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THAT'S 


Jn ...And they re buying them for Hjgy 

■ a lot of good reasons. 

■ . 

H Like the peace-o;-mind from knowing 

W they're going with the number one 
name in DJ sound equipment. 

■EjA Of course, peace ol-mind is nothing 

without performance. Which is 
why we have a full range of mixers 
BgH with every conceivable feature- 

assignable sampling, removable 
crossfaders, graphic eq., XLR lamp 
adapters, variable echo, up to 5 channels of mi> 
ing power-everything you need to do the kind 
of gig you want. 

Combine all that with the fact that this world 
class performance doesn't come with a world 
class price tag and you have a lot of good 
reasons to make your next mixer a Gemini. 

...So what are you waiting for? 


SOUND PRODUCTS WITH SOUND IDEAS 


Corpurjte Iicadquarlers: 1100 Milik Street. Carteret. NJ 07008 • 908-960-9000 Fax 908-969-9090 
Florida Branch: 284S > Stirling Rd„ Hollywood FI Mi2l> • 305 920-1400 Fax 305-920-4105 
Distributed in Canada by: Sounds Distribution 141' Finchdene Square. I'nit #15 
Scarborough. Ontario M1X1H1 • 416-299-0665 • Fax 416-299 4410 


PMX-2000 


PMX-2500 


PMX-3500 


PDM-6000 


PDM-3008 























Mini 


Intelligent Lighting at an Intelligent 


Price " 


R OICHROIC COLORS/ 5 GOBOS 
STROBE TYPE EFFECT. ' CY-- v 

150W, 15V HIGH OUTPUT 3350K, HALOGEN LAMP. 
DMX-512 CAPABILITY VIA MIDI CONTROLLER. 
RANDOM PROGRAMS 8UIL T INTO EACH HEAD. 
IMPROVED COLORS. IMPROVED OPTICS 
20% BRIGHTER, j 

• NEW FOCUS LENS FOR OPTIMUM FOCUS. 

RUNS WITH DMX-512 CONTROLLER. 

HEADS ABLE TO SYNC. TOGETHER VIA 1/4 
STEREO PLUG W/O CONTROLLER 

• LIGHT Vt/tIGH 17 COMPACT DESIGN. 

LOW,COST LAMP REPLACEMENT. 

BUILT IN MICROPHONE CONTROLL 
EUROPEAN DESIGNED & MANUFACTURED, 

ifULLY PROGRAMMABLE W/ 

CONTROLLER OPTION. 

EFFICIENT FAN COOLING. 

X/Y MIRROR MOVEMENT. 

WEIGHT: 17 lbs. SIZE: 18" L x 7T x 5"W 

^ 1 ;:m[ » 


MIDI 


CAPABLE 








THE REVOLUTION CONTINUES IN THE SPECIAL EFFECT. 
INTELLIGENT LIGHTING MARKET. AMERICAN DJ™IS PROUD 
TO INTRODUCE THE MINI STARTEC II™. THE MINI 
STARTECII™ OFFERS ALL THE FEATURES OF THE MINI 
STARTEC™. PLUS MANY IMPORTANT NEW FEATURES. THE 
MINI STARTEC II™ HEADS ARE DMX-512. IT HAS BETTER 
OPTICS, IMPROVED COLOR AND FOCUSING LENS. STAND 
ALONE HEADS ARE ABLE TO SYNC. TOGETHER WITHOUT A 
CONTROLLER. GOING THROUGH RANDOM PROGRAMS BUILT 
INTO EACH HEAD. IT IS ABLE TO RUN WITH DMX-512 CON¬ 
TROLLERS. THE NEW MINI STARTEC II ™CONTROLLER 
HAS AN X/Y MIRROR SHIFTERS 1160 DEGREE PAN/90 
DEGREE TILT). THE CONTROLLER HAS EXTENDED PRO¬ 
GRAMMABILITY, AND EACH HEAD CAN BE INDE D ENDENTLY 
CONTROLLED. UP TO 10 HEADS CAN BE RUM ON THE MINI 
STARTEC l!™CONTROLLER, WHILE 32 HEADS CAN BE 
DIRECTED ON ANY DMX-512 CONTROLLER BANDS NOV/ 
HAVE THE OPTION OF RUNNING LIGHT SHOWS WITH MIDI 
CAPABILITY. SOUND INPUT IS MONO,AND SIGNAL OUTPUT IS 
IN STEREO. PROGRAMMING THE CONTROLLER IS QUICK 
AND EASY. AMERICAN DJ™ CONTINUES TO PROVIDE ‘ INTEL¬ 
LIGENT LIGHTING AT AN INTELLIGENT PRICE”. AS SHOWN IN 
THE NEW MINI STARTEC II™ AND MINI STARTEC II™ CON¬ 
TROLLER THE NEW SYSTEM PROVIDES MANY NEW FEA¬ 
TURES AT JUST A FRACTION MORE THAN THE ORIGINAL MINI 
STAR~EC™.THE MINI STARTEC II™ IS DESIGNED FOR NIGHT¬ 
CLUBS, THEATERS, MOBILE D.J.’S, AND BANDS 

mini it ARTEC ii™ (nup iso n™) 

PEATUREI 


C ll™COIVTROUER (fltJC-IO II™) 
DfllK-512 COnTROllER PEATUREI 


Mini Startec II™ 

tntroductorfiSp\ 

ONLY $ 799 * 

$999,00 m*s,r.p 












• MIDI CAPABILITY. 

48 SCENES OF PROGRAMMA BILITY * 

EACH HEAD CAN BE CONTROLLED INDEPENDENTLY. 
SCENES AND CHASES CAN BE STORED IN MEMORY, 
TO BE RECALLED A T THE TOUCH OF A BUTTON. 
CONTROL UP TO 10 HEADS ON THE MSC 19 It, 

DMX-512 CONTROLLER CAN CONTROL 32 HEADS. 
DMX-kl2 CONTROLLER. USE ONLY THE FIRST 96 
CHANNELS (EACH HEAD USES 3 CHANNELS). 
EXTENDED PROGRAMMABILITY. 

X V MIRROR CONTROL. 160 DEGREE 
P^N/ 90 DEGREE TILT. jtf/nf $ tartec //«* 

EVERAL PRE PROGRAMS. Controller 
'AUTO OR MANUAL CONTROL Introductory SpoctBl 
COLOR/GOBO SELECT. ONLY $ 749.00 

SYNC./RANDOM MODE. S899.00 m.s.r.p. 

COLOR X-FADING. 

BLACKOUT. 

STROBE EFFECT AT THE TOUCH OF A BUTTON. 

1/4" MONO PLUG INPUT FOR SOUND SYNC. 

1/4” STEREO PLUG FOR SIGNAL OUTPUT. 

TWO SPACE 19” RACK MOUNT. 

PRICE <5 SPECIFICATIONS SUBJECT TO CHANGE WITHOUT NOTICE. 


© / 994 / 4 me%ieetM Sufcfrtcf. *?hc. Los Angeles, CA, 
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“Stanton Trackmaster senes of DJ cartricI®s 
are the best I’ve ever used for hot mixing. 

-Johnny Medley ; DANCE MUSIC AUTHORITY MAGAZINE 




DANCE MUSIC AUTHORIT MAGAZINE 


The Mixer’s Workstation: 


ALLDJCARTKHM.IS ARK 

NOT ALIKE! . 

The recently-introduced Stanton 


Trackmaster series of dj cartridges are aIe d noise 


out the risk of stylus damage. More- record codec lion, Phis cartridge brings 
over, the stylus is grounded, which out the best in vinyl, since the jock can 
prevents dust buildup and its associ- now perform even more stellar tricks 


while delivering a CD-rivali tig sound. 


the best cartridges i have ever used for The Trackmaster boasts impressive The folks at Stanton recommend the 
hot-mixing. ComparedtotheShtmeSC35C specs, whichfiom all indications appear AL version for tracking ability. 


and the wildly popular Stanton 680EL, to be conservatively measured: 
the Trackmaster is dearly the winner. Frequency Resp. 20Hz-20kHz 
Further, when the Stanton Trackmaster 
AL is compared directly against theOrtofon 
Nightclub S version, it is sonically too 
close to call, while the Stantons win in the 


Trackmasters ;ire not cheap, but (hey 
are considerably less than the Ortofon 
Concorde (Nightclub version w/ 
spherical stylus); they track better and 
sound as good. If you are mastering to 


Channel Sep. >30dBII 

Tracking Force 2-5 grams 

Output Voltage 5.2 mV. 1 ! 

Since the Trackmaster’s stylus is DAT, reel or high quality cassette, 
tracking department. The Stantons must perfectly aligned, they are much easier there is simply no substitute. The Stun ton 
get the overall edge, however, since they on your records than conventional car- name is synonymous with quality, high 
are significantly less expensive than the fridges, preventing cue bum, clicks performance and durability, so there is 
Concordes. and pops. I was pleasantly surprised to no question dial these cartridges will 

I find the sound on the Trackmasters find that I could confidently track at hold up over the long haul, in die final 
to be exceptionally clean and punchy, only 3,5 grams, while still being able to analysis, if tracking ability and premium 
with the best description of the sound get brutal with double copies and sound quality are the main concerns, 
being “clear, open and in your face.” The scratching. I can also work at a faster go with the Trackmaster By all means 
Track master provides die punch and clar- pace, since die Trackmasters design go with die Trackmaster if you are 
ity of a CD wi th the characteristic warmth alio ws me to find the exact groove with mastering to DAT, because you only 
of vinyl. 1 also noticed dial older records much less effort. The Trackmaster is sound as good as your weakest link? 
sounded much punchier on the Track- honesdy one piece of gear vinyl users -Johnny Medley 

masters. must invest in if they care about their 

Part of this sonic improvement is 
certainly due to the integrated hcadshclj 
design of die Trackmaster; there are no 
exposed wires or cartridge terminals to 
generate unwanted noise. As the com¬ 
pany says: “You don’t need the dexterity 
of a surgeon to mount the cartridge.” It’s 
simply screw and play. A patented canti¬ 
lever design allows for backcueing with- | The Trackmaster features a fluorescent stylus tip for easy cueing. 



For more information on our Trackmaster Series, 
plus the complete Stanton line 01 l)J cartridges, stylii, headphones and slipniats, 

call or write; 

STclNIX ) n MAGNETICS, INC. 

The Choice of the Professionals. ™ 


101 Sunnyside Boulevard Plainvievv, NY 11803 


Phone (516) 3494)235 Fax (516) 349-0230 
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“WE THE PEOPLE” 

As often I am asked how I compare Mobile Beat Magazine to 
other music publications, I usually mention that high on the 
list is our basic positioning that we consider entertaining-for- 
profit to be a business — a small,independently-owned piece 
of“The American Dream.”Thus,this perspective is a priority 
in much of our editorial focus. Not that it isn’t a lot of fun, 
hey, it should be, but we set out to publish a magazine that 
believes in the success and American spirit of small business 
...we just happened to be DJs. 

Why am I bringing this up? On November 8 you have another 
opportunity to help your small business.There is an increas¬ 
ing intolerance by many of those who create jobs and 
opportunities for themselves and others for out-of-touch 
lawmakers who constantly tinker with the tax laws,generate 
an unending stream of government mandates, cause astro¬ 
nomical increases in paperwork demands and apparently 
think that business exists only as a source of revenue for 
funding government programs. Once every couple of years 
we get an opportunity to do something about it. Its called 
voting. Unfortunately, many of us who fail to take advantage 
of our constitutional right to vote are the first to gripe about 
a bad situation — when it sneaks up from behind! and you 
never saw it coming. 

Bottom iine:DOYOUR HOMEWORK. If you run a business, 
you better get interested in politics or politics will run your 
business. As for myself, maybe I have a future in talk radio. 
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Fog hog 

American DJ Supply brings a new level of compactness and 
affordability to the logger market with the Fog Flog. Weighing less 
than 10 pounds, the six-amp Pog Hog puts out as much fog as 
machines twice its size. 


The Fog Hog has a one-quart 
specially designed, 

/tmeUM* ‘Dp J 



removable tank and a 
highly-efficient heater 
that allows operation on 
lower temperatures for 
greater safety and less car¬ 
bonizing and clogging. Sug¬ 
gested retail is $ 169. : or more information 
contact: American DJ Supply at 
800*333*0644. 



More fog 

LyteQuest™ by Gemini introduces 
the FG-1000, a professional, com¬ 
pact logger with a safe, low heating 
temperature element. The 
fogger features a safe 700- 
watt heat exchanger that 
generates a denser, more 
mood setting fog. A high 
output pump delivers 
3,000 cubic feci of fog 
per minute, with two min¬ 
utes of continuous fog. It comes 
with a 30-foot remote control and a large 
internal one-quart tluid tank that requires fewer 
refills. For more information contact Gemini, 1101 
Carteret, N.J. 07008; 908*969*9000 



k St., 


Super-Charged 

The most practical DJ accessory of all-time is now even better. The 
Super liable, from Colorado Sound and Light, is a work table that 
converts into a handy rolling dolly capable of carrying up to 600 
pounds. Load vour gear onto the table, roll it in, set-up the cable and 
you’re ready to go. The reccnrly introduced Super Fable II features 
wider Irgs tor greater stability and stronger reinforcements on the 
corners. A black table skirt, which attaches with velcro, comes with 
each table. For a custom look, have your local screen pri ntci put your 
logo on the front. Srandard size Super Tabic is 2-fcct by 4-fect with 
custom sizes available. Super Tabic maneuvers easily through tight 
spaces. Once you have one, you’ll never want to use a banquet table 
again! Prices vary. For more information contact: Colorado Sound 
and Light, 7301 North Broadway, Denver, Colo. 80221; 

303*429*911I. 




Right on cue 


PaiKLsomcs new Pro-DAI SV-4100 machine otter n ideal team res 


toi live performance w ith RAM-b ased quick start, instant pl.ivb.uk 
and absolute-time cue search. 


Quick start locations can be rehearsed using three seconds of 



RAM buffer (± 50 DAT frames). In addition, the ability to 
accurately synchronize the SV-4100 to external video sync or word 
clock ensures highly accurate system lock and glitch-free digital 
transfers. 


Other features include: Optical plus AES/1 EC digital I/Os, 
five programmable output level controls, and remote control that 
allows fur automatic and precise cueing. 


Panasonic Broadcast & television Systems tCompany markets 
a full line of professional sound equipment including mixing 
consoles, power amplifiers, digital audio tape (DAT) recorders, 
DAT tapes, speakers and microphones under the Raima and 
Panasonic names. 


For more information contact: Ramsa/Panasonic Pro Audio, 
6550 Katclla Ave., Cypress, C alif. 90630; 714*373*7277 
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AMPIe success 

Nikkodo U.S.A., Inc. continues its hardware product line-up with the 
new BMB DA-XII and DA-X21 amplifiers. 

With 100 watts 
per channel power 
output, the DA-XI 1 
helps you belt out a 
tunc like never be¬ 
fore, featuring.! digi¬ 
tal echo processor, 
digital key control¬ 
ler, five microphone inputs and built-in automatic audio video source 
selector. 

The DA-X21 offers the same features with the exception of the 
center mount cassette deck. Suggested retail price for the DA-XI 1 is 
priced at $1,599 and the DA-X21 is $1,4 99. For more information 
contact: Nikkodo U.S.A., Inc. 4600 N. Santa Anita Avenue, El Mom* 
Calif. 91731; 818*350*3131. 

Save those 45s 

Finally, you can mix your 7-inch vinyl just like the 12-inch. With the 
SX2 adapter, invented by a DJ in Massachusetts, the SX2 adapter 
allows a DJ to make ’45s a bigger part of their music library. The SX2 
is available through Braes Associates of Everett, Mass, and retails for 
$ 12.95. Call 617*389*2393. 
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Packing a punch 



The latest addition to SoundTechs Live Series™ of speaker systems 
features a new compact, full-range speaker — the LS2HC. 

This speaker sports a 12-inch STS 1M cast frame woofer, un ique 
dual-axis radial horn and one-inch exit driver. You can expect low- 
end, but powerful handling punch (240 watts RMS) for a 12-inch, 
making this system ideal as a stand-alone, full-range system. The high 
frequency driver is protected by SoundTechs D.A.C.N. system that 
senses when too much power is being sent to the horn driver and 
dissipates the excess power, resulting in extreme reliability with no 
compromise in sound quality. Retails lor $449.90. 


For more information contact: SoundTech 255 Corporate 
Woods Parkway, Vernon Hills, III. 60061; 708*913*'772. 


Crossover to Ashly 

Ashly Audio now offers three new models of electronic crossovers: the 
XR-Series II. The units feature 24 dB per octave filters, an infinitely 
variable selection of crossover points, as well as both 1 /4-inch TRS 
phone jacks and XLR connectors on all inputs anti outputs. 


Get organized 

MacTcc Products puts their 
focus on making life easier 
for entertainers with their 
1 I > Essentials collection. 
The collection includes 
DiscPickables, CD Care, 
the CD Super Shelf, and 
now—the EZ-CD opener. 

The EZ-CD 

opener allows you to cleanly and safely cut ti rough outer wrapping 
and factory seals on new five-inch CDs in one short stroke. Destined 
to join the ranks of the can opener, with an attached magnet and 
Velcoin from Velcro U.S.A.™ storage is never a problem. 

The Cl) Essentials collection, available separately or in a three- 
pack, also includes: DiscPickables, an excellent way to organize your 
CD collection; and CD Care, deaningcloths in a jewel box dispenser 
that help prevent skipping and mistracking, therefore optimizing 
sound quality. For more information contact; MacTec, 21416 
Vclicata St., W 7 oodland Hills, Calif 91364; 1*800*765*3508 or 
818*702*6979. 



The XR-Series II models also feature Ashly s “Response 1 on- 
trol,” allowing the user to select the best filter performance for a 
particular application. A peak overload circuit monitors all critical 
points in the circuit to insure low-distortion, letting the user know the 
onset of clipping via a “Peak L.E.D.” A recessed switch on the front 
panel allows lor either normal or “divide by ten frequency selection, 
while adjacent status lights indicate the chosen mode. 

I he XR-1001 is a stereo two-way or mono thrcc-way crossover. 
The XR-2001 offers the ability to be set as a stereo three-way, a mono 
tout-(or five) way, or even in a four-channel, two-way configuration 
for bi-amplifying on-stage monitor systems. Four-way stereo needs 
arc filled bv the XR-400I model. 

For more information contact: Ashly Audio, Inc. 100 Fernwood 
Avenue, Rochester, N.Y. 14621; 716*544*5191. 


Hot new products 

Gemini has come out with a 
powerful strobe, the SL-350, 
which can be controlled by the 
RCS-1 controller. It has 2 1/4- 
inch jacks on the back for con¬ 
trol. Also new on the line are 
the BE-8R and BE-8B bea¬ 
cons that urilize two i ,Q-4515 
sealed beam lamps. To create the closest look to an actual 
police light two solid beams oflight emit from this unit and 
come in either red or blue. List, but not least, the I> >-450 is 
t iemini s new sound activated effect that creates colored light 
beams with a strobe effect that moves around to the beat of the 
music. 

For more information contact Gemini,! 100 Mtlik St., 
( uteret, N.J. 07008; 908*969*9000. 


CSX family 

The new CSX-S2 loudspeaker line from Community is comprised 
of 11 models ranging in size from a compact two-way enclosure to 
full-range systems and subwoofers. 

Each CSX S2 loudspeaker features ferro-fluid cooled woofers 
andablack-carpeteil exterior complemented by yellow-highlighted, 
three-dimensional logos and input panels. Custom corner protec¬ 
tors have been added with new acoustically-transparent grills and 
touted faceplates, al¬ 
lowing the d rivers to 
be flush-mounted. 

On a perfor¬ 
mance level, accord¬ 
ing to the manufac¬ 
turer, the CSX-S2 
line delivers unpar¬ 
alleled sonic accu¬ 
racy, uniform wide- 
angle dispersion, low 
distortion, and im¬ 
pressive vocal clarity. 

Each device is also 
equipped with 

Community’s PowerSense™ proprietary circuitry, which constantly 
monitors the operating power levels and provides a 
positive indication of, and protection from, overload 
conditions. For more information contact: Commu¬ 
nity, 333 East Fifth Street, Chester, 1‘enn. 19013; 
610*876*3400. 


Send new product releases to: 

It's Hot, do Mobile Beat 
P.O. Box 309, E. Rochester, NY 14445 
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The 


CSX40B PowerBox 


one of our superporraote, rip¬ 
roaring, out yOUr ears, drop 
jawwed, in your face bass 
bias tin c sound systems! But 
what else would you 
expect from the power ol 

Community ? To check out 

Community's super power 

and total affordability, just 

call I-61 0-876 3400 for 


is just 


the dealer 


you 


P R O r c 'J 

333 EAST FIFTH STREET CHESTER, PA, USA 19013-4511 1 


The CSX40B Power Box is 
very portable, very affordable 
making it the most preferred 
speaker in its class. 




SIONAL LOUDSPEAKERS 
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Getting credit 

Regarding MB article “How To Get Free' 
Advertising Pr. 2” in issue 20. This past 
January, the time ol year for bridal inserts in 
our local newspapers, I contacted the editor 
about doinga writeup about DJs.They loved 
the idea. I spent a lot of time to make every 
word just right. I submitted the article with 
proper bylines. 1 he bridal inserts printed and 
my article written exactly as 1 wrote it. Only 
one thing was missing, the 
byline, no author was given. 



and rhe indicated deposit are received withi 

fifteen days of the dare above. The purchaser i 

responsible for the full contract value unle 

written notice of cancellation is received thi 

days prior to the event. I he balance is due two 1 

weeks before the event. The deposit is not 

refundable. A10% collection fee is due on any 

amount left unpaid after the event. The pur- j 

chaser is responsible for damages resulting 
--- 





Please inform your read¬ 
ers that a contract with the 
publisher is a must. Have the 
publisher state that you will 
receive proper credit for your 
article. You did the writing 
and you should get the by¬ 
line. (let it in writing. 


Mobile Beat welcomes your comments and 
opinions on anything of interest to 
Mobile Entertainers! 

Write Feedback, do Mobile Beat, 

P.O. Box 309, East Rochester, NY 14445-0309 

or fax 716*385*3637 

E-mail: MobileBeat@AOL.COM 


) 


Sheryl Barnes, A Musk Zone, W. Lebanon, 
N.H. 


Promise to pay . 

flic article by Mark Bloomstein (Is The 
Customer Really Right?) hit the target. I each- 
ingdi.se jockeys to treat their clients in a more 
business-like manner can only help the entire 
industry. 

J 

The only thing I would have added to 
the article was a warn ing to DJs not to accept 
post-dated checks. A post-dated check that 
bounces is not collectable under bad check 
law ( in most states). The reason lor this is 
because a post-dated check is a “promise to 
pay” or more commonly referred to a 1 , a 
promissory note. Since it is a promissory 
note, any action against it must be pursued 
through the civil system and no government 
agency (police, DAs office, etc.) can get in¬ 
volved! 

We switched to our current contract 
about tit ree years ago and added the followin 
conditions: “This contract shall be render 
void unless a signed copy of this agree me 


from die conduct of ail persons attending the 
event. II causes beyond our control result in 
default of this contract, DJs To Go’s liability 
shall he limited to any moneys received.” 

This has dramatically increased our on- 
time payments. A1 though it is our company 
policy to waive the 10 percent late penalty if 
the client pays within two weeks after the 
event. We find that just having it there in¬ 
creases prompt payment. 

Scott Ramsay, DJs To Go, Redcno Beach, Calif 

Get smart 

Aldiough I have been a subscriber for only a 
few issues, I must complement you on the 
cover-to-cover quality of Mobile Beat. 1 have 
performed as a mobile l )J for 12 years, and 
continue to learn something new with each 
issue. 

I am particularly appreciative of the busi¬ 
ness operation and lcgal/liccnsc/tax related 
articles. Much of the content these articles 
contain, I already practice. This is a result of 
the many years that I have been in tills busi¬ 
ness, and my career in middle management for 
a major retailer.The.se articles are invaluable to 


The Highest Tech DJ 
Dealers on this planet 

These dealers stock and demonstrate 
MTX Soundcraftsmen amplifiers, DJ 
mixers, speaker systems and accessories. 

Audition an MTX at ,. * * 

Arson* 

DJ 1 * Rock N' Ro*.16021276-0664 

Cdrlornfa 

Astro bouid & Lighting - Glerd.Ja_(BIS)649-9016 

Kool Inc. - 1408)424-4126 

LA. OJ Conlor - Downtown LA.(2131626-4701 

Mine Power - San Diego... (BIS) 682-2600 

Pro Sound & Stage - Orange County .. 1714) 630-6760 
Quality Eteet/onca-West Hollywood . (213)666-2476 
Colorado 

Raima Sound Lrt».(30314 82-0338 

Connecticut 

Connecticut DJ Scoply.... (2031230-2449 

H yy ^ .0 

B&H Educational Music__... ,{302| 697-2165 

Florida 

Abney's Muiic Canter * Oriando , MO 7) 898*3166 
Diac Jockey Si ora - Ft. Lauderdale *.. (3061 664*3394 

DJ Factory - Lorgwood... 1 4071 332 9003 

In die Dare - Ft. Lauderdale.,, ,. (306) 264*2091 

Light & Sound Equipment - Miami_(306) 233*3737 

Partytime Productions - Orlando.(407) 249-40 22 

Smith * T.V, & Askance * Orl^do ... (40 7) 27 1 9100 

Total entenaimvont - Holly Hill..(9041 264 8727 

Georgia 

SlrTdGSy Sound Inc.*_,(404(986-0346 

Illinois 

Bias CO Mtaee- Chgo ..,*,,,**(112) 286-6900 

Bridgewater Custom - Harvey ****** ,(703)696-0309 
Century Electronic* - West Dundee , . , (70S) 428-0700 

Clerk Midwest Stereo - Chgo_.,. (312) 929'6623 

Loop Electronic* * Chgo . (312) 236-0741 

Pro-Mix - De* Plainea. ,(708) 2 98-8066 

Sounds Audio & Lighting * Chgo .... [312)871-9044 

Windy City Music * Glenview ....... [700)486-8000 

Indiana 

Spaakerworld - R, Wayne . . ._. « [210) 746*1016 

Moore Mupc * Evansville . (81 21479-9696 

Mimic Home * Bloomington. (812) 332*3018 

Iowa 

Creative Entertainment .,**.*,,,**, (712| 266-9767 

Kansas 

Audio Iite ...(316) 342*3346 

Maryland 

Veneman Music ... (301) 231-6100 

Mwaachusett* 

Audio Production* ... ..__(6061 362-9190 

DJ 1 Stop «**«**! ,«■. ********* t* (6081 620-0996 

N.E.S.T. (617)438-1786 

Paw print System* .(4131 733 6606 

Michigan 

Bay Music - Saginaw.(617) 799*9443 

OJ Supply * Ciarkston.(3131673-0099 

OJ S^ply ■ Troy . ,,..,,.(313) 689-3769 

Pro Audio * Grand Rapids (61 61 638-8686 

Top Ten Inc... (617)781*7236 

Minnesota 

Metro & Lighting___(61 21 647-9342 

Missouri 

ATobar* ..... . (314)647-6262 

Aries Company *., * * „.. * *., (314)664-6610 

Seventh Heaven - Sedalia .......... (316) 826-4 302 

Seventh Heaven "Kansas City ...... 1816) 361-9655 

Troutm*! Music .. .(816)232*6101 

Nebraska 

nawesTSound & Lighting - .* (402) 399-8028 

New Jersey 

barrack* Hading Post.... (908)8280066 

DJ Distributors .. (609)232-6222 

Meg Radio. (201)642*2840 

Sem A ah Music Centers - Par sinus .. . (201)843-0119 
Sam Ash Music Center* - Edison .... (908)672-5595 
Sam Ash Music Center* - Cherry Nil . .(609)687-6696 
Sm-O-Rsm* Sound .............. (201) 7 90-6 77 2 

Z Ban*, Inc... ........... (201)839-1005 

New York 

Abracadabra... (616)667-2300 

Audiotown..,........(718) 296-01 BO 

Canal HIR.....,,.,.,(212) 026-6675 

Central Audio. «... .*(718] 841-2483 

Dyckman Electronic* (212) 304-2000 

Hi H Electronics. (718)478-7777 

Prokno Muaic Warehouse .......... 1718) 6260107 

Riaairg Electronic* ... [718) 668-4 6B5 

Sam AshMuac Center * M si Italian .. 1212) 719-2299 
Sam Ash Music Center - Brooklyn ... (718) 951-3808 
Sam Ash Music Center - Huntington *. (616)421-9333 
Sam Ash Muaic Center - White Plains . 1914)040-0448 
Sam Ash Music Center - Forest Hill.. .(718) 793-79B3 
Sam Ash Muaic Center - Carle Place , * (616) 333-8700 
North Carolina 

Creative Acoustics . * . . *.. * (919) 029-1 076 

Ohio 

AV logic - Cleveland ............. (216) 398-9279 

Midwest Music * Cincinnati.(61 3) B31-B318 

Pennsylvania 

AfmarxTRecbrd* * Philadelphia ...... 1216)692*7973 

Cintioii Music - Philadelphia__(216) 633*2050 

For DJ'a Only -Wilkes Bar re.. (717)823-6233 

PatVMiaiic - Philaddprta.(216)743-2250 

Sound of Market Street - Pftly ..(216)926-3162 

Sled City DJ Supply * Pittsburgh__ (412) 082*8997 

Texas 

Hermes Music - McAllen , * . *..(210) 682-4341 

Hermes Muaic - Laredo ............ (210) 722*2922 

Hermes Muaic * San Antonio.(2101743*6898 

Parker Music * Houston ........... (713) 820*0031 

Utah 

Van Wegenen Muaic ............. (80 1) 373-0630 

Virginia 

Varwnan Muaic ................. (703)461-8970 

Washington 

MeUody Mlhc. [206)946-3048 

Wisconsin 

kil Compass Systems __ (608)271*1100 

Central & South American Export Agent 
I roped Music & Lighting ...... .7 , [305) 694-3909 
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8 seconds of I 6 bit 96 kHz sampling 
time (better than any keyboard), 
means I can loop any phrase (no 

matter what the 
tempo), and no one 
can tell the differ¬ 
ence. It’s 100% 
fresh! 


The dual stuttering digital 
sample lets me sample, 
echo, delay, and loop any 
EQ’d input of the mixer, 
then separately re-EQ it. 

A karaoke jock’s 
dream! 


Crossfade cueing 
is essential 
for lightning 
mixes. It’s 
all that! 


The headphone jack 
is LOUD! Twice the 
power of other 
mixers. I can finally 
hear what I’m 
cueing instead 
of what 
I'm play¬ 
ing. It 
cranks! 


This 


year, 

I gave 
up turn¬ 
tables and 
mostaccioli. I 
switched the 
phono inputs 
to extra line 
inputs. Very 
smart! 


The second stutter 
button lets me 
mark my 
sample. 

MTX calls it 
dual stuttering. 
Totally def! 


With 
individ¬ 
ual EQ’s 


on every 
channel, my 
wireless and 
hardwired mics 
finally sound 
the same. 

YES! 


MTX Soundcraftsmen mixer 
family lets you pick Ihe gear 
that’s right for you. Four 
different sampling mixers 
means the right features 
for the l)J that you are. 

Power amplifiers, speaker 
systems and accessories. Not 
for the wimpy. Definitely the hottest DJ gear on 
the planet. 

Call about our new* training video, l)J Sampling 101. 

mKSOUNDCRAFTSMEN 

4545 E. Baseline Road • Phoenix, AZ 85044 • (602) 438*4545 • Fax: (602) 438- 
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the novice and even experienced DJ who have 
turned their love of music into a for-profit 
business. 

It amazes me how many jocks are willing 
to jeopardize their personal future by not 
taking even the most basic steps to protect 


themselves and legitimize their business. Acci¬ 
dent and performance liability insurance are 
critical, and how many jocks out there operate 
under a business name without filing a DBA? 
What about property insu ranee for their equip¬ 
ment? flow about an enforceable contract? 








ASH1.Y was the first to release a series of professional, fan-cooled amplifiers 
featuring power MOS-FET technology. The new CFT-1800 now offers the superior 
fidelity and rugged reliability of MOS-FET output devices in a quieter, convection 
cooled package. Designed primarily for use in recording studios, post-production 
facilities, or broadcast control rooms, the CFT-1800 will alsn satisfy' even the most 
demanding audiophile enthusiast. In stereo operation, the powerful (1FT-180O 
delivers more than 500 watts per channel. Mono-bridged, the amplifier will put 
hi a thundering 600 watts RMS for those room shaking subwoofer applications, 
The user can also select various ASHI.Y Power-Card input options, such as a 
variable electronic crossover, an adjustable compressor-limiter, or even a very 
unique module for small mic-line mixing needs. The CFT-1800 is even covered 
under ASHLY’s exclusive Five Year Worry-Free Warranty program. So, when the 
situation calls for running silent, while still running very, very 



Subcontractors that arc really employees in 
the eyes of the IRS (it doesn’t matterwhat the 
jock considers his “helpers" - if the IRS 
decides that they are employees be prepared 
to pay back taxes and fines!). 

The articles that Mobile Beat publishes 
on these and other business related issues 
serve as a valuable educational tool lor both 
the novice and pro alike. If Mobile Beat 
readers put into practice what is offered in 
these articles, the industry can only benefit as 
a whole, through better educated, profes¬ 
sional operators. Keep up the good work, 
and 1 look forward to my next issue! 

William Vallec, Magic Moments Music Presi¬ 
dent, Olympia Fields, III 

DJ network 

Since 19861 have been running BC Produc¬ 
tions, a three-unit service in central Iowa, 
and within the last few years — I am proud 
to say — we have tripled sales while increas¬ 
ing overall quality. 1 lere in Iowa, BC Produc¬ 
tions is known tor its professional services at 
below-market prices, and i think that is our 
niche. 

But now, I am looking for a way to 
expand. I am wondering what kind of inter¬ 
est there is in franchising. So lar 1 have only 
heard of one large national franchising sys¬ 
tem, hut I don’t believe in their eight percent 
sales royalty and odier fees. I would like to 
know if there are DJs interested in network¬ 
ing together a loose franchising deal toobtain 
equipment, advertising, insurance and other 
business expenses, at a quantity discount. 

Ryan Burger, BC Productions, West Des Moines, 

Iowa; 515-223-4775. 


About Kali 

Just a quick note to say I received your 
magazine yesterday and as usual I enjoyed it. 
I was pleasantly surprised by the insert you 
allowed to be put in vour magazine, the 
missing child from East Rochester, N.Y.,and 
hopefully, through prayers and open eyes, 
that she will be found and returned to her 
family. 1 would like to see Mobile Beat be able 
to continue to insert or publish missing 
children in your magazine, With Mobile D | s 
and club jocks who do weddings, parties, you 
name it, maybe we can do a small part to help 
possibly find lost or missing children. Keep 
up the good work! 

Jim Fickel Best of Fimes DJ, Junction City, Or. 
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Kali Ann Poulton was abducted on May 23, 
1994 in front of her home, less than one- 
quarter mile away from the offices of Mobile 
Heat Magazine. As part of our community’s 
effort to find her, we placed the insert in the 
August/September issue to try to assist in the 
search. As of this writing, she still has not been 
located. 


Top 200 

1 had been sending out a list ot popular songs 
togive my clients a small taste ot what we had 
available for their wedding reception, party 
or dance. 1 thought it was pretty terrific until 
1 came across your 1994 Top 200! 


1 h is two-color reprint is absolutely fan¬ 
tastic at any price but at $15 for a set of 25, 
the money could not be better spent. I have 
bridal couples come into my office for a 
wedding consultation one month before the 
big day, to discuss bridal party names, an¬ 
nouncements and music. I now tell them to 
bring back the lop 200, with the music they 
like circled, and the music they don’t crossed 
off. In addition to helping the I )J pre-pro¬ 
gram some of the music, the clients feel that 
they have had personal input into the plan¬ 
ning of their reception. For those of you 
tempted to just buy one set and reproduce 
them on your black and white copier, go 
ahead, but when you start losing more and 
more bookings to the DJ who sends out the 
color original, don’t cry! 


Art Bradlee, of America’s Best Mobile Df and 
Karaoke Service, Binghamton, N. Y 
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"Small, lightweight, easy to move, fairly priced 
- The ELF-1 is ideal." - Jim Van Bergen, TCI 

Magazine . •* 


"The ELF-1 performed with smoothness and 
lightness...will leave the listener in awe.” - 
At Craig, Professional Sound Magazine. 

"Results of ELF-1 are awesome.,.earth 
shattering." - Wade McGregor, EQ Magazine. 

"Lot's of punch and performance - ELF-1 
great system for mobiles!" - Robert Lindi 
- Mobile Beat Magazine. 


i ii 


Bag End Loudspeakers 

P.0. Box 488, 

Barrington, IL 





Mobile Beat 


3 

























































I see you are providing us with regular columns regarding country 
dancing. I like it....we do quite a bit of it around here (Harrisburg, 
Penn.) and my wife (with whom I work) and I cover about 15-20 
different line dances. 

We also work several types of specialized ballroom dance 
socials throughout the year, and I wonder if you would be 
interested in some input in this area of business. Interest in 
ballroom has been pretty steady I believe, but I have discovered 
that many, if not most, DJs would not know what to play if a 
certain dance is requested. Just because someone wants a 
meringue, samba, mambo, or quick step, does not mean the DJ 
has to go out and purchase $$$$ worth of new CDs (unless the 


gig is strictly ballroom), I can guarantee EVERY DJ carries at least 
one piece of music for any ballroom dance known to man.The key 
is knowing which songs they are. Perhaps I could be of service, 1 
know, too, that there are other jocks who are knowledgeable 
about this and would probably come out of the woodwork to add 
input. In addition to being a mobile, my wife and I are trained in 
ballroom. 

This area of specialization has been for years the sole property 
of live bands, but the DJ is making inroads...if, for no other reason, 
than recorded music has a more accurate tempo, definitely a 
priority for the trained dancer. 

Neil LeifertlNeil Howard DJ Service, Harrisburg , Perm. 

Cultural differences 

Just wanted to respond to your first feedback letter in the 
September 1994 issue. The comment was that there is no set 
rule... if the toast or the blessing comes first-Actually there is a rule 
if the event is a Jewish reception. At a Jewish event the blessings 
(over the bread and wine) always come first because you must bless 
the wine before you can drink it.Therefore you cannot do the toast 
which includes wine or champagne first. 

Jeff Blugrind, Dance Connection Entertainment, Agoura, Calif. 

Just wanted to comment on the inquiry of which comes first 
(Preventing A Family Feud, August/ September); the wedding 
blessing or best man’s toast.The blessing should come first for a 
couple of reasons.When the couple is introduced into the room, 
it is customary to ask everyone to please stand.lt is also customary 
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to have everyone stand during a blessing. So when the bride and groom 
have reached their places at the head table it makes more sense to have 
the blessing said while they are still standing. 

It is also customary for only the bride and groom to be seated during 
the toast. While everyone is standing after the blessing, one would ask 
just the bride and groom to be seated and announce the best man would 
like to propose a toast, at which time one would ask everyone to take 
their toast glasses in hand. And certainly no one would want to drink a 
toast which had not been previously blessed. 

David James, Tri-State Disc Jockey Service /nc., Johnston, R.I. 

I noticed that you covered basic wedding format pretty well. I’d like to 
see a series of articles listing the various "ethnic" backgrounds for 
wedding work (Italian, Jewish, Polish, Afro-American etc.) with mention 
of the traditions and maybe even a little history behind the traditional 
parts of those ceremonies. It’d also be nice to have a better idea of the 
music, some suggestions on albums and possible sources for that music. 
I have had some problems locating‘‘GOOD" traditional music other than 
for Italian weddings. 

Nick Burke, Sound Decision DJs Ltd, 

Back pats 

I wanted to take the time to let you know that as a subscriber to your 
magazine, I enjoy it very much.Thanks for keeping us DJs on top of things 
and providing us not only with a forum for discussion but also for keeping 
us up to date with the maze of products that are available. I for one 
appreciate it. Keep up the good work. 

Keith Goldberg, Music in Motion, Glendale, Calif. 
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The EQ Made Just For DJ's! 



F urman's Q-541 Graphic Equalizer 

is a unique new graphic EQ designed 
to solve the everyday problems faced by 
working DJ’s. Hour stereo channels, each 
with live EQ bands, let you customize 
the sound of each stereo source and 
hook up easily to any DJ mixer. A sixth 
slider in each channel provides a handy 
gain adjustment to compensate for level 
differences between sources. Channels 1 
and 2 have both RTAA phono and line 

All Furman products are made in the U.S.A. 


Mobile Beat 


inputs, so you can connect up to six 
sources and switch-select the active ones. 
Four LED meters provide a quick visual 
indication of signal levels and overloads. 

There’s more, too. Contact Furman or 
your local dealer for the full Graphic 


-r-■ 11 s! 




Furman Sound, Inc. 

30 Rich St. 

Greenbrae, CA 94904 USA 


Phone: (415) 927-1225 
Fax: (415) 927-4548 
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CALL FOR YOUR '94 CORE STORE CATALOG! 































Karaoke on your VCR 

The future of mobile Karaoke lies in getting 
more people to step up to the mic and give it a try. 
But for many potential participants, the thought 
of crooning a tunc in front ol family or friends 
brings on nervous sweats. Now, with DKKaraokes 
new VMS Karaoke videocassettes, singers can 
practice at home right at their VCRs. Each tape 
has four songs, with easy-to-read on-screen lyrics 
and dazzling full-motion, professional quality 
video. How will this effect the mobile DJ/KJ 
market? With Karaoke more accessible to the 
general public, the interest in Karaoke parties, 
hosted by professional Karaoke facilitators, could 
really take off. In addition, the VHS format also 
offers mobiles who have been reluctant to buy a 
dedicated Karaoke player, a way to test the 
market with their VCR. Hither way, VI IS Karaoke 
should have a very positive effect on the mobile 
DJ/Karaoke service industry, for more informa¬ 
tion contact: DKKaraoke at 1 *800*USA*Song 
for a dealer near you. 

Big Karaoke conference 

The Pacific American Karaoke Business Confer¬ 
ence (PAKBC) represents the industry’s first 
professionally organized East-West conference 
on the business opportunities of Karaoke. Pro¬ 
duced by American Karaoke Magazine and 
Daiichi Kosha, the five dayevent will feature over 
20 intensive industry-specific workshops, sym¬ 
posiums and advanced technology displays. A 
preliminary list of topics includes presentations 
on Karaoke boxes, the mobile Karaoke market, 
Christian Karaoke software, software licensing 
and the global Karaoke market. The conference 
will be held September 25th through 29th at die 
Stouffer Esmeralda Resort and Hotel in Palm 
Springs, Calif, for information, call 
408*625*3664. 

Magically Musical 

Abracadabra: The DJ Pro Shop, has acquired DJ 
Records as they move towards their goal of 
becoming Lx>ng Island s largest single source of 
DJ equipment and music. Now, in addition to 
pro audio and lighting, the store will carry 
Billboard’s Top 100 hits on CD and cassettes plus 
a huge variety ot 1 ' I related titles, an expanded 
techno and house music selection, and the latest 
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Dream CD tops Rockys Sweet 16th! 

Rocky Rhino is 16-years-old and celebrating in the kind 
of big and noisy style you’d expect from any full-of-himself 
teenager. 

In a recent interview, the legendary mascot for 
America's premier archival record label. Rhino Records, 
reflected on the company’s history telling how, in the 
early 70s, Blues fan and musician Richard Foos traveled 
throughout southern California, selling used LPs out of 

the trunk of his car. Next was the opening of a permanent location in Westwood, near 
the campus of UCLA,And then came aspiring musician Harold Bronson, who signed 
on as the store’s manager. With a common love of music and rather warped senses 
of humor, Foos and Bronson adopted the name the Rhino Brothers, and built their 
reputation on doing business in a decidedly untraditional fashion. 





In 1978. the two scraped together $500 cash and with a lot of sweat launched 
their own independent record labelIknown as Rhino Records.The first release was 
Wildmania. by Wildman Fischer, produced in part at Dodgers Stadium. Other early 
releases featured novelty compilations by Dr. Demento and Alan Sherman. They 
plowed the profits back into the business and hired people who shared their love of 
pop culture. 


Within a few years, such novelty releases gave way to more significant reissues 
and collections, the rest is history.Today.Foos and Bronson (company president and 
managing director) call the shots for Rhino Entertainments burgeoning music,home 
video, children’s, mail order, film and book divisions. 

As Rhino continues to strengthen its 2,000-plus-title catalog, the company's 
remarkable growth is projected to continue into the next century. But Rocky’s not 
watting ‘til the year 2000 to start celebrating, he's clearly come of age and wants 
everyone to know it. 

During the last part of 1994 and into 1995, look for special Rhino promotions, 
radio give-aways and a heap of merchandising goodies,Topping the list is the "Build 
Your Own Rhino Compilation CD” contest in conjunction with the enormousTower 
Records chain. Consumers are invited to submit their ideas for a "Dream CD.” The 
winner will assist with researching and compiling the CD and receive compiler's 
credit, a production fee and 100 copies of the finished product. Get details on the 
contest by contacting your nearestTower records store. Nobody knows more about 
great compilations than DJs.so this could be your chance to be part of Rhino's history 
making Sweet 16 Party! 


12-inch vinyl mixes. With the addition of DJ Records, the stores new name is Abracadabra 
Lights and Sounds, located at 1153 Deer Park Avenue in North Babylon, N.Y.; 
800-355-SPIN. 

Stay young... be a DJ 

Talent and a wide age range highlighted the most recent 
graduating class from Mass Mobile DJ School, the first 
licensed DJ school in Agawam, Mass. “We have been quite 
enthusiastic about the quality of talent that has gone 
through the school,’ says Founder Mark Ashe, “We teach 
voice projection and articulation, crowd motivation, mix¬ 
ing, lighting. Karaoke, equipment operation, and business 
management,,. a lot more than most students ever antici¬ 
pated when they made the decision to pursue a part- or full¬ 
time career as a MDJ.” In the most recent class, the 
youngest student, Tom Melbourne, is 15-ycars-old, the 
oldest, Chuck Malloy, is 60-years-old. "Never did I expect 
to see the variety in our classroom, but it has been great and 
they (Melbourne and Malloy) both performed outstand¬ 
ingly,' Ashe says. Any inquires, call 413*789*9144. 

Send news clips and information to Juice , clo Mobile Beat Magazine, 

BO. Box 309, East Rochester, NY 14445. 



" DJ Chuck " Malloy 
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YOU SAID YOU WANTED IT. WE HEARD YOU. 
WE'VE DONE IT. 

PIONEER IS INTRODUCING THE NEWE5T, MOST 
VERSATILE SOFTWARE IN THE BUSINESS WITH THE 
20-50NG LKC SERIES (LASERKARAOKE CATEGORY). 

FINALLY. YOU DON'T HAVE TO BUY A LITTLE BIT OF 
COUNTRY TO GET A LOT OF ROCK N ROLL. INS I EAD, YOU 
CAN ORDER UP YOUR REPERTOIRE IN THE CATEGORIES 
YOU'VE ASKED FOR - LIKE OLDIES. TOP *10, STANDARD. 
R&B, CLASSIC ROCK AND LIGHT HITS. 

ALSO AVAILABLE. TO YOUR SPECIFICATIONS. IS THE 
KNOCK-'EM-DEAD. 28-SONG AMERICAN SERIES LASERKARAOKE DISCS WITH A GREAT MIX OF AMERICAN POP 
FROM THE 40s TO THE 90s. AND, BOTH FORMATS HAVE MULTIPLEX. 50, NOW YOU CAN GET WHAT YOU WANT. 

FOR THOSE WHO DEMAND THE BEST IN CD+G TECHNOLOGY. OUR PROFESSIONAL SERIES CD-G SOFTWARE 
GIVES YOU 18 SONGS PER DISC. COMBINED WITH EASIER-TO-READ GRAPHICS. 

THE CHOICES WERE YOUR IDEA. THE SELECTION OF MUSIC IS ENORMOUS. THE 
PRICE IS RIGHT. AND. THE QUALITY IS ALL PIONEER. FOR MORE INFORMATION AND 
THE DEALER NEAREST YOU. JUST CALL 1(800) 42 1-1624. 

YOU'VE KNOWN WHAT YOU’VE WANTED ALL ALONG. NOW, IT’S ALL YOURS. 


rn./i ifwy ggLg 


flO PIONEER 

The Art of Entertainment 


«IW4 PIONEER NEW MEDIA TECH NOLOGICS, |f*C 22CJTH STREET. LONOOCACH. CA 90010 






















For Halloween Parties - 
Music may not be enough 


Warning! These games may be good for business 





ark Klatskin 


A couple of years ago I stumbled upon a great book called DJ.Gomes. Seeing its profit po¬ 
tential for my DJ business, I put it to use immediately. I quickly found I was right on the 
mark. Not only did it increase my bookings and referrals, but I really enjoyed the games! I 
liked the book so much I decided to buy the marketing rights and promote the book world 
wide to Djs. 



DJ.Gomes is full of various games for 
all occasions everyone will enjoy 
taking part in. I have found 
you can use the core ideas 
that appear in the book 
and elaborate on them. 
Everything you need to 
know to get started is in 
the book such as: What you 
will need to play the games, 
how to play them, and 
what games are appropri¬ 
ate for what occasions. 

The Mummy Game 

What’s needed: 

As many couples as possible 
I Box of toilet rolls 
I Good prize 


The powerful , multi-user 

Disk Jockey Management 

Software for Windows 
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Perfect for Large DJ Companies 

or Those Who Want to Act Like One! 

♦ Virtually Unlimited Customers, Events & Memos 

♦ Multiuser/Network versions for LANtastic, Novell, Ect. 

♦ Sales Reports, Event Reports, Cashflow, Etc, 

♦ Track Lead Sources, Sales Trends, DJ Performance 

♦ Sort by Bridal, School, Corporate, Facility, Etc. 

♦ Automatic Recalls keep you on top of your leads 

♦ Print Labels, Contracts, Confirmations, Check-outs 
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Norcross, GA 30093 


Cop\ right SpcrLrura M linage me hi Systems, Inc, All rights reserved, DJ Pro is trademark of Spectrum Management 

Systems, Inc, All brand and product names arc trademarks of their respective holders 


How to play: 

Once you have as many couples as possible 
on the dance floor, distribute the toilet 
rolls two per couple, it’s up to you how 
they play. Either the men wrap the ladies 
or the ladies wrap the gentlemen.The 
name of the game is to wrap the entire 
body of the person up as an Egyptian 
mummy. First one to do so is the winner. 

This game works like a charm at gigs dur¬ 
ing the Halloween season. Here are some 
ways to add extra zing to the game: 

• Call the people doing the wrappingTevil 
scientists." 

• Have the audience cheer on their favorite 
couple. 

• Interview the mummies through their 
wrappings on how it felt to be mummified. 

• Remind the "evil scientists" to wrap the 
entire body. 

• Use two or three scary songs for the 
time limit in wrapping. 

• Play the "Monster Mash" to start the 
game. 

• Have the audience pick the winners by 
applause. 

• Suggest people take pictures. 

• It’s a good idea to have "odd" couples 
wrapping each other — such as a very tall 
person with a very short person. 

• Mummies should have their arms crossed 
over their chests. 

• Be enthusiastic and encouraging. 

Note:T-paper is not fireproof so no one 
should be smoking while playing the game. 
Cheap, unscented T-paper works best and 
won’t bother those with sensitive noses. 

This game and many others are sure 
to keep your party hopping.To order D.J. 
Games ($12.95 plus $3s/h) or The Ultimate 
Trivia Quiz Game Book ($ 19.95 plus $4s/h) 
write to: Encore Entertainment, P.O. Box 
404, Roosevelt, N.j. 08555. A special offer 
of $29.95 including s/h is available when 
ordering both books. (See ad in MB Show¬ 
case.) ^ 
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The first choice in DJ and club sound products 

NY 10455 Fax: (718)292-7976 Tel: (718) 292-5972 


600 E. 156th St.. Bronx 
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Tips & Topics 

For Your Small Business 


by Mike Buonaceorso 


Do they send thank you cards? 

Steve Wozniak of A Sound Investment in I .os Altos, Calif., reports of a disturbing new crime in his 
area. Apparently individuals who are not invited to attend a wedding reception or party have dressed 
up lor the formal occasion, entered the banquet room pretending to be a guest, and then stolen pre¬ 
sents from the gift table, And I always thought it was tacky when they throw a chefs hat on the bar¬ 
tender and tell him to slice the beef 


The politically correct DJ 

Should you Ik* instructing everyone who represents your organization to avoid the use of the following 
words? 

The l ms Angeles Times has recently issued i iuidelincs on Ethnic, Racial, Sexual and Other Iden¬ 
tification" banning the use of the following words among others: co-cd, deaf, deaf-mute, mailman, 
mankind, man-made, babe, biddy, braburner, Chinese fire drill, crazy, divorcee, ghetto, gypped, 
handicapped person, hick, hillbilly, holy rollers, inner city, lame, male nurse, normal, a-wow, queer, 
WASP, welsher and white trash. 

/Vs a result, Mobile Beat has decided in future issues to refer to our crazy, country music contribu¬ 
tor Hillbilly Rick as King Richard Source: O’Dwyer’s PR Services 



I’ve fallen and I can’t get down tonight 

On July 26, an additional 400,000 businesses came under the Americans with Disabilities Act, when 
the number of employees that makes a company required to comply dropped from 25 to 15. The 
provisions of the ADA make it illegal to lire or refuse to hire someone because that person has a dis¬ 
ability , unless the disability would prevent the individual from performing the basic functions of the 



Ends 
9941 


Your chance ti 




A Colorado SuperTable covered with Jolly Ranker™ candy! 

Just guess how many pieces of candy (here are on the SuperTable in the photo ond send your guess on the back 
of your business cord (or facsimile) to: Candy Contest- Colorado Sound and Light, 7301 N. Broadway, Denver, CO 
80221. Make sure your address and phone number are on your business card! Limit: 1 entry per person. 



The recent publicity of the O.J. 
Simpson case has sent the value of 
The Party Animal Album soaring.This 
1988 release of oldies was originally 
released as Rockin Down The Block. 


job. The law applies nor only to persons with 
physical disabilities, such as blindness or mo¬ 
bility problems, but also to those with mental 
Illnesses, contracted diseases such as AIDS,or 
obese people. 

Words to avoid: 

The sequel 

When dealing with customers on the phone, 
avoid these words: 

• Policy’’ T his word connotes inflexibility and 
communicates that you put company policy 
ahead of customer needs. 

• “They” As in "They require that we...” You’ll 
signal to customers that you refuse to take re¬ 
sponsibility. Instead, use “I” and *we.” You’ll 
sound more caring. 

* "The computer' As in "The computer can¬ 
celed your booking. This makes it sound as if 
you’re hiding behind a machine instead of Hik¬ 
ing responsibility for the mistake. 

* “I can’t” Rephrase a statement such as "I cant 
handle this problem today.’ Make it, Til 
handle this problem first tiling in the 
morning. "Source: Dawn J. Grubb, Women in 
Business, Communications Briefings, 


Random ramblings 

UNCLEAR FACTS — Faxes are great, but if 
ever there’s a dispute, you may need a signed 
hard copy. Technology has outpaced the law, 
and it’s not quite clear yet whether a fax signa¬ 
ture w ill hold up in court.. .JUNK VIDEO — 
If your service has a promotional video, ask 
area appliance retailers to play it on their dis¬ 
play monitors...IN THE MOOD — When 
you brainstorm, it helps ro set the mood or 
tone for the topic. Example: You’re brainstorm¬ 
ing Christmas marketing ideas in July, bring in 
a tree and play Christmas music....TO BE 
t < )NTINUED — Litmus Test series on inde¬ 


pendent contractors will return in our next 
issue! A 
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CA MoctoJs sho*n wnft optional CvtodVi 
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The new CA Series brings Crest performance and 
reliability to the dedicated professional who's in the market 
for serious amplifier value. The CA Series offers substantial 
power {CA6-600 watts per channel into 4ft, CA9-900 
watts per channel into 412, CA12-1200 watts per channel 
into 4ft) while maintaining the precise, accurate sound the 
world has come to expect from Crest Audio. 

Compare the sound, then compare-the value. You'll find 
yourself making the same choice as touring professionals. 



68% of the USA’s largest 
sound companies use 
Crest amplifiers. 




68% 


22 % 


QSG 


14% 


CARVER 





AB 

4% 




RAMSA BCW 

2% 2% 

I-1 ■- 


1 


Totals are over 100%; some res pendants mentioned more than one brand. 


Coll one of our Crest office locations for the name of the representative or distributor nearest you. 



CREST AUDIO INC. 201,909.8700 FAX 201 909.8744 CREST AUDIO EUROPE 44+ (0) 273.325840 fax 44+(0) 273.775462 
CREST AUDIO GmbH 49+10)2173.915450 fax 49+(0)2173.168247 CREST AUDIO ASIA 65+737.2536 fax 65+737.2523 


Choice off touring professionals. 






Great Memories from ‘85 


Madonna leads off ten year reunion 

A former donut shop worker, M. Louise Veronica Ciccone, had three top- 
twenty hits to her credit but it wasn’t until January 1985 one of her 
songs, Liken Virgin, hit No. 1 on Billboard's singles chart. Louise, better 
known as Madonna, had good reason to celebrate ten years ago. Hopefully, the 
class members of 1985 also look back upon their high school days as just the 
beginning of their life’s successful journey. What makes a high school reunion a 
happy occasion is meeting with former classmates once again. It also gives 
everyone time to reflect on their lives. Nor just on the "good 'ol days” of their 
youth, but what they’ve done since. 

So what does the above mu mho jumbo have to do w r irh being a DJ at a ten- 

year high school reunion? Plenty! 11 you 
go to a reunion with die same mind-set 
as the classmates, they will have a fantas¬ 
tic time and you will be the success of 
the party. 

When playing for a high school 
reunion, you should haveagood mix of 
music from the 84-'85 school year, the 
standard classics (like The Twist), and 
music spanning to the present. A ten- 
year reunion attendee typically says: “1 
want to hear some music from my high 
school days (mostly in the early part of 
the evening) while 1 talk to my old high 
school buddies and sweethearts. Then 
let’s celebrate where we arc today with 
the current music.” So, keep the mix 
right, avoid playing only music from 
the reunion year, and don’t just plav the 
current music of today, follow these 
rules and everyone will have a great 
time! 

I have included a top 40 list 
containing songs that still get people up on the dance floor and are played at most 
occasions when someone yells at you "Hey DJ, play something we can dance to.” 
i lowcver. before the dance phaseof the night begins,you might wanttospin some 
of these 1985 radio classics: USA for Africa’s We Are The World ; Tears for Fears 
with5/.wr/f and Everybody Wants To Rule The World, Philip Bailey with Easy Lover, 
Stevie Wonder and I just Called to Say l Love You, and David Lee Roth’s California 
Girls. II you need an instrumental tune from 1985 don’t forget die Miami Vice 
Theme and Love Theme From St. Elmo’s Fire and don’t forget to play the song 
that was number one when the class of 1985 was preparing to graduate, Simple 
\ finds / but You (ForgetAbout Me). Ifyou need a memorable closing tune let Paul 
Young do the honors with Everyttme You Go Away. 
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A Little ’ 80 s Music Trivia 

Q:Who wrote the song We 
Are The World? 

A: Michael Jackson and 
Lionel Richie. 

Q:Who were the two members 
of Wham? 

A: George Michael and 
Andrew Ridgeley. 

Q:Who once played the Artful 
Dodger in a production of 
“Oliver,” was drummer in a 
successful British band, and 
won a Grammy for his album in 
1985? 

A: Phil Collins. 

Q:What movie won the academy 
award for best picture in 1985? 

A: Out Of Africa 

Q: What was Madonna’s first 
number one single? 

A; Like a Virgin. 


Artist .....Sotvc Title / BPM 

I, Billy Ocean ... Caribbean Queen /114 

2 Aretha Frankun__Freeway Of Love /127 

3. Madonna...Into The Groove /1! 8 


4. Phil Coluns..Sussudio / 122 


5. Honeydrippers ....Sea Of Love l S 

6, The Time...... The Bird / 128 


7. Chicago....,...You're The Inspiration / S 

8. Bryan Adams ...Heaven / S 

9. Frankc Goes to Hollywood . Relax /116 

! 0. Bruce Springsteen ...Bcrn in The U.SA /118 

I i. Whitney Houston .Savng All My Love For You / S 

12. I4ymaxx.Meeting In The Ladies Room / 128 

13. Chaka Khan.....I Feel For You /125 


i 4. Wham ...Careless Whisper / 5 


15. Edde Murphy ..Party All The Time /138 

16. Mary Jane G rls..In My House / 120 

17. TheTi-* ..Jungle Love / 120 

18. Whitney Houston .- You Give Good Love / S 

19. Blly Ocean.....Suddenly / S 

20. Don Henley..All She Wants to Do is Dance I 
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21 . Madonna ... Like a Virg n / 120 

22. Foreigner .I Want to Know What Love Is / S 

23. REO Speedwagon. . Can't FightThs Feeling / S 

24. Billy Ocean...Loverboy / 108 

25. D re Straits..Money For Nothing /136 

26. Ph l Collins..One More Migh~ / 5 

28. Patti Labeie..New Attitude /140 


29. Kool & The Gang ..Fresh /118 

30. Tebva Marie....Lovergirl /125 

31. Paul Young...Everytihe You Go Away / S 

32. Madonna..Crazy ForYou / 5 

33. Debarge ...Rhythm cfThe Night /116 

34. Poster Sisters... Neutron Dance / 210 

35. Kl v maxx .. I Mss You / S 

36. Phil Collins ...Seperate Live / S 

37 .71 Top ...Sleeping Bag /114 

38. David Lie Roth...Just a Gigolo /125 

39. John Cougar Mellincamp.... Sma_lTqwn /126 

40. Jack Wagner ..Ail I Need / S 


Jay Maxwell owns and operates Jay Maxwell's Music by Re¬ 
quest, Charleston, South Carolina's “most requested DJ ser¬ 
viceHe is also a member of the Business and Economics 
faculty at Charleston Southern University. 
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Imagine Getting 

Slammed In The Chest With 

A Sledgehammer. 
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Now that you know 
what kind of low end these 
amps have,lets talk about why. 

Crown amplifiers are engineered with a 
damping factor in excess of 1000 (10 Hz 
to 200 Hz) while most amps are lucky 
to manage 50 to 100 over the same 
frequency range. The result of this high 
damping factor is incredible speaker 
control for some of the tightest, bone- 
rattling bass you've ever felt. 


Low end isn't the only reason to 
love these amps. Listen lo the other end of 
the spectrum and you'll hear highs that are 
crystal clear, revealing every nuance of your 
music. In other words, sonic purity, with no 
coloration—as heard only through a Crown. 

No other amplifier is as faithful to live 
and recorded sound as Crown. That's why 
we're found in the racks of the largest tours 
and the hottest recording studios worldwide. 
But don't take our word for it. Compare live 


sound of a Crown amp head to head with 
the competition and hear it for yourself. 

For complete information on Crown 
amplifiers, including a free copy of our 
informative brochure Amplifier Specifkations- 
Focts & Fiction, see your Crown Dealer or call 
us toll-free at 1-800-342-6939 ext. 17. 


crown 

Guaranteed Excellence 
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Is Tush Push country dance 
or mating ritual? 



It’s fun! It’s energetic! It’s sexy! 
But is it... obscene? 


Whatever the reason, people love to dance the Tush Push. In recent 
months, this dance has grown from being just another country line 
dance, to possibly the next big I )J party craze. Maybe it’s because it 
brings out our primal instincts. Much like ritual jungle music and the 
accompanying dances, even our so-called civilized, modern society 
yearns to jump anti stomp our feet on the dance floor when the music 
begins. Perhaps it’s part of a continuing mating ritual in an attempt to 
attract a mate. Rut are the hip thrusts and wiggles a bit too risque for 


general audiences? You’ll have to make that decision because it won’t 


be long before you’ll be getting retjitests to play something tor this 
exciting dance (if you haven’t already!). 


The only other dance currently more popular than the Tush Push 
is the Electric Slide. Both can he done to all kinds of music (rock n’ 
roll, rap, country, etc.) so, no matter what your music preference, you, 
too, can join in the fun. 



How to do the Tush Push 

Obviously, the best way to learn any new dance is to find an instructor 
who can teach it to you; or find a place where you can observe people 
doing the dance, and try to catch on. But, if all else fails —-let me try 
to teach you, right here, right now! First, I must warn you, you might 
want to get a doctor’s consent dial you are in good health before we 
continue. If the dance doesn’t kill you, all those prospective mates 
might! 

Before we get started 

you need to learn a basic step: 

Switches - Start with your feet together and your weight on your left 
foot. Touch your right heel out in front. Put a little jump into it and as 
you jump bringyour right foot back to where it was originally and touch 
your left heel out in front. Practice this a few times, and then move on 
to the next step. 
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WANT TO SAVE $32.50 ? 

ASK ABOUT THE COTTON-EYED JOE SPECIAL!!! 
CDX • P.O.Box 125 • Nashville, TN 37202 
(615)321-0800 Fax(615)321-0872 
AMERICA’S DANCING TO COUNTRY HU'S ON CDX! 
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What to play 
for 'Tush Push" 


BPM Tie ...Amis? 

110 hoiAit Outlaw.Tim McGraw (dance mix) 

118 Talk Some.Billy Ray Cm 

120 Now That's (oumry.Makiy Stuart 

124 Have Meta. Judds 

124 Louie Louie.Kingsmeii 

124 Smoke.Gibson Miller Bamq 

124 Working Man's PHD.Aaron Twin 

125 A ImiE Lbs Talk...Toby Keith 

126 Fast As You... Dwight Yoakum 

126 I Am A Com.. Smoking Armadillos 

128 Rip Off The Knob.Bellamy Bros. 

130 NaEl Working Woman's Holiday ..... Sammy Kershaw 

131 Whoomp! There It Is.. Tag Team 

132 Mont Mohy ... Tommy James & The Shoiidells 

137 Hai We Go Again.Jive Bunny 

143 (enterfield..John Fogerty 

145 1 Wanna Be A Cowboy.Boys Don't Cry 

151 Hardwokkin' Man.Brooks & Diinn 

156 Stone Cold Country..Gibson Miller Band 

160 Cadillac Ranch.Chris Ltdoux 
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Step 7: 

25 Seep back left and step back right 

26 Step back left 

27 Step back on the ball of right foot 

28 Step forward on left and put left back in place 
This forms a rocking backwards the forward motion. 


Step 8: 

29 Step forward right and bring left up to right 

30 Step forward right 

31 Step forward on /our left. 1 12 turn to right (or clock 
wise) on the balls of your left foot 

32 Replace right back in place 


Step-by-step guide 

Step 1: 

1 Tap right heel forward 

2 Touch right toe beside left foot 

3 Tap right heel forward 

4 Tap right heel forward 

Note: in some areas you simply do four heel taps forward with 
the same foot. 


Step 2: 

5 Switch to left heel tap out front - 

helps to jump a tittle to switch from right to left 

6 Touch left toe beside right foot 

7 Tap left heel forward 

8 Tap left heel forward 


Step 9: 

33 Step forward left and bring right up to left 

34 Step forward left 

35 Step forward right and do a 1/4 ( :t or 1/2) turn to left 

36 Step with your left in place (or replace it) 

37 Step forward right and do a 1/2 (*or 1/4) turn left 

38 Step left in place (or replace left) 

39 Step right to back beside the left (or stomp right in 
place - some areas) 

40 Clap hands 


♦Pivot turns - some areas do a 1/4 turn first then a 1/2 turn 
while other areas do the 1/2 turn first and then the 1/4 turn 
to face the same way. 


The cowboy version of the Tush Push is kind of fun — 
it's where the dancers act like they are lassoing or riding a 
horse during parts of the dance. 
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Step 3: 

9 Switch to right heel out and left foot back 

10 Switch to left heel out and right foot back 

11 Switch to right heel out and left foot back 

' tJ 

bars and retail stores have mi ned to music video for entertainment and 
to promote of their products and services. What started as a way of 
showcasing an artists talent has become a vehicle to influence fashion, 
social and political perspectives. 


Mobi/e Country donee DJs —Hit me with suggestions for 
some mu/t/ple fine or partner Country donee eomb/notions 
to the some song/ Any good promotions or crowd 
motivaters you use? Hard songs you have found? Or if you 

/lro in nlrin n 


What does this mean to today s DJ? Enhanced profitability! Integrating 
big screen music videos into your DJ and Karaoke service will increase 
your business - particularly school dances and weddings. 


Video adds new product to your portfolio ol services, Increasing 
revenue, and the perception of your company’s size, attracting addi¬ 
tional prospects, and putting you on the leading edge. Video allows you 
to do so much more to enhance vour show. You can capture your 

audience live with a video camera or camcorder and they can see 

* 

themselves on the big screen. Prerecorded video of guests is another way 
tu liven up your performance. I sing it as part ol your Karaoke show is 
a great way of entertaining. With a CD+(i Karaoke disc you can 
superimpose the lyrics over the singer as they sing. (1 prefer Sunfly Laser 
and CD+6 Karaoke discs.) 



While some Mobile DJs have been providing video music for a 
number of years, it is still in its infancy. The majority of DJs, however, 
have been reluctant to take music video to the toad due to the availability 
of reliable equipment capable of standing up to the pressures of the 
mobile operator. Video requires experience, some knowledge of video 
and a substantial investment in equipment, both hardware and software. 


marketing materials, a video demo and a professional sales presentatioi 
build up the value of the product in the presentation so the customer 
value. T his is where the video demo really comes in handy. A “requirt 
drat includes power requirements, V] booth space necessary lot you 
video projector distance-io-screen measurements, from or rear project i< 
and break down requirements will help in your cost justification. 


Prime candidates for music video entertainment package arc school t 
and homecoming dances, Bar/Bat Mitzvahs, company parties, at 
lounges, but it should be an upsell for any type event once you have < 
client. 



















A s the mobile Pf market becomes more populated and 
competitive, ;*« must all be alert to ways we can 
itic l ease our business. This can best he accomplished by 
offering services and products that are creative, innovative and not 

offered by our coin 

Over die last ten years, MTV and VH1 have changed the way we 
listen to music. We no louder just listen to it, we watch it. Music video 
has become the prelerred way of enjoying music for many. ‘The MTV 
generation has come of age and are now potential clients. 


The music video industry was sparked in the early eighties when MTV 
signal ott with its first music video, “Video Killed The Radio Star" by 
the Buggies. Now, more than a decade later. MTV has the largest 
customer base in the world with approximately 60,000,000 viewers in 
the 11,S. and V other countries!' Television networks, nightclubs, sports 
bars and retail stores have turned to music video for entertainment and 
to promote u( their products and services. What started as a way of 
showcasing an artisrs talent has become a vehicle to influence fashion, 
social and polideal perspectives, 

iv should vou consider addina video 
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What docs this mean to todays Df? Enhanced profitability'! Integrating 
big screen music videos into your DJ and Karaoke service will increase 
your business - particularly school dances and weddings* 

Video adds new product to yam portfolio af services, increasing 
revenue, and the perception of your company s si/e, attracting addi¬ 
tional prospects, and putting you on the leading edge* Video allows you 
to do so much more to enhance your show* You can capture your 
audience live with a video camera or camcorder and they can see 
themselves on the big screen. Prerecorded video of guests is another way 
to liven up your performance. I sing it as part of your Karaoke show i s 
a great way of entertaining. With a CD+ti Karaoke disc you can 
superimpose the lyrics over die singer as they sing. {I prefer Sunfly Ijtser 
and CD+G Karaoke discs.) 

While some Mobile DJs have been providing video music for a 
number of years, it is still in its infancy. I he majority of DJs, however, 
have been reluctant to take music video to the road due to the availability 
of reliable equipment capable of standing up to the pressures of the 
mobile operator. Video requires experience, some knowledge of video 
and a substantial investment in equipment, both hardware and software. 


Pricing your video show 

While prospects are usually mi rprised and impressed when introduced to the concept 
ofa mobile music video show, you may need medmaie [hem .The toughest challenge 
is getting them to understand the cost. The most common objtctive rcceiv is I 
can get a hand or live entertainment for that much mpi ey.” My r< sponsc is That 
depends on die type of live entertain ment you want. I can bring you iilniost any live 
entertainer you want through video with the oiiginaLmr.i- .can hand do that' 

T his usually brings about a period of silence prior rathe serious discussion ol the 
video show. 

A typical music video show starts at about $895 with average prices in the 5800- 
$1,000 per show (this will vary). Price is determined by what you offer in your 
package and who you are marketing inn. A school, foran example, has a more I united 
budget than a big corporation. The important thing is to make sure you have fi;ood 


marketing materials, a video demo and a professional sales presentation. You have to 
build up the value of the product in the presentation so the customer perceives the 
value. This is where the video demo really comes in handy A "requirements 1 sheet 
rhar includes power requirements, \ | booth space necessary for your equipment, 
video projector distancc'to-screen measurements, front or rear projection, and set up 
and break down requirements will help in your cost justification. 


Prime candidates for music video entertainment package are school dances, proms 
and homecoming dances, Bar/Bat Mitzvahs, company patties, and dubs and 
lounges, hut it should be an upsell for any type event once vou have qualified your 
client. . 
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THIS WILL CLEAR YOI R ARTKRIES. 


FINALLY. A CD PLAYER CAPABLE OF INDUCING PURE, UNADULTERATED LUST IN THE HEARTS OF VINYL FANATICS. 


THE NEW PIONEER DJ CD PLAYER (CDJ-500G). THE FIRST CD PLAYER WITH THE FEEL AND CONTROL OF A TURNTABLE. 

PUT YOUR HANDS ON THE OVERSIZE JOG SHUTTLE, YOU CAN CUE UP A SONG, SEARCHING BEAT BY BEAT. 

WITH YOUR EYES CLOSED. 

MOVE YOUR HAND TO THE RIGHT AND IT'S ON THE 
TEMPO SLIDER. CHANGE THE BEATS PER MINUTE ±10%— 
THE EXCLUSIVE MASTER TEMPO CONTROL WILL KEEP 
THE VOCALS FROM SOUNDING LIKE CHIPMUNKS. 

AND THERE'S MORE, AUTOMATIC CUEING, SEAMLESS 
LOOPS. BUILT-IN CD+G. LARGE. BACK-LIT BUTTONS AND 
LED DISPLAYS THAT YOU CAN SEE IN THE DARK, EVEN 
THE ABILITY TO CONNECT TWO PLAYERS FOR AUTOMATIC 
INSTANT RELAY PLAY. ALL FOR ABOUT THE PRICE OF A 
GOOD TURNTABLE, IN A BOX THAT FITS IN A CONSOLE BAY. 
THE PIONEER DJ CD PLAYER. IF IT WERE ANY BETTER, 

you’d need a prescription. VmmwfimmmMti 



CALL 1-BOO-PIONEER. EXT. 500, 


FOR THE DEALER NEAREST YOU 


AD PIONEER 

The Art of Entertainment 


D1994 PIONEER NLWMEDIA TECHNOLOGIES, 3NC , 2265 E 220TH STREET LONG HI ACH. CAMBIO 




















traditional events, such as weddings, arc a bit 
more challenging. For these occasions, 1 sell video 
.is 21st century entertainment. I entourage them 
visualize the concept (“Imagine you and your dad 
on the big screen while dancing to Dtuldys lMile 
Girt ). The audience at traditional events usually 
consists ofa wide mix of ages and musical tastes. It 
is very easy to offend someone, especially when it 
u lines loinusu. videos. I allow the client to choose 
and review the videos while advising them of the 
type they have chosen, thus preventing a later (and 
too late) unwanted surprise. 

For the professional l)J marketing to lounges 
and nightclubs, an important selling feature is that 
the club owner doesn’t have to invest in software or 


hardware to try this form of entertainment in their 

/ 

venue. Many dubs are turning toward the indepen¬ 
dent Mobile DJ tor their entertainment require¬ 
ments. Video can be sold as part of a theme night 
at a bar, integrated into a Karaoke show or lash ion 
show, or as part of a sporting event such as the 
Superbowl or boxing matches. 


The downside 

Breaking into video is no different than expanding 
your DJ setup or adding Karaoke. You must know 

vour market and know how much vou can invest. 

* ¥ 

More importantly, how long will it take before you 
can get a return t>n your investment? Even with a 
basic video system there is a sufficient investment 
required (unless you choose to rent the equipment). 



BIGGEST DANCE HITS 
OF THE LAST 15 YEARS 



On Music Video 

Get all 8 volumes in a special package! 

Order 5 volumes of "Wave Of The 80's" and 3 volumes of 
"Old School" Funk & Disco and receive a FREE 30-minute tape of 

vintage 1950s and 1960s TV commercials like: 

•Ronald Reagan for Borax • The Oscar Meyer Weiner 
•Marilyn Monroe for Union Oil... Plus many more! 


Order all 8 volumes 
now and save 

33 % 

Call Today! 

NVS-TV 
800 - 722-6565 
Ask for 

Dan Summers 


' 1 ieensed subscription 


Wave Of 
The 80's 

Fran *ib Goes to Hollywood 

0ut;hi Liuran 
^ Girls On Fftm 
— Thomas Du Ilfv 

Bfmdtd Me A tf i sr-rcc 

E Ouvo 

3 IVfJip If 

_ A F l uk 0 j 5 e a g u I b 
qu t fid it 
__ Bjnanat .in i J 
^ Vtfffui (rentii| 

The Cure 

l ct's Go Jo Bed 

The Go Go s 

Our t tps Ant Seale 1 

BiUy idol 

■Odr.v ip UTJ/p M} St. f 
Birlin 

Jr 

Dead Dr Alive 
Von 5ptn Ue A found 
Adam Am 
frOflr/y Two SPoei 
Ammuti ju 
Obsession 
Hrnnjki Heol 
Why? 


Old School 
Funk & Disco 

G c u i g t Clinton 
Atomic Dog 
Midi gv Skv 
frti jk - A 'Zditt 
03 Newcleut 
3 Jam Or it 
* Klymaut 

3 \t esi'tu g r i I’M* todies He err. 

0 and 

Q Forty Trow 

Michael Jackson 

Qcti't Step (‘Till Vcju Get Enough} 

Csmufl 

Word Uo 

Vanity 6 

Natty Gnis 

Mary Jane G Ms 

in My House 

Chaka Khan 

/ fee I f or Voc (re mm | 

Shannon 

let The Mus\c Play 

Parliament 

£rve Up Tti(f fam 

Grace Jones 

Slave To Tfro Rhythm 


The setup and breakdown time for a video I 
show is much greater than lor a typical 1 )J show. I 
There is much more equipment to load in and out I 
and configure. Video shows can be done by one I 
person but it goes a lot smoother with two people; I 
one to operate the system, the other to operate the I 
camera ibr the live shots or taping for playback later. I 
The second person can rake requests, help cue videos I 
and keep the audience away from the VJ booth. 
Video shows require more concentration than a 
straight DJ show as it takes time to cue up and mix 
videos, especially if you are using VHS tapes (as 
opposed to laser discs). 

A final consideration is die room or venue you I 
will be working. Some will not have ceilings high i 
enough for a projection screen or the room for your 
VJ booth. Electrical requirements can be an issue 
when you’re deali ng with lighting and special effects. I 

Going video 

You can get in the mobile music video market with a 
basic system and build Irom there or go for a sophis¬ 
ticated configuration for high-end quality and ef¬ 
fects. A “starter system would i nclude: a video 
projector,( fast-fold projection screenj with front and 
rear skins (screens), full drapery dress kit for the 
screen, two Hi-Fi V( Rs with jog and shuttle capabil¬ 
ity or laserdisc players, audio-video switching unitor 
mixer, two five-inch monitors for cueing and viewing 
videos (three monitors work better) and a roving 
camera, camcorder or video camera with tripod, 
heavy duty BNC connector able for connection 
from AV mixer to projector, and a music video 
library. 

Miscellaneous hardware, cables, adapters and 
connectors, splitters for multiple ! Vs etc. should also 
be part of your accessories kit. Along with power 
extension cords and at least 100 feet of speaker cable 
for each speaker (because of the distance from your 
sound system to projection screen). Your speaker 
system normally flanks cither side of the projection 
screen. A video tape rewinder is another handy device 
if you’re using VHS tape, reducing wear and tear on 
your VCRs. 

For sound quality on par with die video, I 
recommend a bi-amped system with at least a pair ol 
18-inch bass bottoms, 12-inch mid range speakers 
and horn tweeters. The sound system has to be 
configured to the projection screen size to generate 
the proper impact to the audience. Lighting, log, and 
other special effects are icing on the cake, A video 
show with intelligent lighting and special effects can 
be awesome. 1 carry a Dcnon DN2000F dual CD 
player for musical requests that may not be available 
on video. Its rare to find quality video footage ol 
artists prior to 1980. There arc video tapes and laser 
discs with oldie artists, however many are “not li¬ 
censed for commercial or public use.’ 
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POPULAR VIDEO MUSIC TITLES 


Old Time Rock 'N’ Roll 
Celebration 
Caribbean Queen 
Achy Breaky Heart 
B oor Scootin’ Boogie 
Unchained Melodt 
I Wiu Always Love You 
Vogue 

Miami Sound Machine Megamix 

Mony Mont 

New York, New York 

Pretty Woman 

Swing The Mood 

Word Up 

LaBamba 


3ves A Wot 


Twist & S’IOut 
What I Like Abc 

*"■'■1 ABM 

The Twist 
Tribal Dance 
When A Man L 
Whoomp!There It Is 
Electric Boogie 
Gonna Make You Sweat 
Love Shack 
The Dance 
Lady In Rld 
Rock Steady 
Unforgettable 
River Of Dreams 
Can’t Touch This 


A more elaborate approach 

For the more sophisticated VJ, addingan effects generator Lor screen fades, wipes, 
graphics, split screens, chroma key and several other special effects can enhance 
your show. 


An audio/video mixer, in place of a video switching unit and audio mixer, 
is a plus as it combines both of those units in one machine and makes for an easier 
and smoother transition from one video to another (VCR-A to VCR-B or VCR 
to laser disc player). Some AV mixers offer limited special effects as well. 

Larger screens such as a 9’ by 12\ 10 5’ by 14 or multiple screens may be 
utilized in place of the standard 6’ by 8’screen. Ifyou are using an LCD projector 
you will want to upgrade to a nice three gun video projection system with the 
larger screens for a brighter and finer quality picture. 


As technology progresses and becomes more affordable I can sec computers, 
CD-Rt )M Technology, Video Games and MIDI devices such as drum machines 
and other gadgets playing a role in what wc now call Multimedia. To what degree 
you invest in the sophistication of your systems equipment and to what level you 
take it, is only limited by your own creativity and o( course wallet! 


How big a library and at what cost? 

The size and cost ol your library depends on how much you want to spend and 
what audience you are catering to. My initial collection consisted of 20 video 
cassette tapes containing a total of about 400 video titles. Much like a CD 
collection, clients and guests are going to want to see a play list of some type. The 
more available, the happier your client will be. By the same token, a variety of 
titles with a mixof the popular classicsor standards mixed together with your CD 
collection is enough to get you started. (See sample list of recommended music 
videos for traditional events.) What you will need will vary according to the type 
ofevent and your geographical area. Requests are pretty' much the same for music 
and music video. For traditional events such as weddings and corporate parties 
the Mobile Beat Top 200 list is a good guide toward compiling a music video 
collection. However, some titles may not be available on video. 


Looking into the future 

As multimedia becomes a bigger part of our lives, visual and audio entertainment 
with compact disc and video (CDV) is the direction I feel the industry is going. 
As wc move into the 21 st century we can expect CD-ROM and Cl) video being 
the predominant medium. We’ve become a visually oriented society, no longer 
will just listening to music be enough. 


h 



Where to get the 
hardware and software 

Most all audio and video equipment can be purchased through 
professional sound dealers or communication companies that provide 
AV services to hotels and resorts. 

For software (videos). I recommend NVS and Wolfram Video 
Services. Both cater to the Mobile DJ/VJI marketplace and their service 
is second to none.Their product is of the highest quality audio and 
video. Services such as these are licensed to sell these music videos to 
clubs and Mobiles for public viewing use unlike the videotapes and laser 
discs you buy at the music store for consumer use When you rent or 
purchase videos at the music store they are licensed for home use only. 
Any use of them in commercial venues or for public screening is 
prohibited by law and a federal offense. 

National Video Subscriptions t NVS): The largest distributor of 
music videos in the United Staces.They offer more than 18 hours of 
different programming on a monthly basisAII their tapes arc produced 
with Dolby SR noise reduction on brand new 3M magnetic tape.This 
is an important point as some companies have been known to buy used 
or low grade tapes in an effort to control costs.There is a noticeable 
difference when you see and hear those tapes not to mention the shelf 
life. NVS offers a variety of excellent monthly programming suitable 
for any need.They have just released a new retrospect series which 
contains the most requested and popular videos of the last 15 years 
National Video Subscriptions(NVS), Dan Summers, 800-722-6565 

Wolfram Video: Offers 14 hours of monthly programming which 
also includes tapes that are premixed so there is no dead air or fadc- 
to-black between songs.There MixxMaster and JamMaster tapes are 
two-hour continuous pre-mixed tapes on a single cassette. They 
contain a variety of music videos from yesterday and todny.They arc 
great for non-stop continuous dance sets that will surely keep your 
dance floor hopping.Their custom edit series allows you to choose the 
videos you want on tape along with your company logo.This is an 
excellent service not available from most others. Wolfram Video 
Services, Chris Fuller, 800-433-1652 

ET/VideoLink:They offer 16 hours of monthly programming also. 
They also offer their Hot Hits series on both laser disc and tape 
formats. ET/VideoLmk offers an oldies series of videos that contain 
rare black and white footage of El vis,The Beatles.Thc Supremes, Four 
Tops and more.They are especially helpful in the traditional market at 
events such as wedding rcceptionsand Bnh/Bat Mitzvahs.ET/VideoLink, 
Ron Packard. 800-344-5744 

Other companies such as RockAmericaand SPI have monthly 
services and programming available. The above companies offer 
different cape formats as well.Standard or SuperVHS tapes, l/2*inch 
or 3/4 -inch tapes and more. All have demo tapes and offer a startup 
library at a discounted rate.You choose the programming from their 
catalog of tape titles. Give any of them a call and they will be happy to 
send you information regarding their services.All also offer monthly 
subscriptions.The cost can range anywhere from $80-$ 150 per month 
for two hours of programming. Start up libraries generally are available 
for $250-$300 for ten hours of programming and usually require an 
annual subscription which is also your LICENSE AGREEMENT! 


Jim Delia Entertainment is a professional Mobile Disc jockey com pony 
and distributor of Karaoke software and hardware based in Naples, Fla. 
for the fast six years.The company was founded by owner!president Jim 
Dalia 13 years ago. Jim and his associates specialize in e/egant wedding 
reception entertoinment and corporate parties held at world class resorts 
such as the Ritz Carlton and Registry Hotels in Naples Florida. Jim and his 
associates hove entertained clients such as American Airlines, Tirne/Life, 
Maybelline and Revlon Cosmetics. 
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T wenty years ago the story of Ms. HI see Deez was a simple one 
to tell. In fact, Ms. Deez is not a person, but a technology that 
has spawned a line of products useful to many Mobiles today. 
Elsee Deez is actually LCD, which stands for liquid crystal display. 

In the beginning 

l iquid crystals were first discovered in the late 1800s by an Austrian 
named Dr. Rtintzer. Liquid crystals arc confused — similar to a 
potential client that can’t make up his or her mind whether or not to 
hook you or another service — they cant decide between being a solid 
or a liquid. This state of existence would normally cause a very random 
appearance but by adding or subtracting a minute electrical current 
(like shock therapy) the molecules form a predictable linear alignment 
such as in information displays. 

I CDs began appearing on the scene in watches, calculators, and 
radios. The black alphanumeric numbers and letters that appear against 
a medium gray background is still used today for the aforementioned 
products, as well as new products such as the dual transport, pitch- 


Keeping up with the times 

You might be wondering how all this affects the Mobile DJ. Hirst, do 
you use karaoke or video in vour shows? If ves, then LCD video 
projectors are jour ticket to enhancing your presentations. 


As an owner of a Mobile DJ service and reseller for LCD video 
projectors, I jumped on the bandwagon about l ive years ago using this 
new technology for karaoke and other video applications and with 
great success. 

1 he problem that all Mobiles face, when using video, is image size 
verses portability, How can we get a large enough image that involves 
the most people, beyond the few that park themselves in front of your 
CK i monitors? Cine thought maybe that you just increase the monitor 
size. That’s fine except, 23-inch diagonal units are only practical for 
small groups about 10 feet away; 35-inth units arc just too bulky to 
transport and don't offer a significant increase in readability. 

Shake it up 

Now LCDs arc being used to replace the standard CRT (cathode ray 
tube} display unit devices that we’ve grown accustom to. Products like 
video monitors, receivers, TVs, and video/data projectors are being 
revolutionized with LCD. 

Compared to CRT-based products, LCD-based systems have 
many clear cut advantages. First, they are smaller and lighter, making 

them more transportable. LCDs don’t emit 
EMI (electromagnetic interference), which 
can cause medical complications. Since there 
arc no tubes used lor imaging there are no 
concerns for burn-in. like leaving your com¬ 
puter monitor on without using a screen 
saver. In addition, LCDs are typically single 
lens designs therefore convergence of the 
red, blue and green guns is not required by 
the user. Couple this with the fact that most 
of the LCD-based display systems have addi¬ 
tional features like: front or rear screen capa¬ 
bility, flexible mounting systems, optical 
lenses, and arc more energy efficient. 

Although, at this writing, LCD-based 
full motion video and data monitors and panels are still quite small and 
rather expensive (maximum diagonal commercially available is up to 
16-inches with prices ranging between $4,000-$ 10,000), the corpo¬ 
rate business community can’t seem to get these products fast enough. 


controlled CD player. 


LCD technology 
mobile DJs 





an M: Jacob 


Author with Sharp 
LCD projector 



Let's face it, we live in a MTV, visually-oriented society. The days 
ofuninvolved DJs standing behind their sound systems and just playing 
music are coming to a close. Clients want to be more involved and 
interactive, and using video accomplishes this very nicely. 


You’ve probably seen LCD panels in operation at work.They look 
similar to an Etch-A- Sketch, but in computer form. Some of the panels 
arc limited to data display while others are capable of multi-media 
applications, such as VCRs, cameras or disc-based sources. 
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Product 

Diagonal 

Weight Brightness 

Resolution List 

Sharp 

XGE800U 

20”-200" 

30LBs 

600 LUX 

560+ 

$8,995 

XGH440U 

25”-300” 

26LBs 

1000 LUX 

400+ 

$695 

XGH 400U 

25”-ISO” 

24LBs 

800 LUX 

400+ 

$4,495 

XVH30UP 

25”-ISO” 

24LBs 

800 LUX 

400+ 

$4,295 

XVP10UP 

30”-100” 

9LBs 

250 LUX 

350+ 

$1,1995 

Eiki 






LC300 

25”-30Q” 

27LBs 

800 LUX 

400+ 

$4,545 

LC200 

40”-200” 

25LBs 

550 LUX i 

400+ 

$3,495 

LCI00 

40”-100” 

23LBs 

250 LUX 

300+ 

$1,695 

LCI2Q 

40”-l 00” 1 

1 6 L Bs 

225 LUX 

300+ 1 

$2,999 


The heat is on 

The core manufacturers of LCDs are Sharp, Seiko-Epson, Hitachi, and 
Toshiba. To date, Sharp is the only manufacturer to develop and bring 
to market a Rill line ofLCD-basedproducts. Other manufacturers often 
work behind cite scenes with more recognizable companies like Tiki, 
Panasonic, JVC-Hughes, and Sony. Sharp in particular spends roughly 
$1 million a day in research and development and controls approxL 
mately 30-35 percent of the $8 billion dollar market. U.S. firms are just 
obtaining funding and creating joint ventures that will allow access into 
this exploding marketplace. 

I'm so excited 

Now imagine having the capability to project an image from a LCD 
projector from 25 inches to 300 inches diagonal, weighing less than 30 
pounds, and sets up as easily as a VCR— now that’s a solution. Not only 
are your budding karaoke “stars” more involved, but so are their friends 
across the hall! 


Since I’ve been fortunate enough to witness the 
maturation of LCD technology for the past ci ght 
years, I have had an opportunity to test a variety of 
current products (see list). 

That’s what 1 like 

I he Sharp 800 also has built-in interfaces for 
Macintosh and IBM computers. I king third party 
adapters, the Sharp 440,400 and the Eiki 300 could 
also by used in the same capacity. 

The most unique and useful features appear in the 
Sharp 10, with an integral tripod mount and the 
Eiki 120, with a built-in VHS VCR The Sharp 10, 
Eiki 200,100 and 1200 all feature fixed focal length lenses, while all 
the rest feature a combination of motorized or manual zoom lenses. 
Maintenance is really limited to lamp life, which should last about 
2,000 hours. New lamps run around $550 which means you spend 
about 18 cents per hour running time. Some people mention that they 
don’t like the grid pattern or “screen door affect” inherent in LCD 
projected images. I have a solution for this too. Purchase your unii 
with the optional Depixilazation filter. I'liis amazing add-on will 
virtually smooth out those artifacts. Depix filters sell for around $.5i 11 > 
Contact your corporate clients and find out which ones rent video 
projectors for use with presentations. Check out the local AV rental 
house and you’ll find you can rent your unit out for anywhere from 
$100 to $300 per day. Imagine twenty minutes ofwork for that kind 
of money. 





If you would like more information on LCD products contact Strife 
Jacobs at 716-385-6958. 



Wolfram’s Hot Video™ gives you 
two jumping one-hour reels of music 
videos every month packed with more 
top-40 hits than you can get anywhere 
else. The ones every h dy wants to see. 
No waste. No deserted 
dance floors. AH of 
them sizzling hot. Oh, 
the pleasure. Oh, the 
phone. Call toll-free, 

800-433-1652. WolframVideo 



O I m Woi i ran VkSc Inc 



PARTY LEADER? 


Cali for our new catalog with over 30 new Items! | 

Customer Service Hours: 9 AM - 5 :30 PM EST I 

(800) 645-6513, Ext. 3025 or 3033 • FAX <516) 546-7496 & 
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For those of you who hate to say goodbye to summer, the recent release 
of several summer-theme compilations may help keep the sound of 
summer alive. These titles were unavailable for mention in earlier issues 
Inn remain valuable finds likely to spice up parties any time of the year. 

" 100% Summer” features new and nor so new classics and is sure to be 
used over and over. Most of the 22 tracks in this mix of pop and reggae 
were top ten hits. Highlights include: The Heat Is On by Glenn Frey, 
Dreadbek Holiday by 1 (X X Grease Megptmix by J o h n Travo 1 1 a & Olivia 
Newton John, La Bamba by Los l.obos, Walking On Sunshine by 
Katarina & the Waves, plus more recent classics like: All That She Wants 
by Ace Of Base, Sweat (a La La La La Long) by Inner Circle, as well as 
tracks by Dawn Penn, I)J Jazzy Jeff & Fresh Prince, Dire Straits, Isley 
Brothers, The Beach Boys, Heatwave, The Jacksons, C.J. Lewis, 
Wham!, Zoc, Frankie Goes To Hollywood, and Kid Creole & the 
(locum its. 


“Well Done Barbecue Hits” is another late comer that serves up 
two CDs of contemporary dance music from techno to Latin to 
reggae and soca. Though this Cl) could have been done better, more 
than half of the tracks prove usable. It has several classics and covers 
that arc either spiced up, sped up, or flavored. Hottest tracks are: In 
The Summertime by Mungo Jerry, Hot Hot Hot by Arrow, Samba 
Reggae by limmy Cliff, an excellent cover of Ain’t No Sunshine by 
Indian Nation, It Ain’t Over Till It’s Over by Kingston Club, La 
Ctteamareha by TNN, Club Tropicana by Marc Davis and Give It Up 
by KC fit The Sunshine Band. Eight of the 23 tracks are extended (over 
5 minutes) versions. 

“More Sun Jammin ” is the fourth release in this popular series of 
compilations. It combines a good mix of diverse, original summer hits 
— new and old. Topping the list of 18 tracks are: I Can See Clearly Now 
by Jimmy Cliff, Every Kind Of People by Robert Palmer, Sunshine 
Superman In Donovan, Summer In The City bv Lovin' Spoonful, 
California Girls by Beach Boys, Stir It Up By Johnny Nash, So Good So 
Right by Ziggy Marley, and tracks by Peter Tosh, The Bangles, Gloria 
Estefan, Maxi priest, Parachute Club, Level 42, James Iaylor, Mungo 
Jerry, Spiral Staircase, Hot Chocolate, and Martha &C The Vandellas. 

“ f et’s Twist” brings together new stereo recordings oftChubby Checkers 
favorite twist with original spin offs. Other tracks on rhis CD are 
original recordings. Tracks are: The Twist, Slow Twistin’2nd Let’s Twist 


Again by Chubby Checker, Twist & Shout by Isley Brothers, Peppermint 
Twist (part I) by Joey Dee & the Starliters, Driving Guitars (Venture's 
I wist) by Ye n tu res, Twistin' Postman by* The Marvelettes, Hey Let's Twist 
by Joey Dee & The Starliters, Soul Twist by King Curtis, and Twist Twist 
Seftora by Gary U.S. Bonds. 

Lasr rime we brought to your attention three soca compilations: 
“Calypsoca Hits 94,” “Carnival Hits ’94” by Leston Paul, and 
“Raggasoca Hits 94" from JW records who specialized in soca 
music—a blend of Caribbean reggae rhythms and Latin often referred 
to as Calypso. The response from DJs to these titles is enthusiastic! So, 
in keeping with that I'm happy to tell you about their newest release 
“Calypsoca Golden Hits.” Like the previous titles, this one features 

contemporary artists whose is¬ 
land roots are genuine and 
whose sound is pure "Island 
1 )ancc Party. I he.se tracks are 
mostly extended versions (over 
5 minutes). Twelve tracks in 
all so you may want to make 
extra Pina Coladas. 


various 



“The Best Raggae Album 
In The World” is a rwo-( iD 
compilation that comes 
close to livingup to its name. 
With 44 tracks it offers a 
variety of styles from con- 
temporary stylce to Ska to pop and reggae 
classics. As is usually t he case with any single CD that has over 14 tracks, 
these tracks are mosdy radio (singlet versions or radio ediis, none the 
less, an impressive collection. A sampling of the tracks arc: Mr. 
Loverman by Shahba Ranks, Sweat by Inner C aide. Close To You by Maxi 
Priest, Riddim by L'S3 with Tukka Yoot, Dancing On The Floor byThird 
World, Israelites by Desmond l )ekker & the Aces, Red Red Wine by Tony 
Iribe, One Step Beyond by Madness, / don’t Wanna Dance by kiddie 
Grant, Tomorrow People by Ziggv Marley, Jamaican In New York by 
Shinehead, Shout by Louchie Iahi U Michie One, Don t Look Back by 
Peter Tosh and more by artists Aswad, Jimmy Cliff, Shaggy, Sugar 
Minott, The Police, Bitty Mdean, Bob Marley, Snow, Chaka Demus, 
and others. 
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“The Surf Set,” a box set of three CDs will 
bring your island beach part)’ home to 
American shores. Comprised ot rockin' 
Californian oldies, disc No. 1 issurf songs, 
disc no. 2 is car and school days songs and 
disc no. 3 is beach songs. With over ?0 
tracks this is the most extensive collection 
of its kind. Here’s a taste: Surfin' USA by 
The Beach Boys, Wipe Out by Surfaris, 

Surf City by Jan & Dean, Pipeline by 
Chant ays, GTO by Ronny &C The 
Daytonas, Hot Rod USA by The Rip 
Chords, Little Duece Coupe by The Beat 1 1 Boys, 
Dead Mam Curve by Jan & Dean, Gidget by 
James Darren, Theme from "Endless Summer” 
by The Sandals, and more by the Ambassadors, 
Duane Eddy, Jan & Dean, The Beach Boys, 
Ronny & The Daytonas, The Surfaris, Dick 
Dale, The Astronauts, The Four Speeds, and 



High Phat diet 

Rhino Record's latest collection of interest to DJs 
is the five-volume PhatTrax:The Best Of Old 
School.With ten tracks on each CD and cassette, 
Phat Trax is a comprehensive compilation deliver¬ 
ing long versions of the funkiest R&B dance tunes 
of the early '80s. Included are such greats as 
Funkadelic’s Knee Deep. Brick's Dozz.Tom Browne’s 
Thighs High {Grip your hips and move), Teena 
Ma rie’s Square Biz, George Clinton's Atomic Dog 
(Atomic Mix), Carl Carlton's She’s A Bad Memo 
Jama {She’s Built, She’s Stacked), Cameo’s Shake 
Your Pants andThe Gap Band’s You Dropped A Bomb On Me. Much of the material has been 
previously unavailable on CD. 


'The CD compilation “Vacation Time” has 
been compiled as a musical souvenir of the 
islands. Besides including the often requested, 
hard to find ’’Dollar Wine ”it has original tracks 
by various leading artists of Caribbean Music. 
The Real Thing. Tracks are: Dollar Wine by 
Caribbean Rhyt hms, Hot Hot Hotby Cockspur 
Steel Orchestra, Move Ye Mtiss by Sygnacha, 
Island Fever by Spice, The Time Is Right by 


Second Avenue, Get Busy by Splashband, 
Parity Man by Syllk, Beautijid Night by The 
Mcrrvmen and Bluin’ l)e Blues by VSOI’ 
Dixieland Jazz Band, 

Rockin’ The House 

Its been said that blues is the foundation of 
American music. One needs only to think of 
artists like George Thorogood and Stevie 
Ray Vaughan to know good rockin’ blues 
can heat up a part)'. Recently released "Hot 
Rockin’ Blues” is an excellent compilation ot 
smokin’ tracks by some of the best, Tracks 


are: Iceman by Albert Collins, King Of The 
/f/««byGar\ Moore, Damn Right lie Got The 
Blues by Buddy Guy, Hound Dog Man by 
Lonnie Mack, Life Is Hardhy Johnny Winter, 
PowerfdStujfbyYbc FabulousTh underbirds, 
Smokin ' Gun by Robert Cray Band, ( an t You 
Lie by Ti nsley Ellis, Hard Times In The Land Of 
Plenty by Omar & I he I lowlers, Evil And 
Here To Stay by The Jeff 1 lealey Band. 

Another impressive lineup of good rockin’ 
blues is “Three Decades Of Blues” featuring: 
The Thrill Is Gone by B.B. King, / Wonder hv 

continued on page 35 
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Call 1-800-248-4848 
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Mobile, Club, and Radio DJ's only by 
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AB I NT. 
APHEX ART 
ASHLY AUDIO 
BBE • DBX 
DOD 

DIGITECH 

FURMAN 

LEXICON 

•Ask us about 
JamMan Digital 
Delay/Loo per! 

Tap Echo, Delay/Phase 
Looping, G Second Sampling, 
expandable to 32 seconds, 
w/back wards.function 

Under$459 


AMERICAN D.J. 

CLAY PAKY 
DIVERSITRONICS 
ECLIPSE • LAMPO 
LIGHTCRAFT 
LIGHTWAVE RESEARCH 
METEOR 
NESS • MSI 
PROGRAMSISTEM 
SMR * TAS • KLS 


LARGEST SELECTION 

OF DJ COMPILATIONS 
Music for a Hot Body, Biker 
Rock, Awesome 80’s, DJ 
Essentials, Sunjammtn t-3, 
Best Disco in Town, Steppin' 
Country, America's Dancing, 
The Best of Electric Slide, 

DJ’s Choice, Vol. 1-2, DJ 
Traditionals - sound effects, 
Vol. 7, X-Rated Copulation 
Compilation, Dance Classics, 
Vol. 1-16, Digital DJ Tools, 
Vo! 1 -10, Promo Only, 
(monthly release of the best 
new hits! Available monthly 
from June '92 - present, club 
and radio series) Viva 
Italiano. Jive Bunny and 
Mastermixes. many many 
more! 


ProBeam 150 
w/psychodelic oil wheel 

$339 


SMR 

Line Dancer 

$424 


SMR Mlnl-DataScans 

4 Scans & 64 Channel DMX 512 
Controller, remote cables. 

$2997 

Free Flight Case 

il oniurtd by Nov 15 J 994 


DEEP TUNED SYSTEMS 


Most Orders Shipped Within 24 Hours. If PRICE, QUALITY, & 

Means Anything To You Please Call SOUNDZ Before You Buy! 

PRICES REFLECT CASH DISCOUNT ALL PRICES SUBJECT TO CHANGE. 

MOST PRODUCTS IN STOCK AND CAN BE SHIPPED OUT WITHIN 24 HOURS 
SPECIAL CUSTOM ORDERS MAY TAKE 3 TO 4 WEEKS 

FREE SHIPPING!... Call for details. 3711 N. ASHLAND AVE., CHICAGO, IL 60613 

24 HOUR MESSAGE CENTER (708)-537-8211 SHOWROOM (312)-871-9044 • FAX (312J-871-7979 


CALL FOR QUALITY! 
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Robert Cray Band, Cold Shot by Stevie Ray 
Vaughan &C Double! rouble, Room l'oMove 
by John Mayall, You Shook Me by Jeft Beck, 
Air, Collins, Air. Collins by Albert Collins, 
Blue Mood by Johnny Winter, Father Was a 
Jockey by John Lee Hooker, and Stormy 
Aionday by The Allman Brothers. 

From JCI music, most known tor their 
extensive “Baby Boomer Series ofCD com¬ 
pilations of the fifties, sixties and seventies, 
comes four new rock compilations. “Eigh¬ 
teen Rock Classics” consists mostly of slow to 
mid tempo pop rock hits. All are recognizable 
chart toppers including: Keep On Loving You 
byREC > Speedwagon, Feel Like Makin' Lovehy 
Bad Co m pa ny, Sentimental Ladyby Bob Welch, 
Telephone Line by Electric Light Orchestra, 
Drive by The Cars, What's Your Name by 
Lvnyrd Skynyrd, The Voice by Moody Blues, 
Dustin TheWindby Kansas, Bumin 'For You by 
Blue Ovster Cult, / Want To Know What Love 

m 

Is by ! : orcigncr, and eight more, 

“Generation X" is a good mix of con temporary 
alternative rock bands and tracks. Sample tracks 
arc: It’s A Shame About Ray by The Lem o nheads, 
Two Worlds Collideby InspiralCarpets,/I wot- 
can Music by Vio lent Femmes, World Class Fad 
by Raul Westerberg, as well as tracks by Coo 
Goo Dolls, The Juliana Hatfield Three, 
Dramarama, Belly, and Tool among others. 

On the harder side of rock and also from JCI 
comes “Hard” offering ten tracks topped by: 
Dirty Black Summer by Danzig, You by 
Candlebox, Midlife Crisis by I'aith No More, 
Blinding Sun by Mud honey. Out 7 here by 
Dinosaur Jr., and cuts by The Jesus And Mary 
Chain, Medicine, Kvuss, Ministry, and Melvin. 

In keeping with a trend, we hope to see more 
of “Lost Mixes—Extended Ecstasy” offers all 
12-inch versions of rock and dance tracks 
featuring: Roam by B-52’s, Kiss And Tell by 
Bryan Ferry, Crazy by Seal, Perfect Way by 
Scritci Politti, Little Respect by Erasure, Blue 
Monday by New Order, Sunshine And Ecstasy 
by Tom lorn Club, and Loaded by Primal 
Scream. 

“80s Greatest Rock I lits volumes 10 & 11” 
are two of the newest from Priority Records. 
Tracks on volume 10; Dance All Night are 
listed under “Dancin'.” “80 s Great Rock VoL 
11— Teen Idols” like many of the offerings 
form Priority includes a mix of great rracks of 
fast and slow pop, rock, and dance. Here arc 
the highlights: Take On Me by A-Ha, Only In 
My Dreams by Debbie Gibson, You Got It All 
by The Jets, What You Don’t Know by Expose, 
Rock On by Michael Damian, Lost In Emotion 


Two New Party Ds 

Bobby Morganstein Productions has released two 
new CDs for your party music library.The Complete 
Classic Party CD (#7) includes renditions of several 
hard-to-find wedding and ethnic classics. Spotlight 
cuts include the popular “Song For My Son" In three 
versions, plus lively remixes of the Jewish favorite, 
“Hava Nagilia," The Complete Cocktail Music Party 
CD (#8) contains 72 minutes of continuous mixed 
sets of“dinner music" including vocal and instrumen¬ 
tal renditions of jazz favor ites, bal lads and showtunes. Great for those special occasions 
when the host invites you to dine with the guests. Both CDs are priced at $28 each. 
For order information call 215-947-6935. 



'We work hard to save DJ's money. Put us to work for you. 
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All The Favorite Brands You Trust 

AMERICAN DJ * QSC * DENON * GEMINI * CARVER * ROLLS 
TECHNICS * SONIC ’ SO UN PC RAFTSMAN • STANTON 



Great Prices on CD 
Players 


425 WATTS/ch 
Amps - 


Mixer 


ORDER TOLL FREE- 



Wired And Wireless 
Mies On Sale III 


800 - 773-4235 


OR CALL 81 8-3 07-052 6 FOR MORE INFO 
SE HABLA ESANOL • VISA-MASTERCARD-DISCOVER WELCOME 


7 7 4 3 E . Garvey Ave. • R o & e m e a d 


C A • 91770 * U.5.A 
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by 1 .isa Lisa & Cult jam, / Like lthy Dino, and 
Nothing's Gonna Change My lame For You by 
Glenn Medeiros. 


Not just sold on TV 

Television marketing of music has longbcen a 
favorite source of outstanding mainstream 
various artist CDs. Now many of these ' not 
sold in stores” CDs are available (some at lower 
prices) to DJs, just call the number at the end 
of article for more info.) Classics like “Dance 
M ix IJ.S.A, volumes I or 2" (see dance head¬ 
ing for tracks). Rock Revival, Secret Love, 
Totally 80s and now the newest release, “Awe¬ 
some 80s." A follow-up to the excellent “To¬ 
tally 80s” this one may outdo it. Here’s just 
some of the 40 classics on this two-CD set: 


vers.) by Whitesnake, Rocking All Over The 
World by Status Quo, Bum mg ofthe Midnight 
Lamp by Jimi 1 lendrix, and Too Old To Rock 
N'Roll by Jethro full to name a few. 


Dancin’ 

Three recent releases from Prioriry feature 
tracks that are a bit dated but continue to be 
requested. “SO’s Greatest Rock Hits—Dance 
All Night” includes: Cold Hearted by Paula 
Abdul, I Wanna Have Some Fun by Samantha 
I ox, Freeway of Love by Aretha ranklin, Two 
of Hearts by Stacy Q, and tracks by Ncnch 
Cherry, Johnny Kemp, Billy Ocean, Terence 
Trent Darby,Jellybean. 


& Cult Jam, A Deeper Love (Rjidto Remix Edit) 
by Clivillcs & Coles, Wiggle It by 2 In A Room, 
Workout by Frankie Knuckles and tracks by 
Shawn Christopher and Lidell Townsell & 
MTF. 


it 


mother One Bites The Dust by Queen, Love 
Shack by the B-52 s, We (tot The Beat by t he 
Go-Go’s, Straight Up by Paula Abdul, Love Is 
A Battlefield by Pat Benetar, Venus by 
Bananarama, Whip It by Dcvo , Just A Gigolol 
l Ain't Got Nobody by David Lee Roth, Freeze 
Frame by the J. Geils Band, The Warrior by 
Scandal, Alickty by Toni Basil, RJrythm of the 
Night by Dcbarge, and the beats go on. 




Priority has also introduced a new series with 
“Techno Dance Classics Volumes 1 & 2.” 

Techno Dance Classics Vol. 1 - Pump Up 
The Jam tracks are: Pump Up The Jam by 
l ech notronic, I'm Too Sexy by Right Said Fred, 
Everybody Everybody by Black Box, Think 
(Hack Radio Edit) by Information Society, 
Dance Dance by Deskee, Dirty Cash (Sold Out 
Mix) by Adventures oi Stevie V. Nothing Can 
Stop f/rby Saint l'.ntienne, Pump ThatBodyby 
Mr, 1 ee, and Don’t You Love Me by 49ers. 


Dance Zone Level 2” is touted as the No. 1 
British compilation anti is now available in the 
United Stares. This double-CD set offers re¬ 
cent offerings hy popular dance artists but 
most tracks are nor extended versions. Here’s 
some highlights— Shoop by Salt N Pepa, Get- 
A-Way by Maxx, 100% Pure Love by Crystal 
Waters, Rock My Heart by Haddaway, and 
other recent releases by The Brand New Heav¬ 
ies, Sounds of Blackness, M People, BobL/ 
Brown, Utah Saints, Ace of Base, Ce Ce 
Peniston, Jody Watley, Mary J. Bilge, SWV 
and DJ Duke among others. 


On the import scene “Rod 


lerapy "lias no 
shortage of classic rock hits. Among the 16 


tracks arc: We Will Rock You by Queen, Livin’ 
On A Prayer by Bon Jovi, Here I Go Again (’87 


“ iechno Dance Classics Vol. 2—Feel The 
Beat” includes: Get Upby Technotronic, Gypsy 
Woman by Crystal Waters, Funk Boutique by 
Cover Girls, Let The Beat Hit Em by Lisa Lisa 


“Dance Mix U.S.A. Vol. 2” is expected to be 
available individually (sold on TV with Vol. 1 
only) at a lower price by the time you read this. 
Featured cracksare: hiformerby Snow, Whoompl 
(There it is) by Tag Team, Show Me Love by 
Robin 5, More O' More by Captain Holly¬ 
wood, The Key The Secret by Urban Cookie 
Collective, Supermodel by Rupaul, Give It Up 
by Goodmen, 17 tracks in all. 


Several other dance compilations that have 

continued on page 38 
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U Express 400 


COLORED Viewpaks! 
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Together, these two continue to create a sensation among mobile DJs 

Shouldn’t you see what easy transport of 400 CDs is like? 


Call 1-800-992-8262 to order or for a FREE catalog & sample 

In Canada 1-800-563-3656 


UNI V E N T l It E 


P.O. Box 570 • Dublin, Ohio 43017 FAX (614) 793-0202 
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68-Page Sound & Lighting Catalog 

Large Selection Of Name Brand Gear, Guaranteed Discount Prices 


Our new 68-page 
catalog has a large 
selection of name 
brand equipment and 
hard-to-find acces¬ 
sories, all at the 
guaranteed lowest 
prices. The call is 

free so call today: 

1 - 800 - 945-9300 

Phone Hours: 

Mon-Fri 7AM - TPM 

Saturday 

9AM - 5PM 

{California Pacific Time) 

• 30-Day Trial Exchange 

• 30-Day Price Protection 

• Same day order 
processing 

• Our 18th Year! 


DJ Mixers 







NEW MTX mx-600 pro 

mixer with digital sampling 

More Mixers from only 
$89. K 

BIAMP SCM-760C Pro Mixer 
GEMINI PMX7,12,15, 

PMX 1000, 2000, 3000, 
PDM-1008, 3000.6008 
MTX-MX50, MX150, MX250 
MTX-MX300, MX400, MX500 
STANTON PMC-610 Mixer 


Wireless Systems 



| SHURB 

Becfrolface' 

SAMSON 


pro wireless 
systems from only: | 

9 T 

Cases J 



Over 

Amp Racks, Effect Racks, Mixer 
Cases, DJ System Cases, LP & 
CD Cases, Stands, 1200 Cases, 
PA System Cases & More. 


Amplifiers 



Powerful AB-Systems amp 
with 840 watts power #600A 
List $829.® 

$ d77°° 

Your Cost "If I 

More Power Amps 

AB Systems 400A, 900A, 1100A 
Crown: P8-1&2, PT1&2, 
Macro-Tech & Micro-Tech 
Electro-Voice: 7300,7600 
QSC EX: 800,1250, 1500, 2000, 
MX-700,1000,1500, 2000 
SAMSON: Servo 150, Servo 240 



Speakers 


Sp Crwln-Vpqn! | 

V-12B 12” 2-Way 
List $375, 29 
Your Cost 



NEW Compact 
J-1800 Sub-Woofe 



Huge Selection 
of Speakers 
In- Stock 

C-VEGA, V-12B, V-15B, V-30D, 
V37D, V35D, B36, L36 
ELECTRO-VOICE S-152 
PAS T-1200, T-1500 & T-1800 
RAMSA. WSA80, A200. A240, 
SOUNDTECH B-2 
Raw Frame Wooters and other parts 



Great Starter DJ System 

Complete “Scratchmaster" DJ 
System with two GEMINI 
Turntables, a GEMINI PMX-12 
"Scratchmaster" Mixer, and a 
Genesis Pro DJ Case (case cover 
also is included). Easily plugs into 
your home sound system. 

Optional TECHNICS 1200s also 
available, 


Pro CD Players 


DENON 



DN-2700F Dual CD Player & 
Controller with sampling 
Also In-Stock: 

DENON 1000F, 2Q00F, 2200F 
GEM INI-8000 Expandable Single 
TECHNICS PG-340. PG-947 


Cassette Decks 


DENON 



DENON-770R Pro dual cas¬ 
sette. w/dual outputs, music 
search, pitch control, dbx & more. 

More Cassette Decks: 

DENON 720, w/pitch & search, 
JVC, 308 & 709 w/pitch, 

TASCAM 112,122,202 


Turntables 



TECHNICS SL-1200, SL-1210 
TECHNICS MK2 
GEMINI XL-BD10, XL-DD50 
LINEARTECH DD-1700 
Scratch Pads 
DJ Cartridges 
STANTON Trackmasler 




In Southern California Visit Our 

SUPERSTORE 

13110 Magnolia St. 
Garden Grove, CA 92644 
(Close to Disneyland) 

1-Mile north of # 22 Freeway on 
Magnolia 



Cables & Plugs 



- * 


IT 


isj0 ~ A 


Snakes, cables, plugs, jacks, 
direct boxes all al up to 50% OFF 


Stage Lighting 



Follow Spots, Spotlights, 

Par Lights, Truss, Controllers, 
Dimmers. Lamps & Bulbs. All at 
the guaranteed lowest price! 


Hardware/Access. 



Dual CD System 




Complete with 2*SoundTech 8-2 
speakers, 2-Technics PG340 CD 
players, 1-Samson 150 Amp, 1- 
Gemini DJ Mixer, Mic. Cables, 
Patch Cords.and special DJ 
Case. 


Effects Lighting 



VERTIGO 

'199 


l. 


• • 





mil 


FAN-800 

*199 



EL-1400 



3-Eflects ln-1! 


Intelligent Lighting 



MARTIN-PRO-210 
LIGHTWAVE-TRACKSPOT 
Call for price 


1 ighting Demo Video 


All NEW! Lighting Video Now 
Available! Over 50 Lighting 
Effects In-Action! 

Call and order yours lor only 


(«(F)» 


$14 


.95 


Karaoke Systems 



Players and CD's From JVC, 
Denonet, Denon & More. 

Call for our Catalog. 



Se Habln 
Espcuiol 


DINERS fTI 


vrvr 


PRO SOUND 
& STAGE 
LIGHTING 

Our 18th year! 

^ ^ 7 -800-945-9300 


Stmfc w } .v*Yvf*S 


Large, medium or small - 
Let us help you design your 
sound and/or lighting sys¬ 
tem. Clubs, Mobile's, 
Bands, Churches and 
Schools. Let our experi¬ 
ence help you! 


















































































































Looking for “Red Red Wine” 
on Karaoke? 



Now you got it! 

Along with 17 other 
Neil Diamond 
smash hits! 

The first on the planet! 


To order call: 

1 - 800 - 568-2000 


X 


/ 


/tCl^cU 

‘TCt&uzG&e 

Sing-A-Long Software 




\ 


lk\ 


COMPACT 





DIGITAL AUDIO 

GRAPHICS 1 


VOLUME 7051 

Tteii t Dm*H*utd <2 
'/LaiaoCc 
/THtfofoaif 


O Brother Love's Traveling Salvation Show Q Cherry, Cherry 0 Cracki n' Rosie 0 Forever In Blue Jeans 
0 Girl. YoulI Be A Woman Soon 0 Hello Again 0 Hofty Holy 0 ! Am... 1 Said 
0 Kentucky Woman © Longfellow Serenade © Love On The Rocks 
® Ray Me © Red, Red Wine (Extended Calypso Verson) 


a 


% 


High quality audio and graphics. 


^ 1UF nay i*re rwu, i wj mire ^utanuru veuypnsv 

© September Mom © Solitary Man © Song Sung Blue 
' %0-r ^ Sweet Carofine © You Don't Bring Ma Rowers 

Copying. PUBLIC $ 0 $^ 


received strong positive response ami sales 
are: “Ultimate Dance Album” (Two CDs), 
“U.S. Dance Party” {Two CDs), “Club Epic 
#3”, “United Nations Of House Remix 
Project” anti “Star Funk volumes 13-18.” 

Good Music May Fade But 
Never Goes Away 

JCI had released a very popular series entitled 
I "hose Wonderful Years.” T he scries of ten 
issues includes some of the biggest hits of their 
day. Featuring 1930’s pop hits, 30s & 40’s 
pop ballads, best ol T he Crooners, 1950 s 
Love Songs, On Broadway 1920-40 s, 1950’ 
pop hits, 1930-40’s Swing Hits, 1940’s pop 
hits, World War II Love Songs, 1950 s instru¬ 
ment. il 1 liis. All are from original master 
recordings that have been cleaned up well. 
Some of the artists you’ll find on this series 
include: Bing Crosby, Judy Garland, The 
Andrew Sisters, The Ink Spots, lo Stafford, 
Glenn Miller, Duke Ellington, Woody 
1 lemian, Artie Shaw, Benny Goodman, The 
Mills Brothers, Dean Martin, Billy Eckstine, 
Buddy Clark, Dick Haymes, Mel Tonne, 
Perry (lomo, Rosemary Clooney, Al Martino, 

■r & m 

1’eggs' I ee, Eddie lasher, Lionel Hampton, 
Count Basie, Harry James,Tony Bennett and 
Carol Channing. 


Another sound from a different era with wide 
appeal is “Simply Ballroom Volumes 1, 2, 
and 3.” The tunes are traditional romantic 
ballroom hits performed by the orchestra of 
Hugo Montenegro, Hal Mooney, Al Caiola, 
Richard Hyman, George Siravaro and more. 
The instrumentation and recording quality is 
good and each song is listed with its associated 
dance and each CD includes dance instruc¬ 
tions. Here arc some of the many classics: / 
Could Have Danced All Night, Mack The 
Knife , Woodchoppers Bali, The Lady Is A Tramp, 
Get Me To Church On Time, Parfidia, My 
Tunny Valentine, Cheek To Cheek, Begin The 
Beguine, Que Paso, A Bailor Guajira, Good 
Triends Polka and many more. 

Soundtracks 

The soundtrack to ‘ Forrest Gump" is an 
outstanding two-CD collection of classic pop 
and rock hits. Examples: Hound Dog by Elvis 
Presley, Land of1000Dances by Wi I son Pickett, 
Respect by Aretha Franklin, California Drea mid 
by the Mamas & I ’apas, Break on Through ( lb 
The Other Side) by the Doors, What The World 
Needs Now Is Love by Jackie I )eShannon, Mrs. 
Robinson by Simon & Garfunkel, Turn Turn 
Turn by the Byrds, Aquarius/Let The Sunshine 
In by 5 th Dimension, Joy To The World by 


Three Dog Night, Raindrops Keep Tailing On 
MyHeadby B.J. Thomas, Stoned Love byThe 
Stipremes, Against The Wind by Bob Seger, 
and others. 

T he soundtrack to “Airheads” looks as 
though it will be a great success. Sales are 
good and several tracks were receivi ng airplay 
before the movie was released. The style is 
hard rock. Featured tracks include: Born To 
Raise Hell by Motorhcad with Ice T, Tin The 
One by 4 Non Blondes, Can’t Give In by 
Candelbox, Everything Louder by Meatloaf, 
and others by White Zombie. Primus, D 
Generation, Anthrax, Stuttering John, and 
more. 

Stay Tuned... 


Fred Sebastian is a Alusic Distributor who 
specializes in supplying the DJ industry. All 
compilations mentioned are chosen for us¬ 
ability as measured by response and sales 
to DJs across the country. For more infor¬ 
mation on tracks or availability of any of 
the CDs mentioned in this column contact 
A.V.C. at 201-731-5290 or write 68 
Llewelyn Ave.,W. Orange, N.j. 07052. 
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For as many years as i can remember, the idea 
of remixing rock, specifically rock From the 
70s, was never even discussed. Dance clubs 
and discos strictly stayed away from music by 
The Who and The Doors while roadhouse 
style dance and bar clubs wouldn’t he caught 
dead cueing up the latest Donna Summer 
tunes. When remixes slowly r emerged from the 
depths ol the murky vinyl waters in the late 
70s, the remixers immediately went towards 
the dance tracks and left rock to the labels. 

Dance music has just always been much 
easier to remix because of the dominant elec¬ 
tronic drum beat. Rock tunes are typically 
recorded with a ‘live’’ drummer who just cant 
keep a constant bear...no human can. Its 
impossible to drum a beat and stay exactly at 
the same bears per minute throughout an 
entire song. With drum machines, mixing 
beats became easier and a lot less challenging. 


Then the 90s arrived. Dance clubs and 
mobile jocks begin spinning everything from 
The Eag|es and Aerosmith to Blondie, George 
Clinton and EWF at the same venue. Rock had 
to enter into the remix arena so DJs could mix 
rock sets with dance sets. So, with teeth grind¬ 
ing, overworked digital editing tools and huge 
hard drives, the rock remix was born. 

One service that totally devotes itself to 
remixing rock is Turbo Rock n Beat. The live 
drummers are sampled and played back through 
the track at a constant speed allowing thi 
remixer to include a 32-beat intro, at least oneV 
break and an outtro to mix into vour next track. 
You never have to worry about fluctuating 
beats. In most cases, the acrual song has been 
left untouched so your crowd can sing along. As 
you know, most crowds know all the words to 
every Steve Miller and Doobie Brothers’ song 
ever recorded. Some tracks remixed by Turbo 


Rock n Beat have been Another One Bites 7 / 
Dust by Queen, What I UkeAbout Jfwbv The 
Romantics, Low Train AffMmbrTlir l )oobic 

CV 4 

Brothers and seventh hy AC/DC, ZZTop and 
Van I lalen. The latest tmm this service is Ism it 
#3 which, at time of this writing, was only 
available on vinyl. It contains IV e Will Rock )<>/< 
by Queen, Heartache Tonight by The Eagles, 
Cannonball by The Breeders, Are You Gonna 
Go My Way by Lenny Kravir/., Shine by Collec- 
rjveJsnnLiml / f Rock & Roll by Joan Jett . 
I or a complete listing of allTurbo Rockin’ Beat 
has to offer, check the Remix Warehouse cur¬ 
rent availability catalog, version 5.0. 



Ultimix repress 

Speaking of [oan Jett, your cries of re¬ 
press" have been heard. In case you were not 
notified by mail, we have repressed the iivla 
nious ULTIMIX ISSUE #50. Both the five- 

record set and the two-CD .set. The issue 
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contains several medleys. One is a rock medley GUARANTEED to 
crack the floors, shake the walls and have your crowd droolin’ for more. 
The cut runs 8:49 and contains TheStroke by Billy Squire, Back In Black 
by AC '/DC, Sweet Home Alabama by l.ynard Skymxdtjack & Diane by 
John Mellencamp, Sweet Emotion by Aerosmith and as mentioned, I 
Love Rock & Roll by Joan Jett. The mixing is incredibly smooth, breaks 
are provided, and the mix runs from 101 BPM to 97 BPM.Thisisa must 
have lor any crowd. Also on the issue arc a flashback 1993 medley, a 
Sounds of the 70s medley, and much more. Ultimix doesn’t stop there. 
With the success of the rock medley on issue #50, remixer Les 
Mav.cngale heads back to the studio to crank out yet another rock 
medley masterpiece. 

UUI 1MIX ISSUE #52 contains the Let's Rock Medley which goes 
a little something like this.. .32 beat intro, You Shook Me All Night Long 
by AO/DC 7 7 akin Otre Of Business by BTO, Brown Sugar by I he 
Rolling Stones, Light My Fire by The Doors, Jesus Is Just Alright by The 
I Doobie Brothers, Won i Get Fooled Again by The Who and finales with 
Rock And Roll Band by Boston and a 32 beat outtro with a huge drum 
solo ending. Complete with a hint ofS-v4— T—U-R—D—A—YNight (Bay 
City Rollers) this mix totally pumps. Iota! play time is 10:46 and spins 
from 126 to 136 beats complete with breaks. If you’ve overplayed the 
rock medley on issue #50, you’ll get an equal amount of play out of the 
medley on issue #52. i his issue is a three-record or one-CD set so 
there's much more on the issue ...Misled by Celine Dion has been 
remixed its a part one and part two. The first mix is the house mix, the 
second is a funk mix/l ocal play time is 9:10 with several breaks to easily 
sneak out of die mix. Don't Turn Aroimdhy Ace of Base with their huge 
endlessly played hit has been completely rearranged from the 12-inch 
mix with some different rhythm tracks added. Always by Erasure 
borrows a beat from Ace of Base and mixes it over the radio mix to 


impress your crowd. What's Up by DJ Miko, has been reworked with an 
intro and a beat with more bottom than the original. If you spin reggae, 
you can’t miss Chaka Dennis & Pliers remake of The Beatles Twist & 
Shout! With an additional beat added to the original, background 
“hooting” and strong vocals, this will surely compliment any reggae set. 

! he CD bonus cut is Heard It Through The Grapevine by Gladys Knight 
& The Pips, lliis track lias a heavy bassline and some serious editing, 
creating a new funked up version for ami floor. 




Megamixx memories 

If you’ve been using remixes in your shows and at your clubs for 
more than three years, you’ll rememberaserviceknownas MEGAMIXX. 
The Remix Warehouse has secured copies of an issue MEGAMIXX 
released more than two years ago. '1 ne issue is MEGAMIXX Classic 
Issue #1. Issue #2 was never released, although playlists at the time were 
made public. This issue was one of the all time best classic collections 
ever released. The first track is The Donna Summer MegaMixx. The 
track runs for 14:41 and contains absolutely every single hit Donna 
Summer had in the 70s and 80s. The mixing is absolutely mind 
blowing. Want more?!? How about a Debbie 1 >eb medley that runs 
9:13! And still more.. .A Gap Band Medley that runs 8:40 and boots, 
kicks and jams from start to finish. Both medleys contain every single 
track that were released by Debbie Deb and 7 ’he Gap Band. Oh, we were 
talking about rock before. ..How about the slammin’cst, jammin’est 
mix of Old Time Rock And Roll by Bob Seger. Mixed with beats from 
Aerosmith, 77. Top, screams from the late Sam Kinison and much 
more. It truly must be heart! to he believed. Also on rhe issue is a 
completely re-worked, re-edited floor pounding version of Billy Idol’s 
Mony Mony. This issue is available ( 'NLY ON CD and in extremely 
limited quantities. 
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Spooktacular remixes 

And you thought we forgot Halloween,.. 
Nope! Street Jam records re-released the biggest 
Hallow een record that’s ever spun on a 1200. 1 he 
issue contains what is known as the Halloween 
Monster Jam Medley. The medley spins for ! 0:01 
and contains Night Mares by Dana Dane, The 
Haunted House Of Rock, by Whodini, Thriller by 
Michael Jackson, Oti Your Own by Bobby brown, 
Ghost Busters by Ray Parker J r., Somebody ’s Watch¬ 
ing Ale by Rockwell and Freaky Behavior by 
Baikey$.The intro to the medley contains ghostly 
sounds and some Vincent Price samples to set the 
mood. On the flip side you’ll receive a complete 
version of Haunted House Of Rock by Whodini 
that’s been remixed and edited for easy mixing. 
The issue is available ONLY ON VINYL. 


BEST LIGHT 
SHOW EVER! 


To stay completely up-to-date on 
the most recent remix releases, The Remix 
Warehouse releases it’s comp/ete current, spe¬ 
cial and back issue catalog FREE about every 
6-7 weeks.To get on the mailing list you can 
call us 24 hours a day toll free at 1-800- 
24 l-MIXX. International customers call 
(404)-446-5079. For questions or comments 
on Mobile Beat’s Remix Rave, you can contact 
me directly by FAX at (404) 446-0747 or 
through Internet e-mail at 
remixwhs@AOL.COM. 








. J 


A 




6 


I 


* 

-f * 



24 AirCraft 
Light System 

• 24 Laser-Type Beams 

• 1.2 Million Candle Power 

• Multi-Colored Lamps 

• X/Y Aiming Capablity 

• Black Ultimate Tripods 

• ETA MAD 1002 Controller 

• CSL Soft-Start Dimmer 

• CSL LD-8 8 Channel Pack 

• 4-25' 8 Pin Locking Cables 

• Road Cased, 4 Min. Set-Up| 

Two-Year Warranty 

Call for Details 

Video Tape Available 




Colorado 

SOUND N‘ LIGHT 


“Since 1973" 

(303) 429-0418 




MTMf 


Ts ^ -K, ^ 




nr -+ t* j 




v ; 


*"•7 JH" _>*7 JV" — 


<2P~. 


! 


■ cw 




^ / k : § ■ i V- 




s > 






TtU7 *u/ 




*•*> 


***srrA 

I 


w t 


r** < 









ii 


V' 


* 


J 


% 


o 




•HV 






// ' c , * 

// £},’( 
If ^ 


ask 


{STOP 


RIOT CONTROL 


W hen you're spinning to 

a packed house things 
can get ugly pretty fast if 
your mixer can t deliver the goods. 
That's why you need Phonic’s new 
DX88 sampling DJ mixer with state- 
of-the-art 32-bit digital technology. 

The DX88’s 8-second, 32-bit sampler 
and I-bit digilal-to-analog convertor 
delivers life-like sound reproduction 
you can’t get from phone-call quality 
sampling mixers. Headphone cueing 
of sampled cuts, variable delay, push¬ 
button "stutter” effects and auto 
talkover give you all the digital juice 
you need to keep the house rocking. 

So before you unload your pocket on a 
new DJ sampling mixer, check out 
Phonic’s DX88. It's backed by over 20 
years of engineering experience so you 
know we got yours covered. 

ARTICULATE SOUND 

PHomc 

1632 McGaw Ave„ Irvine, CA 92714 (714) 253-4000 
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raw! out of your crypt, pull up a tombstone, and make yourself uncomfortable. ..Mobile 
Beat proudly salutes rest-in-peace records, undead ditties and unearthly delights from rock 
n’ roll’s past.. .a hodge-podge of the hob-goblin hits of Halloween! 

Your radio always knows when its Halloween. That’s when all the stations play Bobby 
’‘Boris” Picket & the Crypt-Kickers’ immortal Monster Mash again and again and again. Its the mon¬ 
ster hit of all dme, holding the all time record for Halloween hauntings of Billboard’s top “Hot 100. ’ 
Although DJs have tried to play it to death, Monster Mash came alive three times, reaching No. 1 in 
1962, No. 91 in 1970 and No. 10 in 1973. Pickett’s back-up band, the t >rypt-Kickers, were also 

some of the most talented studio musicians and singers this side of Transylvania and 
includes Gary Paxton (Skip & Hip, Hollywood Argylcs and later the producer for 
Tammy Fay Bakkers recordings, now there’s a truly scary thought!), Leon Russell, 
iohnny Me Rac (Ronny &. 1'he Dayton as) and Ricky Page (Bermudas). 

Countless records about monsters, witches, vampires, creatures from 
outer space and just plain old weirdoes abound in musical mausoleums. We’ve 
just conjured up the ones that were chartered hits in Billboard. That's so you'll 
have a ghost of a chance of getting through this article before the clock 
strikes twelve! 


Halloween's 

greatest 

hits 


Interestingly, only one hit record has ever actually mentioned 
Halloween” in the lyrics according to the groove yard ghouls we’ve 
consulted. The Classic IV (#3/1967) and the Atlanta Rhythm Sec¬ 
tion (#17/1979) proposed to their girl Spooky on Halloween in 
their vocal remakes of Mike Sharpe’s original sax version ol this 
tunc (#57/1967). Conscquendy, macabre musicologists have simply tended to desig¬ 
nate ditties from ‘Deadpan Aliev’ with Halloween. 

Believe it or not, Halloweens first rock ’n roll hit was created by a pop musician pioneer and a 
legendary oomedian/song writer/fiction author. The artist was Archie Bleyer, the audio alchemist 
whose Cadence Records was the label that launched the Chordettes (Bleyer even married one of 
them), Julius LaRosa, Andy Williams, the Evei ly Brothers, Johnny Tillotson and many others. Bleyer 
had also been rhe bandleader of the “Arthur Godfrey And His Friends” CBS-TV show. Best known 
for his 1954 hits, Hernando’s Hideaway (#2) and The Naughty Lady Of Shady Lane {# 17), Bleyer 
teamed up in 1956 with show business legend Steve Allen as the composer for The Rockin’ Ghost, 
which spirited its way to No, 61 on Billboard’s Top 100. 

Then came the hits from outer space. Buchanan & Goodman’s Flying Saucer, Barts Icf2 landed 
on Earth at No. 3 on the charts in 1956. I liey returned to this planet with Flying Saucer The Second 
at No. 18 in 1957- Although these are not scary or really associated with Halloween, they are about 
visitors from another planet, and that qualifies them tor this article. Later that year, around Christ¬ 
mas, 1 )ickie Goodmans cx-partncr, Bill Buchanan teamed up with Bob Ancell for The Creature 
(from a science fiction movie), which made it all the wav to No. 85 (Maybe they should have released 
it around Halloween!). 
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There was something in the air back in 
1958, because that seems to he the year 
more strange creatures than ever before ap¬ 
peared on Billboard's, charts. Fast Coast tele¬ 
vision personality John Zacherles Dinner 
With Drac, Part l struck “Ghould,' reach¬ 
ing No. 6 in March 1958. One month later, 
in April, David Seville’s Witch Doctor cast a 
spell at No. 1 on the charts. Hollywood and 
television actor Sheb Woo ley {Clint 
Eastwood’s sidekick on “Rawhide ) invaded 
the world with the Hying Purple People Eater , 
also reaching No. one in I unc. Not to be 
outdone and following the common 1950’s 
movie theme (c.g. “ Frankenstein Meets 
Dracula and the Wnlfman”), J.P. Richardson 
(“ The Big Boppcr ) wrote The Purple People 
Eater Meets The Witch Doctor , and future 
singer-songwriter Joe Souths version of it 
became his first chart hit, reaching No. 47 in 
June. That was the same month that Dickie 
Doo &' The Don’ts sang about being buried 
alive in a Flip Top Box (#46), which was the 
flipside of their most cherished hit. Nee Nee 
Na Na Na Nu Nu, an instrumental that 
charted at No. 40, In October, just in time 
for 1 lallowcen, the five Blobs (studio singer 
Bernie Nee) took the title song (written by 
Burt Bacharach) from the early Steve 


McQueen, The Blob , to No. 33. Just as The 
Blah had come from another space galaxy, 
so did Jesse Lee Turners Little Space Girl 
who landed at No. 20 in early 1959. 

Turners follow-up, Return Of The Little 
Space Girl , orbited the charts, but remains 
stranded on an uncharted galaxy. 

Then, could it be that the famous 
'mummy's curse" associated with the discov- 
ery of King Tuts remains in the early 1900’s 
also extended to rock n roll? After 
McFadden and Dor’s The Mumtny reached 
No. 39 in 1959, lots of monster records 
continued to be recorded, but they all died 
before reaching the Billboard charts. By the 
way, “Dor’ was a pseudonym lor Rod 
McKuen whose 1960’s albums and books 
were instrumental in causing a lot of bodies 
to go “bump in the night.’ It wasn't until 
1962 and die first release of Monster Mash 
that ghastly goodies began to rattle around 
the Billboard charts. And lor the most part, 
thej' continued to be cuddly creatures and 
funloving spirits immortalized in songs back 
in the 1950’s. One year later, in 1963, the 
Ran-1 Jells were out of this world at No, 16 
with another dance number. The Martian 
Hop. In 1964, Pickett and the Rolling 
Bones, attempted to recreate his first mon¬ 


ster hit by replacing it with a new dance. The 
Monster Swim. But it died at No. 134. 
"Jumpin’’ Gene Simmons hit the poltergeist 
jackpot that same year with Haunted House, 
a song originally brought to life by Johnny 
Fuller m 1950, But record buyers were ap¬ 
parently scared away from two answer 
records, Bill “Butterbean” Hippos Morin 
Outa This Haunted House (lxm-J.iy 105/ 
1964) and Simmons' own That Thong In My 
Haunted House (Royal American 59-B) were 
exorcised from the charts. Simmons even 
borrowed lyrics from Haunted House , “Keep 
That Meat In The Pa il lor a I9(>5 single 
with a singular “adults-only” theme about 
thins besides ghosts that are often covered 

by sheets. 

0 

Meanwhile, in 1965, Dickie lee (of 
“Patches’ lame) found his sweater on a 
tombstone after a dare with Uturie (Strange 
Things Happen). And Sam 1 he Sham & The 
Pharaohs used black magic to reach the 
charts twice in a row with Ju Jit Hand (#26) 
and Ring Dang Doo (#33). 

About this same time, two hit super¬ 
natural sounds featured group with lead 
singers who would later go on to super suc¬ 
cess. I he first of these was I hem, an act 
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Artist ... 

Arch e BleyerRockiu’ . 
Buchanan & Goodman 
Buchanan & Goodman 
Buchanan & taiL... 

John Zacherle. 

David Seville. 

SHtB WOQlEY. 


Title... J .Uble.Chart/Year 

GhostCadence.. 1293.#61/1956 

The Flying Saucer (Part 1 & 2j. Luniverse 101.#3/1956 

Flying Saucer, The 2nd.. Luniverse 105.#18/1957 

The Creature (From a SokFi movie).Flying Saucer 501.#85/1957 

Dinner with Qp.ac. Pt 1... Cameo 130..#6/1958 

Witch Doctor ,.Liberty 55132.#1/1958 

Purple People Eater. MGM 12651..#1/1958 


Joe South .. 

.. Purple People Eater Meets Witch Dr. . 

NRC 5000 . 

...#47/1958 

Dickie Doo & The Don'ts . 

,. Flip Top Box. 

. Swan 4C06 . . 

... #46/1958 

Five Blobs . . 

The Slob . 

, Columbia 41250 . 

.... #33/1958 

McFaddeh & Dor . 

.. The Mummy ... 

. Brunswick 55140 .. 

.... #39/1959 

Jesse Lee Turner .. 

.. Little Space Girl . 

. Carlton 496 . 

,...#20/1959 

Bossy “Boris" Pickett & The Crypt Kickers . 

.. Monster Mash . 

. Garpax 44167 .. 

.... #1/1962 

R fl LlS P ifl f III i ■ a ■ 9 l«»vp| P 4 9 - P P H H llilil 9 9 *«»B- 9 -fc*« r I- M + 

Martian Ho a . 

. Chairman 4403 . 

....#16/1963 

B:s3y “Boris' Pickett & Rolling Bones . 

.. Monster Swim . 

. RCA 8459 . 

....#135/1964 

Jumpin’ Gene Simmons .. 

1** Haunted House 

. Hi 2076 . 

..,.#11/1964 

Dickie Lee .. 

.. Laurie($™nge Things Happen) . 

. TCF Hall 102 . 

....#14/1965 

Sam the Sham & the Pharoahs . 

... Ju Ju Hand . 

. I/IGM13364 . 

....#26/1965 

Sam the Sham & the Phapoahs . 

... Ring Dang Doo .... 

MGM 13397 . 

....#33/1965 

Them .... 

i Cystic Eyes . 

, Pmm 9796 ...* 

#33/1965 

Dr, West's Medicine Show & Junk Band . 

... The Eggplant That Ate Chicago . 

. GoGo100 . 

.... #52/1966 

Wooues . 

... Who Do You Love .. 

, Dunhill 4052 . 

. #95/1967 

Mike Sharpe .. 

... Spooky . 

.. Libehy 55922 . 

.#57/1967 

Classic IV. 

... Spooky. 

Imperial 66259. 

.#3/1967 

Credence Clearwater Revival.. 

... 1 Put a Spell on You. 

.. Fantasy 617. 

.#58/1968 

Crazy World of Arthur Brown. 

Fire..... 

Atlantic 2556 . 

.#2/1968 

Crazy World of Arthur Brown.. 

,., Nightmare. 

.. Track 2582.. 

.#107/1968 

Crazy World of Arthur Brown. 

... II Put a Spell On You. 

.. Track 2582 .. 

.#111/1968 

Santana... 

... Black Magic Woman.. 

.. Columbia 45270 . 

.#4/1970 

Rattles. 

... The Witch.. 

ppn&c 4 fi (1 

« a ” n ij' y L- slgraJ M h a 

. #79/1970 

Redbone . 

... Witch Queeen of New Orleans . 

„ Epic 10749 . 

.#21/1971 

Eogar Winter Group . 

... Frankenstein . 

+ * E?I 0 l 09^8*^ § f n t a i ■ + t~ ■ a ■ ■ ■ ■ 

. #1/1973 

Eagles . 

... Witchy Woman ... 

. Asylum 11008 . 

. #9/1972 

Jim Stafford .... 

... Swamp Witch .. 

..MGM 14496. . 

. #39/1973 

Dickie Goodman ..... 

.... Pur 3 le People Eater .. 

.. Rainy Wednesday 204 .. 

. #119/1973 

Five Man Electrical Band . 

.... Werewolf . 

,. Polydor 14221 . 

. #64/1974 

Bro Smith . 

.... Gig Foot . 

.. Big Tree 16061 . 

.#57/1976 

Cuff Richard. . 

.... Devil Woman ... 

Rocket 40574 . 

. #6/1976 

Bossy Pckett & Peter Ferrara . 

King Kcng(Yqur Song) . . . 

... Polydor 14361 . 

. #107/1976 

OICK.IE IHIIIIll 

.... Kong... 

... Shock 6 . 

. #481977 

\ 1 ■* *“Hl , Zt JN ... 

.... Werewolves of London . 

... Asylum 45472 . 

. #21/1978 

Atlanta Rhythm Section . 


... Pclydcf 2001 .. 

. #17/1979 

Charlie Daniels Band . 

.... Legend of Wooley Swamp . 

... Epic 50921 .. 

. #31/1980 

Michael Jackson(w/Vincekt Price) . 

.... Thriller . 

... Epic 04264 . 

. #4/1984 

Ray P ar tv ^ ^ J r • 9 ■ * > * ■ ■«* t § ■ **+■ 4« h ■ * ■ ■ * * * §«* 1+ 

.... Ghostbusters. 

,.. Arista 9212. 

.#1/1984 

J. Geils Bano ... 

.... Fright Night. 

... Private 105462. 

.#91/1985 

John Fogerty. 

.... Eye of the Zombie. 

.. Warner 288657. 

.#81/1986 

DJ Jazzy Jsf c & The Fresh Pr hce. 

.... A Nightmare on MyStfeet. 

...Jive 1124. 

.#15/1988 


Courtesy of Joel Whitburn of Record Research 


from Belfast, Northern Ireland, with Van 
Morrison as lead singer. Two charted tunes 
after their original version of the infamous 
Gloria (#71, spring 1965)* their recording of 
Mystic Eyes reached No. 33 on I lallowecn of 
1965. This was truly a possessed platter as 
Morrison simply repeated the words “mystic 
eyes” over a devil of an instrument. One year 
later, in 1966, Dr. Wests Medicine Show & 
Junk Band, sighted The Eggplant That Ate 
Chicago. Dr. West was really Norman 
Grccnbaum, whose Christian rock classic, 
Spirit in the Sky (#3/1970) contains the awe¬ 
some guitar riff used in far too many com¬ 
munications companies’ commercials. 
Greenbaum, reportedly, is still to be found 
around creatures who are eating, according to 
a recent radio broadcast, as be is a waiter in a 
Chicago restaurant. 

Meanwhile, during the mid-60s, two 
acts uncovered the coffins of some 50 s songs 
that died before they ever reached the charts. 
The Woolies re-awakened Bo Diddley’s Who 
Do You Love , (“a cobra skin necktie... chim¬ 
ney made out of human skulls., .a graveyard, 
too.. .I’m the kind of man for a girl like 
you.”), and took it to No. 95 in 1967. (This 
was one of several Bo Diddley ditties with a 
similar theme from the 50s, e.g. Bo Meets 
The Mornter, that stiffed.) Shortly thereafter, 
in early 1968, Credence Clearwater Revival 
revived Screamin’ jay Hawkins' 1956 non-hit 
classic, / Put A Spell On You, giving it life at 
No. 58 on the charts. 

As the I960’s moved into the 1970 s, 
“Halloween hits began to take on a much 
more sinister and serious tone. The Crazy 
World ( t Arthur Brown threatened death 
and destruction at the hands of the “Cod of 
Hellfire” in Fire, reaching No. 2 in 1968. 

Later that same year, this act tried its black 
magic touch on a two-sided terror, Nightmare 
{# 107), and yet another remake of I Put A 
Spell On You (#111). (Arthur Brown's back 
up hand featured a spirited drummer, Carl 
Palmer, later of Emerson, L-ike, and Palmer 
fame.) 

Witches were particularly prominent in 
the early 1970’s and again a decade later. Bill¬ 
board had a cauldron full including the 
Ratdcs, The Witch (#79/1970), Redbone, 
Witch Queen Of New Orleans (#21/1971), 
the Eagles, Witchy Woman (#9/1972), Jim 
Stafford, Swamp Witch (#39/1973) and the 
Charlie Daniels Band, Legend OfWoolcy 
I Swamp (#31 /1980)... pi us Black Magic 
Woman (#4/1971) by Santana and Devil 
| Woman (#9/ 1 972) by Cliff Richard. Franken- 
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stein also made his way to No. 1 on the charts, reincarnated in 

-p 

1973 as an instrumental by the Edgar Winter Group. Two per¬ 
formers later disembodied themselves from the act. Rich Derringer 
(formerly of McCoys fame) and Dan I Inrtman. 

Then there’s the theme from one of the scariest movies of all 
time. It not only conjured up on a top ten hit, but it also launched 
a great record label and a world-wide chain of record stores. Mike 
Oldfield’s Tubular Bells was the theme from the 1974 horror classic 
film. The Exorcist. Reaching No. 7 on the charts, the album version 
of the song fills both sides of an LP and is over 49 minutes long; it 
could be the longest rock V roll hit of all lime! This possessed plat¬ 
ter was also the hit that launched Virgin Records and its later 
world-wide record store and airline enterprises. 

be 1970’s record buyers were also bitten by werewolves. Hull 
moons brought out the WemvolfitiCAl 1974) for the Five Man 
Electric Band, the Werewolves of London (#21 /1978) for Warren 
Zevon. Another creature to watch out for was Rro Smith’s Bigfbot, 
which left tracks at No. 57 on the charts in 1976 and then mysteri¬ 
ously disappeared. Although the rock group, the Zombies, bad lots 
of hits, only one song about a zombie ever made the charts, John 
Fogerty’s Eye Of The Zombie (#81 /1986). The late 1970’s and 
1980 s featured several monster hits that were inspired by Holly¬ 
wood movies. After the 1976 re-make ol the 1930s classic, King 
Kong , Bobby (without “Boris’ ) bickctt teamed up with Peter 
Ferrara for King Kong (Your Song) but was unable to ape his earlier 
successes with Monster Mash, climbing only as high as No. 107. 
The state of Dickie Goodman’s recording Empire Building did 
much better, however, as his Kong went bananas at No. 48 a year 
later in 1977. (This was a substantial improvement over his fright¬ 


ening bad 1973 remake of an outer space ode to the Flying Purple 
People Eater, which mercifully overate its Billlmird chart welcome at 
No. 119 in 1973.) Maybe the greatest “Halloween-type hit from the 
movies of all time was Olmthusters. Ray Parker Jr.’s number one hit 
from 1984. But perhaps the eflort was too much .is In has been busied 
from reaching the top ten ever since. J.Geils Band also made the (.harts 
with a Halloween movie theme, Fright Night, reaching No. 91 with 
the title song of a 1985 film. Their career has been a horror ever since, 
this was their last chart hit. One Halloween movie inspired hoth a hit 
record and a law suit. DJ Jeff and The Fresh Prince borrowed the 
theme of the Nightmare On Elm Street movies and the murderous 
“Freddy" for their Nightmare On My Street. It reached No. 15 on the 
charts in 3 988, but it resulted in a nightmare when the movie makers 
sued for copyright and trademark infringement. 

Our salute to ghastly goodies would not be complete without — 
and it appropriately ends with the second most played on the radio 
record every I ialloween Michael Jacksons Thriller (featuring an 
eerie recitation by horror film superstar, Vincent Price). Interestingly, 
although it was the title song of the biggest selling I P of all time, the 
single went only as high as No. 4 in 1984. The song's epitaph will also 
show that the rock video based on it may have set the standard by 
which all rock videos, belorc or since, could die lor. 

Now, holt the doors, leave a light burning, wear some garlic 
around your neck, and don’t listen alone as you spend this years 1 lal- 
lowecn with the macabre music listed. 

David A. Milberg a.k.a. Radio Dave, a DJ and radio/tv executive for 25 yean and 
owner of possibly the world’s largest Christmas record collection , produced the na¬ 
tionally syndicated oldies show "Rare & Scratchy Rock N ' Rolf’’ and is a co-author/ 
chapter editor of the mammoth A/I Music Guide (Milter-Freeman Inc). He is now an 
attorney and marketing director at the nationa/ law firm of Keck, Mohin, and Cate 


ATTENTION MOBILE DISC JOCKEYS!! 

Finally — A Case Company That Understands Your Needs 


10 Space Rack and Stand 

All in one! Standard Console Case shown on 
our Rack Stand Easy as 1-2-3! 



M-2R 


Any Size 

Amp 

Racks 

Aoarfabte 

Call for 

pricing 



Albums Available in 
Any Case Style 


Depth W 
13 Spaces for Amp 
10 paces lor Mixer 

Console Coses awaflobte 
in many sfy/es. 



Heavy Duty Polyethylene 
Travel Cases 

CD Case 
Holds 80 


ir 

14" 

Double Row 

Holds 135 

Holds 100 

Holds 200 



Album 
_ Case 

i to. w Holds 120 


Any Case Above $24 

Cassette Cases Available in Any Cast* Style 


45 s Cases Available 
In Any Style 


CD Cases Available 
In Any Style 




Double Row 

Triple Row 

Triple Row 

Five Row 

Holds 375 

Holds 550 

Holds 100 

Holds 165 


Deluxe Console/SB 


Single Turntable & Mixer Cases 



Depth 16" '8 Spaces for Amp 
M3 Spaces for Bottom Mixer 
8 Spaces tor Top Mixer 





1 

1 


! 




Medium Duty Flight Cases Rec or Surface Heavty Duty 
Hardware Carpet or Vinyl Laminate Flight Case 




Casas also available for lighting, karaoke systems, costumes, speaker 
cabinets, etc. Custom cases are our specialty! Call tor pricing. 


1121-1 Lincoln Avenue, Holbrook, NY 11741 Phone 516-563-0633 * Fax 516-563*1390 


OUTSIDE NEW YORK CALL 1-800-343-1433 send S3.QQ for complete catalog 
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uuaiiTy tv mic comes 
with carrying case and 
20' mic cable. 


If you find it for lilt, coll at 
Wo artll boot any odvortitod frit 
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Ramsa 441212x4 PA mixer $1499.00 
Ratn sa 4416 16x4 PA mixer 1849.00 
Ram sa 4424 24x4 PA mixer CALL 
EV BK-832 8-channel PA mixer 649.00 

Aphex Aural Exciter w/big bottom 219.00 

DBX 120XP subharmonic synth 229.00 

Lexicon JamMan Sampler/Delay 350.00 
Rapco DB-100 direct box 22.00 

Furman Q-541 4-channel EQ CALL 


NEW! ADJ Quartet 
Martin Pro218 Roboscan 
Martin Pro218A Roboscan 
Martin 805 Roboscan 
Martin RoboColor Mobile 
Par 36 Pinspot w/ lamp 
Unipar PAR 38 can 
12' Mirror ball 
16' Mirror ball 

3 RPM mirror ball motor 

4 Lamp pro helicopter 

6 Lamp pro helicopter 
8 Lamp pro helicopter 
10 Lamp pro helicopter 
15W Strobe light 
35W Slrobe light 
SOW Slrobe light 
LSS M-460 4-channel chaser 
ADJ SC-F 8-channel controller 149.00 

Steel pipe clamp 4.00 

21“ x 24* gel sheet 5.00 


$199.00 

CALL 

CALL 

CALL 

1299.00 

18.95 

CALL 


Yorkville P- 1 5 15* 2-way 25QW $CALL 
Yorkville P-1212* 2-way 150W CALL 
Yorkville P-18W 18* sub 300W CALL 
Yorkville YS-115 15* 200W CALL 

Yorkville P-253 double 15* 3-way CALL 
Yorkville PPW 60QW powered sub CALL 
MTX Pro 115 15* 3-way 200W 269.00 

EV S-152 15* 2-way 200W CALL 

EVS-181 18* sub400W CALL 

EV SX-200 12* 2-way 300W HOT!!! 
EV SB-120A 400W powered sub CALL 
Elite SW-800 18* sub 800W CALL 
Elite EX-401 1 5* 2-way 400W CALL 
Elite EX-1000 double 15* 3-way CALL 
Ramsa WST-21515* 2-way 400W 469.00 
JBL MR-822 1 2’ 2-way 250W CALL 
J BL MR-835 15* 2-way 300W CALL 

J BL 4725 15* 2-way 400W CALL 

JBL 471818* sub 600W CALL 

JBL 4722 12* 2-way 400W CALL 




Technics SL-1200 mk2 turntable 
Denon DN-770R dual tape deck 
Genisis DJ cases 
Stanton Trackmaster cartridge 
Stanton 680EL cartridge 
CD laser tens cleaner 
Black gaffer’s tape 
Turntable slip mats, pair 
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IF YOU PON T SEE IT 
HERE, CALI US! 
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Zenith Proes IX $2597.00 

Sharpvision XV-H30U CALL 
Karaoke monitor stand 169.00 
Ceiling TV mount 149,00 

Panasonic VCR's CALL 

JVC VCR's CALL 

Sony video equipment CALL 

PROJECTORS FROM 

$ 2597.00 


Spyra Effect 

Multiple beams move 
and change color to 
the beol of the music! 


96-Disc 'CD Case 

Carpet covered case 
with removable lid has 
case logic disc holders. 


MX-300 sampling 
mixer has 3 phono, 5 
line, and 2 mic inputs 
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ADJ Avenger S197.0C 

ADJ Vertigo 197.0C 

ADJ Sapphire -2 167.0C 

ADJ Sparkle 107 0C 

ADJ Aggressor 389.0C 

ADJ Jewel-2 137.0C 

Martin Starflash Dichro 197.0C 
Martin Sweeper 369,0C 

Martin Rainbow-2 349.0( 

Meteor Spyra 399.0C 

MeteorTwister 549.0C 

SOUND-ACTIVATED 
EFFECTS FROM 

$ 127.00 


Gemini PMX-2500 $225.0( 

Gemini PMX-3008 275.CX 

Gemini PMX-12 87.9! 

MTX MX-300 CALI 

MTXMX-350 CALI 

MTX MX-500 CALI 

MTX MX-600 CAH 

NumarkDM-1080 169.9! 

STARTING AT JUST 


EV MC-100 with cable! $49.00 

Shura SM-57LC 89.00 

Shure SM-5BLC 99.00 

EV N/D 257B CALL 

EV N/D 757B CALL 

Gemini VH-180 Wireless 169.00 

EV MS-2000 Pro Wireless CALL 

Audio-Technica Wireless 199.00 

SOME PRICES ARE 
TOO LOW TO PRINT! 


Pioneer CDJ-500G SIN STOCK! 
Denon DN-1000 CALL 

Denon DN-2000 CALL 

Denon DN-2200 CALL 

Denon DN-2700 CALL 

Stanton CD-11 849.99 

Stanton CD-33 CALL 

Gemini CD-9000 749.00 

Gemini CD-8000 375,00 

Gemini CD-4000 329.00 

Hosa CD-30 CALL 
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3671 Karl Rd. Columbus. ON 43224 FAX * (614) 263-1823 





































































































DJ combines work with beliefs 



C olumbus, Ohio is not quite the middle of “The Bible Belt,” but 
it does have a significant Christian population, including Rick 
Severance of Christian Choice Entertainment. Serving this seg¬ 
ment ol the market, in his area, are at least three other Dj companies that 
promote themselves as Christian DJs.Therearc also quite a few Christian 
concerts, featuring national and local artists, that take place in the 
Columbus area and according to Severance, these concerts are generally 
well attended. It is a combination of these factors plus a few more that 
resulted in the creation of Christian Choice DJ service in September 
1993. "I'd been into Christian Music since the mid 1980’s. I played 
drums lor some local Christian bands and I always had the love for 
(ihristian music, but the market for C Christian musicians was a l ittle flat. 
I didn't want to lose my involvement, and decided to start my own 
business," Severance says. 


/ 
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Starting small 

Severance’s potential ser¬ 
vice area is huge, including the 
entire central ()hio region.This 
area includes the cities of Cin¬ 
cinnati, Cleveland, Springfield 
and Cambridge. While lie is 
quick to admit his business is 
still quite small, he has his sights 
set on future growth and ex¬ 
pansion into some very pro¬ 
gressive set vices. " What i m try¬ 
ing to do is till the performance 
gap between the large national 
acts and the local l )Js. I present 
a professional light show and 
integrate large screen video pro¬ 
jection into my I )J shows," Sev¬ 
erance savs. 

/ 

Hi-tech background 

Although Severance did not have any previous DJ experience, he did 
have a great deal ol exjicrience electronics and has worked as an engineer 
in the master control room at a local television station. He also managed 
a movie theater. These seemingly diverse elements, in addition to his love 
of Christian music, gave him the tools to build a very- unique business. I le 
is not just a l)). Rather,he utilizes the sophisticated tools of the computer 
age to ultimately offer a computerized, multi media presentation inre¬ 


grating, music, voice, video and graphics. 

While it would have been very easy for him to use bis old band 
equipment, he decided to go with top notch equipment in order to 
give die best possible presentation. His equipment includes QSC 
amplifiers, Community Loudspeakers, and dual Kenwood CD 
players with a RS232 port which allows computer interfacing. 
Although the CD players are designed for home use, they have 
features such as the ability to program seven CDs that fit perfectly i nto 
what he wants to do. “The one thing I really tried to gear myself for 
was for some of the events that went for longer periods of time. Events 
like all-night ‘rock-a-thons’ and fund-raisers for instance,” Severance 
says, “having the capability to stack my CDs lets me focus on other 
things during the event." To supply the large screen video, a Sharp 
LCD video projection unit is used, giving up to a i 5-foot diagonal 

image. Severance explains that video 
projection gives added dimension to 
his shows. “ Recent ly I did a wedditig,” 
Severance recalls, “the couple had pro¬ 
duced a short video of themselves and 
put it to music. I was able to play it at 
their reception using the video projec¬ 
tion equipment. During the recep¬ 
tion, 1 had a camera aimed at the head 
table. People at the back of the room 
were able to see what was going on via 
the video projection display. 



J 
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Rick Severance of 
Christian Choice Entertainment 


Video projection also allows 
him to integrate services such its movie 
projection into his gigs. For instance, 
an organization might desire to havea 
seminar video projected to a large 
screen, or an all-night dance might 
have a music video or movie mixed 
into the nights event. 

No large scale show would be complete without an illuminating 
lighting display and Severance uses American I)]™ products to 
provide his show. Effects include fog, bubbles, multi-color gobos and 
access to much more if needed. Two truss systems are utilized 
depending on the size of the job; and he has three light trees that can 
be used. 

Most of the jobs that Severance gers are dances, functions and 
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Severance s Top Christian Music Requests 


Dance 


Audio Adrenaline . 

... S.g Hm 

Kiv Boyce . 

... iffis Stay Together 

Coot o-' Ethics . 

... TrOF/M 

nn Li t 

M V * "Lh i** 1 ft#* 4** 4t**fr#a 

... Jesus Is Jusrkfim 

nL Denson ... 

... Lm In The Light Of Your Love 

MiCHAa English . 

... Start A Party 

1 P P RfW 

U-U. until I »«# *448 *44 *141 ilia## 

... No Grn No Glory 

Petra 

1 L - f|n in iii-ii mu i < ■ ■ ■- ■ + ■ i ♦ id * e 

... Gm Nm 

Pam Thum . 

... If Em There Whs Love 

Two Hearts . 

... Hold O 1 : Me 

Ballads 


Angelo & Veronica . 

.... Mw That At Fwo You 

Kim Boyce . 

.... EfflYffiWG 

Ai Denson . 

... 1 Kim A Love 

Michael English . 

...Do You Believe In m 

4 Him 

f II! > Vl lifttiMiirM piM**p*** ■ ■ * ■ i 

The Busies Of Life 

Kenny Marks . 

.... ffims 

Twila Paris. 

.... All My Heart 

Sandi Patti. 

.... Another Tm, Atm Place 

Point of Grace. 

.... / Have No Doubt 

Michael W. Smith. 

.... / Mbi be Here For You 


fund-raisers for Christian schools and church 
organizations. A scant 10 percent of his busi¬ 
ness comes from weddings. 

Unlike DJs that only offer Christian mu¬ 
sic as an option. Severance is 100 percent 
Christian music. T he only exception is wed¬ 
ding receptions. He admits that he will allow 
a maximum of 10 percent secular music as 
long as it is pre-approved. Otherwise, his 
library is comprised of only Christian artists. 
Contrary ro what some people might think, 
there is no shortage ofChristian music. In fact, 
you’ll find Rap, Reggae, 1 Icavy Metal...any 
kind of music imaginable. "I could play con¬ 
tinuous Christian music for two weeks with¬ 
out repeating anything.* There is a tremendous 
variety of music available. Its just like any 
other music style...you don’t become aware of 
what’s available until you get into it. Contem¬ 
porary Christian music got its stan in the early 
1980 s. Some of the early bands have come 
and gone, hut the music can still be played and 
there is a lot of new music coming out every 
day,” Severance says. 

Marketing his business is a little tough 
right now because he still has a full-time job. 
But he advertises in several Christian maga¬ 
zines, a Christian “yellow pages that lists all 
the Christian businesses in Columbus, tele¬ 
marketing, and flyers. 

Puture plans for Severance include the 
addition of multiple large screen video projec¬ 
tors which will enable him to simultaneously 


Q:What Christian heavy-metal 
band from Orange County, Calif., 
reached number 23 on the national 
charts in 1987 with "Honestly”? 

A: Stryper. 


project videos, movies, and home productions. Tm 
getting geared up to do multi-media presentations 
taking brochures, pictures and anyth ingin print or on 
film and combining it into a presentation, Severance 
says. “All these elements would then be input into a 
computer and I’d then be able to output the video directly from the computer to the large m. teen 
video system. Any organization that warned a business presentation package put togethet would 
be able to utilize this service.' Severance also h.ts an interactive game system being developed lor 
his large screen video system.This system will allow up to 29 people to interact in leal time with 
the game. “I’m trying to turn the DJ business into a full-Hedged entertainment business, t want 
to be able to offer live talent as well as DJ services, in conjunct ion with my video and light shows," 
Severance says, with obvious optimism. 

Severance talks easily about his commitment to Christianity. 1 lis religion is important to 
him and his desire to get more involved with Christian people and organizations is what provided 
the motivation to start his Christian DJ service. Along with his faith in God, Severance has fait It 
in the future ol his business. 
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HO MOBILE DJ IS 
COMPUTE WITHOUT OHE! 

In a fraction ol the time and effort, 
toe complete mirror ball package will 

swell for you as a clumsily 
gmirror ball from the ceiling. 




Complete Package Includes: 

• 12" Mirror Ball 

• Telescopic Stand 

• Par 36 Pinspot 

• Pre-mounted 110v Motor 

• Heavy duty Detachable Base 
Features: 

• Pre-mounted motor 
w/internal circuitry 

• Collapses lor easy transport 

• One year limited warranty 

• Extends to over T tall 

• Floor to cieling beam projection 










ELECTRONICS U.S., INC 

1 - 800 - 327-2233 

FAX 602-967-0616 
Tempe, Arizona 
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in Search ot... 

Ate Best Sound & 
Lighting Systems 
on Earth 







In order to stay ahead in this highly competitive business, entertainment 
companies have to constantly stay on top of the latest technology, music and 
trends, not to mention marketing. It can definitely be sard that Andromeda II DJ 
Entertainment, established in 1975, has kept up with the times.“Our trademark 

has become our high tech lighting,video and sound systems.” remarks Kevin Pitts, 
president of Andromeda. 


It's Not A Contest! 

You Won't Win Anything! 

But if you have a mobile system 
you think ranks among the 
best ON EARTH- contact 
Mobile Real Magazine, 

P.O. Box 309, 

Fast Rochester, NY 14445 

or fax 716-385-3637. 


In fact,their company’s business card, which 
features one of their light shows, won Mobile 
Beat's "Best Color Business Card” award last 
year (Issue 15). 

Pitts has been In the entertainment business 
over 17 years as a DJ/MC.VJ, musician, and 
photographer. He is also a former radio 
personality and station manager. 


Hndromeda II DJ Entertainment’s 
Ultimate sound, light & video sqstem 

Lighting; 

2 Martin Pro 2J8 intelligent lighting fixtures 
I Martin 2308 lighting controller 

I ETA computerized touch panel 

3 ETA 6-channel lighting power packs 
I Eight-channel switch box 

I Green 2-milliwatt laser system 
I Red 5-milliwatt laser system 
I Derby 

1 Probeam special-effect projector 

2 Opticolor multicolor lighting fixtures 
2 Four-head helicopter rotating lights 
2 180-degree scanning lights 

2 Dual 48-inch black lights 
2 Super strobe tights 
2 ET fiatbeam lights 
2 Mirror balls 
2 Pinspots 

1 Jem remote fog machine 

1 Siren 

2 Ten-foot lighting stand &, truss system 
2 Crankup lighting stands 

I Neon sign with controller 

Video: 

I Sharp VXIQO video projector 
I Quaser LCD video projector 

1 Kloss Novabeam video projector 

2 ten-foot Draper video screens 

1 50-inch video screen 

2 25-inch A/V monitors 

I Panasonic AVE-5 video A/V mixer 
I Videotronics Titler 
I Panasonic 10-inch color video monitor 
I 12-inch black and white video monitor 
I NEC VMS Hi-Fi VCR 
I Magnavox VHS Hi-Fi VCR 
I Sony 8mm digital audio VCR 
I Pioneer CLD-720 Karaoke laserdisc player 
I Pioneer CLD-1070 laserdisc player 
I IRicoh 8mm video camcorder 
I Yashica 8mm video camcorder 
I Remote pan/tilt head 
I Video light 
I Solldex VHS rewinder 
I 8-mm rewinder 
I Ten-space video rack 

1 Casio 3-inch video monitor 

Audio: 

2 Double i 5-inch sub-woofers cabinets 
2 Custom 18-inch sub-woofers cabinets 

4 15-inch, 2-way t full-range cabinets 

2 Custom mid horns with 2-inch drivers 
2 Cerwin-Vega 15-inch, 3-way, full-range cabinets 
2 Hot Spot monitors 

Electronics: 

1 Denon 200F dual compact disc player 

2 Technics SL-I200MK2 turntables 
1 Rane MR 24 audio mixer 

I DOD R430 graphic EQ 

I D8X 120X subharmonic synthesizer/crossover 
I Denon Tech beat meter 
I TEAC X-3 reel-to-ree! tape 
I Nady 101 wireless mic 
I Pioneer DM-V2I0 mic 

1 Furman PL-8 Plus power conditioner 

2 Ultimate speaker stands 
**.and much more! 
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Andromeda, lo¬ 
cated in Roosevelt, 

N.Y., performs all 
types of parties and 
events such as: wed¬ 
dings, corporate func¬ 
tions, fashion shows, 
etc.; they also subcon¬ 
tract to other DJ com¬ 
panies. Each event is 
different, of course, 
andAndromeda is pre¬ 
pared to accommo¬ 
date any situation with 
various packages. One 
special offer is the “Beach Party" package.This package promises to "Transform your 
party into a tropical oasis." Included are summer beach scenes projected on video 
screen, live-action videotaping, bathingsuit contests, various props, and music 
videos-sand and ocean not included. 



Lighting is important 
in any show and An¬ 
dromeda has made 
sure to keep this up- 
to-date with major ef¬ 
fects, intelligent light¬ 
ing fixtures.and a touch 
panel lighting control 
system. The Company 
also boasts a profes¬ 
sional sound system. 
Karaoke, and 10-foot 
video screensA laptop 
computer is used at 
parties to track all CDs, 
Karaoke discs, video¬ 
tapes, cassettes and 
records. “A search for 
a special song is as easy 
as a press of a button,” according to Pitts. Henry Collins’"Future Jock" parts I and 
2 (Issues 18 and 19) look more and more realistic everyday! 


Pitts knows he has found a niche in the market-large, up-scale events. "The 


party might be for about 900 
people, you have two hours for 
setup.no 220-volt power but, they 
want it to look like the latest 
nightclub.” Pitts says,"That’s when 
my phone starts ringing." 


In our last "In Search Of..." fea¬ 
ture spotlightingWayne Dickson’s 
State of the Art music systems, we 
neglected to mention thatWayne's 
entire system runs off a single AC 
outlet. Also, anyone wishing to 
contact Wayne to "talk tech," 
should write Wayne Dickson, I 
Tobi Circle, Plymouth, Mass. 
02360 - 1949 . 
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T errific!...You’re booked every Friday, Sat¬ 
urday and even a few nights during the 
week. So what else can you do to squeeze 
more money out of your business without expand¬ 
ing or working more? You could raise your rates. 
But in these tough economic times, you might lose 
business. So why not “up-sell" your services? 

What is up-selling? 

IJp-selling is getting a prospective client to buy 
something they didn’t intend on or a more expen¬ 
sive version of what they wanted. For example, 
you re in a bar and you ask for a 'Screwdriver and 
t hey respond “Absolut?” If you say “Yes,” you just 
bought a more expensive drink. Retail stores arc 
notorious for it. A salesperson has used up-selling 
successfully if you go into a shoe store for a pair of 
dress shoes and leave, not only with the shoes, hut 
with three pairs ofsocks, shoe polish and new shoe 
laces for your sneakers. You can do the same thing 
with your DJ business by up-selling your services 
and possibly generating 10] to 50 percent more on 
your events. 

What can you sell? 

Some of the most common DJ up-sells are offering 
an upgraded system with larger speakers or 
subwoofers to a gig, or adding a tec for your light 
show. I >r, liow many times have you really poured 
it on during the last hour to get the overtime 
gravy r 

What else you can do 

There are numerous creative ways to increase your 
gross sales without significant capital expenses or 
work involved. I lere are just a few ideas: 

1. Karaoke: Not just the full set-up with three TV 
monitors etc., hut small scale Karaoke with a single 
CD+G player and a 13-inch colorTV. It’s inexpen¬ 
sive to get into, hut will allow you to mix DJing with 
Karaoke and tack Si0(1 or more onto your fee. 


2. Party favors: These cum be found advertised throughout Mobile Beat', blow up guitars, 
I lawaiian Icis, party hats. Add a standard package of give-aways and again you could bring 
in an extra $ 100 per event. This also gives the party a very lively atmosphere that is great for 
birthday parties and liar Mitzvahs. 

3. Games: This could be in conjunction with the party favors or completely separate. You 
could run trivia contests, Flvis impersonation contests, game show antics, or whatever. 
Include a few simple prizes and you could have a new angle to stuffy - corporate parties. 

4. Video: Bring your video camera and run some footage of the party. Sell this service as an 
addition to parties and weddings. 




The Doctor Is In 

In the perfect DJ world you live in a place where there are no other DJs and no bands. 
You get all the work and everyone knows you’re the “Main Man" (or woman) when it 
comes to a party host.For Brian Fisher’s business,The Doctors Dance Company,this 
is reality in Bowman. North Dakota. Of course.the population of Bowman is only 1,700 
in a county of 4,000 so it’s not hard to get a good reputation (or a bad one) with this 
per capita ratio. Fisher, who manages the country music station KPOK-AM during the 
day, does about 60 bookings a year with the nearest competitor about 80 miles away. 

Since North Dakota is so large and sparsely populated, Fisher says the DJs have an 
informal networking system to know which DJ is in a location best to service some of 
the towns that make Bowman look like a metropolis. His rate for four hours with tights 
is $300 on average, and the musical taste of his clientele is primarily country. 

After eight years in the business without an ad or a business card, Fisher says he has 
just enough work to keep him in operation until he pulls out the plug for the last time. 

Bright outlook in Sunshine State 

Lawrence of Florida-Music & Entertainment, headquartered in Coral Springs, has 
opened an office in Gainesville, Fla. They have been entertaining southeast coast 
Floridians since 1979 and with the new central location, hope to double their business. 

Mike Sipe, general manager, says Gainesville was selected because of its central 
location — in between Orlando,Tallahassee,Jacksonville and Daytona Beach - making 
it possible to provide DJs and musicians throughout mid and northern Florida.The 
Coral Springs office will continue to serve the west coast, from Tampa to Fort Myers. 
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5. Disposable camera: Place one on every 
table and the next thing you know, everyone 
is having a good time taking pictures. You can 
buy them bulk and make a considerable 
profit re-selling them to the client. 

6. Polaroid camera: fake pictures and give 
them to the people at the part)'. 11 you 
negotiate a lee lor a set amount of pictures, 
the guests will en joy not only bringing home 
memories of die good times had, but a 
picture of it as well. 

7. Plaques: Again, rhese are advertised in 
Mobile Beat. From $13 to $30 vou can have 
a personalized plaque made up for your 
wedding couples first dance. You would pass 
that Ice on, plus your profit margin, to the 
priced your event. C lull 703-825-6401 (First 
Dance CD) or 512-853-6662 (Metro Mu¬ 
sic) for more information on these plaques. 

8. Dance lessons: This works especially well 
with Country music. Offer to teach a two- 
step or other dances to your audience. Bring 
in someone to help you teach Country line 
dancing or other dances such as the Electric 
Slide, ballroom dancing or whatever. Of 
course, you would add a fee lor this service. 

9. Offer a package deal: Instead of working 
to get just one event booked, offer a deal on 
booking two events at the same time. For 
example, offer to do both “Jack and “Jill’s” 
engagement party and wedding reception at 
discount prices. 

I know of a local DJ who does wedding 
receptions for $200. His package only in¬ 
cludes three hours of dance music. No tux. 
No introductions. No ceremonial events. 
Talk about a slim line package! Then, he 
starts tacking on dollars when they want him 
to play cocktail music, or do introductions. 
His price ends up back in line with everyone 
else in the area. He does many $200 wed¬ 
dings as well, and he’s working every week¬ 
end. This may sound a bit like you’re ma¬ 
nipulating your clienrs but, with a little tact, 
these ideas could help you generate consider¬ 
ably more income. Just be careful not to 
become too money hungry and discourage 
clients. 

Remember that retail store analog)'; three 
pairs of socks is manageable, but if you expect 
them to go home with shoes, socks, a T-shirt 
and four pairs of boxer shorts...forger it. 

Veteran Dj Rob Alberti operates After 
Hours Disc Jockey Service and After Hours 
Dj Supply in Westfield, Mass. He can be 
reached at 800-782-3033. 





DISCOUNT PROFESSIONAL SOUND AND LIGHTING 
SALES • SERVICE • RENTALS • INSTALLATION 


AMERICAN DJ. • E.V. • CARVER • ULTIMATE SUPPORT • NADY 
AB • H0SA • HORIZON • BULLFROG • SHURE • NSI • SENNHEISER 

GEMINI • AND MANY MORE!! 


A.DJ. F-1 SO Fog Machine with Remole 
Fog Juice (gallon, scented/unscented) 

A.DJ. H2004L 4 Head Helicopter 

12" Mirror ball with Pint pot and Motor 

A.D.J. PL 1001 UL Pimpots 

A.D.J. Agressor 

A.D.J. Mini Gem 

A.D.J. Jewell 11 

A.DJ. Crystal 

A.D.J. Diamond 

A.DJ. Vertigo 

A.D.J. Mini Startec MSP-1 SO An affordable intelligent light with 
8 colors/5gobos. Use with or without optional controller. 

Aluminum Par 56 and 64 cans with relector 600W bulb and cord 

NSI NCM 508 8ch. foot operated lighting controller 

NSI 708 8<h. lighting controller 

N5I 716 16ch. lighting controller 

NSI 4600 4ch. 600 watts/ch. dimmer packs 

NSI 5000 4ch. 1200 watts/ch. dimmer packs 

Ultimate Support 1S-30N tripod SPKR. Stands 

Ultimate Support CT-22P tripod lighting trees 

Technics SI-1200MK2 turntable 


$229.00 
$24.99 
$151.00 
$69.00 
$24.95 
$369.00 
$124.99 
$139.95 
$69.95 
$ 189.00 
.00 

$679.00 

$79.95 

$299.00 

$299.00 

$399.00 

$299.00 

$399.00 

$94.00 

$104.95 

$399.00 
In Stock 


HUGE 

SELECTION 

IN-HOUSE 

SERVICE 

DEPT. 

FAST 

RELIABLE 

MOST ORDERS 
SHIPPED 
WITHIN 
24HRS. 


ORDER Y0LL FREE 

1 - 800 - 230-5007 

OR CALL 

614-338-8135 FAX 614-231-5099 
FOR QUESTIONS & INFO 
MON-FRI 11:00 A.M. - 6:00 P.M. 
SAT NOON - 5:00 P.M. IE.S.T.) 


FREE DP CATALOG 

SEND NAME, ADDRESS AND ZIP CODE TO: 

D.P. Sound and Lighting 659 N. James Rd. Col. Oh. 43219 



A.D.J, H5Q 



A.DJ AGRESSOR 



A.DJ MINI GEM 


I 

1 

i_ 

r 




AM JEWEL 


CALI 

$349.00 

$289,00 

$289.00 

CALL 

CALL 


Carver and AB amps all models to choose from 
AB 231 dual 31 band rock mount EQ 
AB 131 single 31 band rack mount EQ 
AB 215 dual 15 band rack mount EQ 
Shure and Nady wireless mics. (Huge selection] 

EV MTl-4 and MTH-4 Concert Series PA cabinets in stock 
Bullfrog 8215 and BIS Sub Cabinets. 15" Subwoofer trap systems are 
designed to emphasize low end response for added kick to your system 

815 $209.95 

B215 $369.00 

• Bullfrog PRI510 3-way trap enclosure PA cabnets w/15",10" and horn, 

$429.00 

• Bullfrog PR 15 2-woy trap enclosure PA cobnet w/15"spkr and horn. 

(stand mounts included] $309.00 



A.DJ. MINI STARIEC 


\ 




TECH NICKS 
SL1200MK2 



BULLFROG 6215 & 815 



BULLFROG PR 1510 



BULLFROG PR 15 
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Yellow Page ads remain a necessary evil 



Y ou’ve heard the old line about the three things we all have to do: 
Breathe, die and pay nixes. As a DJ, you can add a lourth tin ng: 
Advertise in the Yellow Pages. What if you didn’t have to 
advertise in the Yellow Pages? That would definitely save you some cash 
but, unless you’re very well established and booked through 1996 
strictly with referrals, it could have an adverse effect on your bookings. 
If you’re new to the DJ biz, and are advertising in the yellow pages lor 
the first ti me, here are some simple suggestions to help you put together 
an effective ad at the lowest cost. 

Make your ad stand out 

Co to your local library and pick up any out-of-statc phone book. Find 
i he listing for Disc Jockeys and copy 11 ie ads in that category. Take them 
home and ait them apart. Put them in separate envelopes according to 
size. Take the envelopes and "test them by having ten different friends 
or acquaintances give you their impression off 

• Which ad really caught their eye? 

• Which ad had die least impact? 

I hen show each person a mock up of the Yellow Page ad you plan 
to run. Ask them what they like don’t like about your ad. Do they have 
any suggestions for improvement? Now you have some useful informa¬ 
tion to use to improve your advertising. 

When you study other DJ company’s ads consider: 

• Do they all look alike? You will probably find this to be the case. So, 
what can you do to make your ad more memorable? 

• l low many ads use illustrations? Are they effective or ineffective? 

• What about use of reverse type? (Black background with yellow type.) 
II you use this, use it sparingly —- it’s hard to read. 

• How many use all capital letters? Again, if you use this technique, use 
it sparingly. C apital letters, tor the most part, make reading difficult. 

• Is color used at all? Docs it add anything? 

• Are years in business mentioned? I his can be meaningful if you have 
been in business for ten or more years. But, keep in mind that your 
“Twenty years in business” may alienate the younger clients, 

• Does the size of advertisement make a difference? A large ad doesn’t 
guarantee a bigger response. Better to spend a little money on having a 
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professionally designed ad, then waste money on ad space rhar doesn’t 
work. 

• How often is the name of the company displayed on the very' first line? 
loo often, in my opinion. It says litde. 

• I)o they use “cutesy phone numbers? (i.e. CALL 1 -800-42- PAR'IY.) 
Most people prefer having the number equivalents given, as if it is very' 
difficult to dial PARTY. If you go this route, make sure you put down 
the numbers 72789 in small print under the word PARTY. Also, you 
may wish to reconsider your use of the toll-free number, unless you’re 
in one of those areas of the country where the other side of town is a 
different area code. If you’re getting a lot of calls on it, keep it. But, if 
it is costing you mote than you bring in, drop it. (Many clients prefer 
dealing with a local DJ with a local number. However, the important 
thing is to research this for y'ourself based on what your callers tell you.) 

• Are there any headlines or subheads that catch your attention? I’m 
looking at one book, from Pennsylvania, and 1 see the following: 

“We Play What You Want To Hear,” “When The Music Counts,” “We 
Make Parties, Not Excuses,” “The Party Experts,” and “Wc Are The 
Entertainment People.” My problem with all these is they are virtually 
interchangeable, they could he used lor any company. In my opinion, 
unique is better. 

Blaine’s Bullet 

The search continues for the “Greatest DJ Marketing 
Ideas.” Let me know what you’re doing in terms of promoting 
your business. If your idea is used in an upcoming column, 
you’ll get a free Mobile Beat T-Shirt. Send your ideas to: Blaine 
Greenfield, 283 Bolton Road, East Windsor, N.J. 08520. 


Redesigning your ad 

Questions can arouse somebody’s attention. For example, 1 once saw 
the following: “Hemorrhoids? Its very effective because it catches your 
attention. (Equally effective is the subhead underneath...' I doctors say 
that seven out often Americans suffer from this disease unnecessarily.” 
I’ve always wondered: Does this mean the other three want their 
hemorrhoids?) 

Another ad that caught my attention was in the classified section 
of my local newspaper. It had the following question in boldface: 
NEED HELP?! his stood out from all the rest. Could a disc jockey use 
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a similar technique? Absolutely. What about, 
“Need a DJ who can really pet vour party 
hoping?' or “What makes us the wedding 
specialist?’’ You can proceed to answer your 
question in the body ot your ad. 

A variation on the preceding technique 
I’ve seen work very effectively is to use limited 
reverse type lor the headline nf the ad and put 
this reverse type in a sidebar box to the left of 
the body copy. For example: “Four reasons 
why you’ll be happy you chose Soundblasters. 
Then list them to the right. 

One last technique to consider: Use a 
testimonial. It works in direct mail. It could 
also work in the Yellow Pages. Something 
along these lines, “You promised that it would 
be the best party we ever had, and you deliv¬ 
ered, and then some!” Put the client’s name in 
small print and include some of the reasons 
why your firm should he chosen by others. 
However, be sure you have the clients’ permis¬ 
sion in writing to use them as a third-party 
endorsement! 




MORE JOBS! 
MORE MONEY! 
MORE FUN! 


THE #1 BUSINESS-OPPORTUNITY GUIDE 



ERVICES 


NOW JUST $19.95! 


"HIGHLY RECOMMENDED! ...Mobile Beat Magazine 

5PINNIN' 2000 explains in detail . . . 

• PRO SOUND AND LIGHTING EQUIPMENT • MIXING TECHNIQUES* 

• ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY • 

• PERFORMING AT WEDDINGS AND OTHER FUNCTIONS * 

• MANAGING A DJ SERVICE • TRAINING OTHER DJS • CONTRACTS 

• ADVERTISING YOUR SERVICE • GETTING JOBS • AND MUCH MORE! 


Bfaine S. Greenfield is head of Blaine 
Greenfield Associates, and a professor ot 
Bucks County Community College. He will 
answer all requests for information ad¬ 
dressed to 283 Bolton Road, East Windsor, 
N.J .08520. He is available as a consultant, 
trainer and speaker; call 609-443-378 i or 
fax 609-426-0246 for further information. 


Plus $3 postage / add $5 for hardcover version. 
Send check or money order with name and shipping 
information to Spinnin’ Pro DJ, 

P.O. Box 5, East Rochester, NY 14445. 

NY Residents please include sales tax. 


Over 250 pages 
HEAVILY 
ILLUSTRATED 


CHOOSE THE CASE OF DISTINCTION 


NOW IS THE TIME TO PUT THOSE OLD EXTINCT MILK 
CRATES, HOMEBUILTS, AND FLIMSY NYLON BAGS TO REST. 


LCD-176 


LOON 


$119.00 

The LCD-176 features style, comfort, and 
durability all in one. it has a capacity of 
176 cased cds or 584 soft sleeve cds. 

The case is constructed of solid core hard¬ 
wood plywood, light weight yet very 
durable - utilizing lock corner construction 
makes this case truly indestructible. 
Carpet covering inside and out con¬ 
tributes style and enhances dura¬ 
bility. Smooth dividers facilitates 
insertion and removal of cd s. The 
padded handle has a steel shank 
and is tubular riveted (comfort and 
durability). It also has a removable 
lid. Now add on plated steel, heavy 
duty hardware for style and durability 
and this is the case for you. 


$109.00 






LCS-150 

SALE ENDS 
11 /30/94 


The LCS-150 has a capacity of 150 
cased cassettes This case incorpo¬ 
rates all the same features as its 
sister case, model LCD-176. 

Choosing either of our featured 
cases during this fantastic 
sale is a decision you can t 
afford to not make. ‘ LOON 
CASES” truly bring to life the 
term -MOBILE" 

All LOON cases come with a 
1 Year Limited Warranty. 


/ 


INDUSTRIES 

HtfJ 11 VTHflT k AC INI Ml *UrJ* 


TO ORDER or request a brochure of our 
complete line of audio carrying cases 

TOLL FREE 1-800-851-173 8 
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Vinyl is not 
dead... 
don’t yoki 
kill it! 



Tnrh Til 


iverrrttin 



by Get 



w 


it hour regard to the growing popularity of the CD, 
vinyl remains many DJ s format of choice and as long 
as there’s a vinyl disc 


groove better. But, you do so at the expense ot needle and record 
wear. 


left t>n Earth, we’ll need a turn¬ 
table, with a pro cartridge and 
stylus, to play it! You have just 
purchased a pair of 1200 s. Now 
the sales rep shows you a wall of 
cartridges and styli (needles). 

You see a myriad ot model mini- 
hers and letters that do nor 
make one bit of sense to you. 

What do you dor 

Types of cartridges 

There arc basically two types of 
cartridges lor DJ use based on 
the shape of the stylus. The first 
is a conical stylus. It is round. 

This type is what most mobile 
DJ s use, because of its excellent 
tracking ability. It can withstand 
the vigors of backcueing and 
scratching. The other type of 
stylus is elliptical. It is oval in 
shape and mainly used in home 
stereos and broadcast studios. 

Th is needle gets more sound 
information out of the record 
grooves giving you a better fre¬ 
quency response, overall better 
stereo imaging, and low distor¬ 
tion. [ racking, however, is not as 
good as with a conical stylus. 

Very few needles of this type are 
used by mobile or dub D|s. 

The notable exception is 
the Stanton 680EL, probably 
the I )| industry standard, but 
with an elliptical stylus. Why? 

Well, most DJs have a tendency 
to overadjust the counterweight on iheir tables. This will result in 
a reduced high-frequency response and makes the needle hold the 


Proper stylus care 

(.After you install a new cartridge, try not to lose 
the small protective plastic piece that covers the 
needle. Put it back in place after every gig. 

2. Keep it clean. Pack a stylus cleaning brush with 
your record cleaner. I recommend cleaning the 
stylus after playing each record,or at least when you 
see a dust buildup on the needle. Always use a 
forward stroke in the direction the needle is angled. 
Never brush side to side or against the needles 
angle. 

3. Replace your needles regularly. This really de¬ 
pends on how often you use your turntables. (See 
chart on needle replacement.) 

4. Skipping is usually the first indication the needle 
needs replacement. 

If the sound from your turntables sounds fuzzy 
and distorted (provided that the needle is clean) 
then your needle is overdue for replacement.At this 
point you are damaging your precious record col¬ 
lection. 

5. Never increase the counterweight above the 
manufacturer’s tracking force! This is an excellent 
way to kiss your records good-bye and it does 
wonders for your cartridge's suspension. Think 
about that the next time you place a dime on the 
head shell for better tracking. 

6. Cartridges do wear out. Replace them after five 
or six years.This also depends on how often you use 
them. 

Vinyl is still around and, in my opinion, is the 
easiest source to work with. Even when it is no 
longer produced, it will still be good to know how 
to take care of your valuable records. 


Identifying the correct 
needle for your use is not easy. 
The best thing to do is get help 
from a knowledgeable salesper¬ 
son, or look at the cartridge's 
spec sheet. It will tell you the 
shape of the stylus as well as the 
recommended tracking force. 1 
will also give you some pointers. 

Stanton usually uses the 
AL suffix for their conical styli, 
in the model number E.g, 890 
AL, 500AL, and uses the EL 
suffix for their elliptical styli, 
E.g. 680EL. The new 
Jrackmaster cartridges are also 
labeled in this fashion. Or to foil 
Night Club is a conical stylus 
and the Ortofoii OM series is 
usually elliptical. Most Shure 
anti Pickering cartridges are el 



I personally recommend 
any of the Concord style car¬ 
tridges such as the Ortofon 
Night Club or Stanton 
Trackmasters (see review in MB 
#21). These cartridges offer the 
best signal connection anti there 
is no fussing with getting the 
wiring straight on the head shell. 
They just plug right into any S- 
shaped tone arm. 

Next time 1 will discuss 
how to properly set up the tone 
arm on your turntable. If you 
have any questions or queries, 
send them to me at Abracadabra 
Lights and Sounds, 1153 Deer Park Ave. North Babylon, N.Y. 

11703; 516-667-2300. 
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STAGES CASES LIGHTS POWER AMPS MIXERS CD PLAYERS 
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1-800-833-4938 
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MON DN-2000F 


DENON DN-2700F 


CD-9000 


CD-8000 



WEVE GOT ALL MODELS 
FROM THESE TOP BRAND 
~ NAMES STARTING AT 
OUR GUARANTEED LOW 
■-r — - - - zs PRICE OF $66,691 
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MTX MX-25 


GEMINI PMX-12 



crown 

CROWN BUILDS THE WORLDS BEST POWER AMPS 
THEN BACKS IT WITH A 3 YEAR NO-FAULT WARRANTY! 
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Get The Best Price On 
Wireless Mies From Hi-TECH! 


SAMSON TELEX 
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SUPER FALL LIGHTING DEALS 



NESS SUPER DEALS 

TORPEDO.$179.* 

ORBITOR..$179.* 

PHANTOM.$189.* 

SWINGER.$189.* 

GUSTO.. $228.* 

NEPTUNE.. $232.* 


LIQHTCRAFT SPECIAL 

ULTIMATE TREE PACKAGE 

One Mobile 460-8, Ultimate CT-22 Silver 
Lightree with Tote Bag, 8 Par 36 Pin Spots, 

8 Gels, Footswitch and Cable. 

$ 497.00 • 

•Limited Time Offei 
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CD CASE BLOWOUT! 

IF YOUR CD s ARE NOT WEARING STAGES CASES 
THEY MIGHT AS WELL BE NAKED! 

CD-120 HOLDS 120 CDs $79 
CD-400UNI HOLDS 400 IN SLEEVES $79 
CD-300 HOLDS 300 CD's $146 


7 7 0% PRICE PROTECTION! 

We will meet any price you get from 
another dealer PLUS take off another 
10% of the difference. Why wait for a 
sale? We'll match their price for 30 days 

after you buy it from us. 


Hi-TECH PRO PRODUCTS. Inc. 

1-800-833-4938 

298 Worcester Road Framingham, MA01701 


(D«£ eSftojiliLng n 


CD PLAYERS MIXERS WIRELESS LIGHTS POLICY 








































































































T here is a whole new world our there for 
rhe DJ with a computer and a modem, 
Ir may nor he the “Information Super¬ 
highway" yet bur, the on-line world is ripe tor the 
picking if you know whe re to look This month 
we 11 look at some of the things you can find on¬ 
line to help your business. 

The basics 

first you need a modem, the device that will allow 
your computer to communicate through the phone 
lines with other computers. The best advice I can 
offer is to get a (ax/modem with a speed of at least 
14.4 BPS (bits per second) and an inexpensive 
odecomnuniications program like Prvcomm Pitts 
for either DOS or Windows. This will set you back 
about $200, 

If you re interested in using your computer 
and your modem to send and receive faxes you'll 
need tax software as well like Winfax Pra f Bit Fax 
or MaxFaxFVht fax capability is useful for working 
with companies who arc booking holiday parties. 
You can instandy fax your reference list and con¬ 
tract without having to first print a copy, on worse 
yet, waiting for the mail 

The Internet 

I he Internet is the world's largest computer net¬ 
work, It was founded over 20 years ago as a U.S. 
military research network and was expanded to 
academic institutions. Unlike the commercial ser¬ 
vices listed below, it is not centrally owned and 
operated, it is a link of several hundred thousand 
computers and networks around the world and is 
basically owned by the American people. There are 
an estimated 20 million users o: :hc network. 
Etch user am be reached by a standard address that 
looks like this: tgurley@ddphi.com (my address) 
or mobilebeat@AOL.com (Mobile Beats). The 


first part is a name identifier and the second part, 
after the @, is the computer or network where mail 
Is delivered. 

Since the network wasn't really set up for the 
general consumer it can be very difficult to use. 
Some of the commercial services arc providing a 
link to the Internet and [ would encourage you to 
select a commercial service that provides some sort 
of access. The basic service is E-mail which is just 
like regular mail but it bypasses the post office. 
There are newsgroups you can subscribe to on 
subjects ranging from professional sound systems to 
techno dance music. The mosr valuable resources 
are the hundreds of databases you can browse to get 
information on all types oi topics. For example, die 
All Mttsu: Guide database is located at Ferris Univer¬ 
sity, it can be searched to locate specific records by 
specific artist and read reviews or sung lists off die 
album or CD. 

Where to start: The 
commercial services 

The commercial services are the best place for the 
beginning user to start. Each one has a wealth of 
information for the Mobile DJ. All four of these 
services provide news and information groups you 
can get involved in. The cost sums as low as $5.95 
per month however, be sure you understand the 
per-hour charge. Below, you'll see some of rhe 
things! Vc found on the services and Fm sure youll 
find more: 

CompuServ 1 -800-848-8199 

CompuServ has been around since the early eight¬ 
ies . It divides interest into “forum” areas where you 
share information with others with similar interests. 

I lere are a few of the forums I Ve taken a look at: 

I he Entrepreneurs Forum is an area for small 


Five things to do with 
your new modem 

Now that you have your modem and 
communications package up and 
running, what can you find on-line? 
Here are five things to try: 

1. Get a monthly list of new re¬ 
leases E-mailed to you. 

Send an Internet note to: 
new-releases-request@cs.uwp.edu. 
Include in message: subscribe. 

You’ll receive a list and release dates 
of new CDs. 

2. Order Remixes. 

Send Internet E-mail to 
remixwhs@aol.com. 

Your request will reach Shawn Miller 
at the Remix Warehouse. 

3. Send Bob Lindquist, editor- 
in-chief of Alobf'fe Beat, some 
feedback about the magazine. 

Send E-mail to: 
Mobilebeat@AOL.com. 

4. Download-free Software 

Call JoJo Pineau’s data line at 
505-884-0754. 

Get a demo of Mobile DJ Software. 

5. Let me know what you 
find on-line. 

Send E-mail to tgurley@delphi.com. 


business owners to share Information about mar¬ 
keting. management, finance, and all aspects of 
running a small business. 

Music Hall Forum is an area that includes discus¬ 
sions on all types of music from dance to country. 

The All Music Guide can be accessed from 

CompuServ. 

CompuServ allows Internet mail. 

America On-Line (AOL) 1-800-827-6364 

AOL is probably taking die most dramatic step to 

allow its users full access to the Internet. It has 

recently set up the Internet Center and promises to 

have full access within the next year. The service has 

# 

undergone some growing pains with hundreds of 
new users signing on daily. The service is designed 
to be very pleasing to the eye. It has a snazzy software 
interface that is available in Windows, DOS, or 
Mac formats you can get it free of charge by calling 
the toll-free number. 

in addition to Internet mail, the service claims 
to have more than 40,000 free software and 
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shareware programs on-line tor the taking. It 
also otters the Microsoft small business forum 
and a music forum. 

Prodigy 1-800-776-3449 

Prodig)' is even more entertainment oriented 
than AOL. The screens are full of animation 
and graphics. It was launched as the service for 
die whole family. The service offers very limited 
internet access. However, it does have a wide 
selection of news, music charts, games and 
entertainment. When 1 took a look at Prodigy’ 
several months ago 1 discovered a DJ area, 
where several mobile Djs were sharing ideas. 

Delphi 1-800-695-4005 

Delphi offers full internet access but not much 
else. It was recently purchased by Ncwscorp 
(the owners of \ ; OX). The service is working on 
developing a graphical interface that should be 
available in die next year. 1 lowevcr, the system 
is currently the easiest and cheapest way to get 
full Internet access, 20 hours a month, for S20. 

The information revolution is here. Via 
the computer with a modem, the DJ can view 
Billboard chans, read reviews, look at business 
trends, and share information with other DJs. 
We can all be parr of diat revolution. Let us 
know what you find on-line and we’ll share the 
list in Mobile Beat. 



Ted Gurley is co-owner of Sound Associ¬ 
ates Mobile DJ company in Dallas, 
Texas and can be reached at 
tgurley @ delphi.com. 



The 1994 Mobile Beat TOP 200 song 
list, of the 1993 most played by Djs 
songs, is now available as a high qual¬ 
ity 2-color reprint! A handy reference 
for your Djs and a valuable hand-out 
to potential customers! Sold in sets of 
25 for just $15 plus $2 s/h (NYS resi¬ 
dents add 8% tax). Order Today • Quan¬ 
tities are limited!! 


Send name, address, & payment to: 
Mobile Beat, PO Box 309, 

E. Rochester, NY 14445 


2968 AYE X DEPTM, BROOKL YN, NY11235 C718)-332-3322 
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$(718)332-3322 



SIcre-Crcanne-lfen-aEflii 



Finally, 

everything you need 

for your CI >S in four 
ultra- convenient 





STORE mill) The Supei Shelf 


16 Dhidecs w/bendablc tabs 
12 primed |A&-XYZ], 

4 blank, can customize 
Use with all storage devices. 
*599 * M OO V h 


Cuts through any new 
CD packaging 
*2 99 4 * 50 s/h 


Stockable storage system, 
most efficient & cost- 
effective available today. 
Capacity 40 CDs. 
t'299* *4.50i/h 



which includes DiscP ckables, EZ-CD, and CD Care *99 




BONUS; Super Sheff r DiscPickcblas l Essential Collection each come with The Campari Disc Users Guide, absolutely free 

Send eheck/rrLo. to Maclec Products, tnL, 21416 Velkato SL, Woodland Hills, CA 91364 s(a*k od 4 in) 

or call ns for a free catalog at 800-765-3508. 
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Two versions of every song 

Pocket Songs introduces CD+G software versatile enough to satisfy both 
the home consumer and mobile/club KJ. The company’s new Screen 
Tracks CD+G software features eight songs per disc, each recorded twice 
— once in a multiplexed version with removable vocal guides, and again 
in a hill stereo backing track without vocals. 


The versatile Screen Tracks line allows Pocket Songs dealers to 
respond to the trend toward CD+G in rhe home Karaoke marker. 
Compatible with all Cl )+G and CD players, Screen I racks is positioned 
to reach the expanding home market by offering consumers a high quality 
digitally recorded and synchronized CD+G product at the affordable 
suggested retail price of $19.98. The company expects to have 50 titles 

available in rhe Screen Tracks library by 
the end of this year. For more informa- 


OLD SMOKING HABITS 
ARE HARD TO BREAK!!! 

INTRODUCING... 





JEM 
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JEM s most compact Smoke 
Machine, the J1 is ideal for 
Mobile DJs, Nightclubs & 
Bands. Power and reliability 
at an affordable price. 

High Output. 

Variable Output. 

Remote Control. 

Fast Heating Chamber. 
Compartment for 1 liter bottle 
Portable (wt. 14 lbs) 




Group One Ltd. 


YEAR LIMITED WARRANTY* 

80 Sea Lane 
Farmingdale, 

New York, 11735 
Tel 516-249-3662 
Fax 516-753-1020 


tion call Pocket Songs at 

1 *800*NOW*SING (669-7464), or fax 
914*592*2751 
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CDG+ 

Sound Choice now offer 24 
CDGpius™ discs in their commercial 
Karaoke product line. They recently 
released disc #8117, “Songs Your Mother 
Wouldn’t Let You Sing. ” This collection 
of tunes features “ The Rodeo Song, 

“ The 1-95 Song, ’ “Kiss You All Over, 
“My Ding-A-J mg,” “I Touch Myself,” 
“Let’s Talk About Sex,” “Da Butt,”— 
well, you get the message. Other recent 
releases include disc #8122, Pop Hits (It 
includes “Mr. Jones,” “All Apologies,” 
and “Found Out About You.”), disc 
#8123, Country Hits (It includes “I fYou 
Came Back From Heaven,” “One Night 
a Day,” and “ITake My Chances.”), and 
disc # 8124. (A collection of great fe¬ 
male standards from the ’30s and ’40s). 

Sound Choice continues to so¬ 
licit for song suggestions, if you have 
some, write to: PC) Box 472208 Char¬ 
lotte, N.C. 28247 or call 
1*800*788*4487 and ask for Chubby. 

White house Karaoke 
“cover”-up 

According to an article mBillboard , the 
Clinton administration has called for 
the repeal oft he compulsory license for 
musical works contained in Section 115 
oftheU.S, Copyright Law.This license, 
which has been in existence since 1909, 
allows anyone the right to record a 
“cover” version of a musical composi¬ 
tion owned by anot her, once the owner 
lias permitted a first recording and dis¬ 
tribution of the work. As long as the 
person recording the cover version fol¬ 
lows the statutory procedure and pays 
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800 - 776-7464 



Key (Control 
Superimpose 
Digital Echo 
Vocal Reducer 
And more! 
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BMB / NINJA CD & CDG PLAYER 


This player !<REE 
when you purchase a 
full set of 56 Music 
Maestro CD+(Js. 


JVC XLGM800 MULTI CHANGER & 25 CD+G 


6-Disc Magazine Loader 
2 Mic Inputs 
Digital Key Control 
Digital Echo 
Vocal Masking 
And More! 




(25 Free CD+Gs included) 



DENONET 2150 


DK NEW RELEASES 


New Series 
New Songs 
Call for Song Listings 
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FREE Software 

• All Hits CD+G 

• MM V Laser Disc 1 I lance Video 
Hawaiin Tropic Laser Disc 
Exotic Videos 


WE CARRY ALL THE 
MAJOR BRANDS! 


nukm©© ° s©ot 

JJVC * PIONBBR 

IE) K K ft t a © k ® 
SAMSUJN© 

ipm sun© 


Mobile Beat 


Dealer Inquiries Invited 
























































































_ ^ 

n 



K araoke — it seems simple enough. Somebody picks a song 
and they sing it.Talk about easy money!Take it from me, it's 
not. My company has been producing Karaoke shows for 
clubs and private parties in the I .os Angeles area for over three years. 
One thing we al! agree on is, the job is not easy, [f it’s not the 
primadonnas bugging you that the pitch is off, it’s the constant 
barrage of bad singers, or worse, bad singers singing ballads slowly 
and off-key. 

Take it from the top 

Karaoke, which means “empty orchestra,” began approximately 25 
years ago in japan. It was felt businessmen needed some type of 
release after a tough day at work. It starred with 8-track rapes and 
progressed to cassettes. The drawback to these formats was the 
inability of seeing the words. Visual sing-along began in the United 
States in the mid-1930s with the advent of “Follow! he Bouncing 
Ball” short subjects in movie theaters, Mitch Miller broke it wide 
open in the 50s with his "Sing-along With Mitch TV shows. 
Finally, laser discs (LDs) broke into the market and Karaoke, as we 
know it today, was born. Most recently, the CD+G (compact disc 
and graphics) format was introduced and has taken over a large 
segment in the U.S. Karaoke market. 

What’s the difference? 

1 Ds (24-28 tracks perdisc) notonly supply the words that “color in” 
on the screen but, an actual video as well. These videos could be besr 
described as pseudo music videos. CD+Gs (15-18 tracks per disc) 
have the words on the screen with a plain background. MostCD+Gs 
also have the ability to superimpose a video signal onto the screen. 
This allows you to add a live video picture of the singer or even a 
baseball game. 

Which format is better? 

Of the two visual formats available (l.D and CD+G), it’s not which 
is better but, which is more appropriate for your needs. From a 
straight portability factor the CD+G wins bands down. Unfortu¬ 
nately your clients don’t really care if you strain yourself. l.Ds offers 
videos, making it a little easier (oryou, equipment-wise. All you have 
to do is play the track and hand over the mic. In our shows, we use 
CD+Cis with a camera. We find most people love seeing themselves 
on TV. At private parties we usually use a camera operator to add to 


the total enjoyment. At our club gigs, we 
useastatic camera and make minor adjust¬ 
ments over the course of the night. 

What do I need to get 
started? 

Avid Karaoke singers have their format of 
preference but, a large song selection will 
overcome any negatives to your chosen 
format. Don’t try to get into the Karaoke 
market with any less than a thousand tracks. 

This may seem like a lot but, your Karaoke 
competition has been building their li¬ 
brary for some time now. My company 
offers two thousand songs at all our shows. 

As for the hardware, this also depends on 
what you want to add to your equipment. For 
most of you, if planning to use your DJ equipment, 
all you need to add is a player. Within the I D market 
there are many solid players. Some manufacturers even offer 
combination players that play both LD and CD+G. One word 
of advice, buy commercial grade hardware. Don’t think you can 
buy an inexpensive home player and expect it to pur up with 
commercial abuse. There are single play LD players and double tray 
players to reduce dead air time. You can even go so far as to get a 50- 
100 disc auto changer (about the size of a small refrigerator) if you 
really want to go all out. 

On the CD+C side, the available hardware consists of single 
play, five disc carousels, six pack magazines, and 60-100 disc auto 
loaders (the size of a large microwave). Most of these units have the 
superimpose feature mentioned earlier. Mosr commercial players 
have some type ofkcv or pitch control. Although you may not use this 
feature often, it is necessary for the more experienced singers. 

This is just the beginning, in future issues wc will discuss 
hosting, special party events, club promotions, and much more. But, 
for now, sing one for me! 

Hob Glazier, of Howling Hound Productions, can hr reached at 800- 

4U2-HOWL. 
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RIIODE ISLAND NOVELTY 

For All Your Party Give-Aways! 

* Musical Instrument Inllatables 


Call Todav For 1994 Catalog: 800-528-5599 
675 West Shore Road. Warwick. Rl 02889 


* Plastic & Straw Hats 

* Glow Necklaces 

* Sunglasses 

1 lawaiian I .eis 


* Maracas 
Tambourines 


Karaoke News cont’d 

the royalty, he or she can record and dis¬ 
tribute the cover version without the 
owner's consent. Abolishing the compul¬ 
sory license could have a major effect on 
the Karaoke industry as cover versions, 
with or without vocals, could be denied. 
To express your opinion against the abol¬ 
ishment of the compulsory license write, 
rail or fax your local congress representa¬ 


tives. 


Why some songs are not 
available for Karaoke 

It may be hard for many karaoke singers 
and KJs to understand why artists, citing 
'artistic reasons,” will not allow their songs 
to be used in the Karaoke market. 

Writers and publishers who have de¬ 
cided not to participate in Karaoke in¬ 
clude ABKCO Publishing, Disney, Jack- 
son Browne, Gloria Hstefan, Clint Black, 
Paul Simon and Mariali Carey. Ciarth 
Brooks has gone so far as to state that his 
name can’t be used on reprinted material 
{i.e, “In The Style of Garth Brooks”) done 
as cover versions. Many Karaoke enthusi¬ 
asts, however, don’t realize why some ol the 
most requested songs are not available on 
laser disc or CD+G formats. Ironically, 
people who buy these artists’ commer¬ 
cially released product and support their 
careers, are the same people who would 
like the opportunity to sing to the songs, 
Karaoke style. In a sense, these writers and 
publishers are biting the hand that feeds 
them. 

So the point is, when Karaoke singers 
request songs you can’t find on a karaoke 
format, don’t blame the Karaoke software 
manufacturers. Encourage them to start 
writing to the artists and publishers and 
ask them to give the Karaoke world what 
they want-the chance to sing and cel¬ 
ebrate the music that music buyers made 
famous. 4? 
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JVC CD+G K 


Hot New Releases 

ACDG 72 - Country 


Version made famous b 


John Michael 
Montgomery 
Brooks & Dunn 
Reba McEntire/ 
Linda Davis 
Lonie Morgan 




A O K E 



ACDG 7(1 - Country Male 



I Swear 

Brand New Man 
Does He Love You 


What Part Of No 
Here's A Quarter 
(Call Someone Who Cares) 
Honky Tonk Attitude 
I Know How He Feels 
Ramblin Fever 
Warning Labels 
The Eagle 

ACDG 71 - Country 


Travis Tritt 
Joe Diffie 
Reba McEntire 
Merle Haggard 
Doug Stone 
Waylon Jennings 


I love The Way You Love Me 

Chattahoochee 
Don't Let Our Love 
Start Slippin’ Away 
Money ln The Bank 
Mendin' Fences 
Better Class Of Losers 
Lost And Found 
Wher’m I Gonna Live 
I'm In A Hurry 
(And Don't Know Why) 
Heartland 


John Michael 
Montgomery 
Alan Jackson 

Vince Gill 
John Anderson 
Restless Heart 
Randy Travis 
Brooks & Dunn 
Billy Ray Cyrus 

Alabama 
George Strait 


Version made famous b 



She Used To Be Mine 
No Doubt About It 
Mama Knows The Highway 
It s Been A Great Afternoon 
Why'd You Come In 
Here Looking Like That 
Falling Out Of Love 
Get Back On That Pony 
Ball And Chain 
Don't Tell Me What To Do 
The Gift 


Brooks & Dunn 
Neal McCoy 
Hal Ketchum 
Merle Haggard 

Dolly Parton 
Reba McEntire 
Chris LeDottx 
Paul Overstreet 
Pam Tillis 
McCarter Sisters 


JVC continues to lead 
the way with more 
“Top Hits'” and today's 
hot country music!* 

V 

t ontact your nearest JVC 
Karaoke dealer to get the 
latest JVC CD+G discs or 
call 1-800-JVC-SING, 


ACDG 10115 - TnpHits 

EE 

The Sign 

All That She Wants 
The Most Beautiful Girl 
In The World 
Another Sad love Song 
Breathe Again 
Baby I Love Your Way 
Please Forgive Me 
WhoompI (There It Is) 

Nothing Compares 2 U 
Don’t Walk Away 

Said I Loved You...But I UdiI 

Can We Talk 
I Can Sec Clearly Now 

Wo"dUp' !AWa¥M>Hea,e " 
Again 



Version made famous b 


Ace Of Base 
Ace 01 Base 

Prince 
Toni Braxton 
Toni Braxton 
Big Mountain 
Bryan Adams 
Tag Team 
Sinead O'Connor 
Jade 

Michael Bolton 
Tevin Campbell 
Jimmy Cliff 
Aaron Neville 
Cameo 

Janet Jackson 


to ictt *■?, 
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♦None of these songs contains performances hv tln> , 
___*_ 3 1,11 wngjnal urtistts}. 
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Nady 201 gets you 
out in the crowd 



B eing able to move around the floor for 
toasts and speeches makes a wireless 
m ic essential for mobiles. As with other 
forms of cordless technology, wireless micro¬ 
phones continue to evolve. The quality is im¬ 
proving, while prices have been relativelysrable. 
Nady has been at the forefront of providing 
quality wireless equipment at reasonable prices 
am! the new 201 VHF Wireless Systems con¬ 
tinue the trend. This true diversity system 
offers DJs, dance instructors, as well as musi¬ 
cians, excellent performance in a compact, 
reasonably priced package. 

The 201 system is available in lour for¬ 
mats, handheld or with body pack transmitter 
which can be used with either a lavaliere or 
head-worn ink rophone or with a musical in¬ 


strument pick-up. This growing popularity of 
head-worn mics — especially among dance in¬ 
structors and interactive DJs who spend a lot of 
time on the dancefloor— is the reason we choose 
it for this on-the-road review'. 

Wide receiver 

Nadys 201 VHF receiver offers several features 
that can make life as a DJ more pleasant. It has 
two complete front ends for True Diversity re¬ 
ception. If you exceed the range of one channel, 
the other keeps the audio from being inter¬ 
rupted. Front panel LEDs monitor the reception 
of each channel. If both LEDs go out, the 
transmitter is outside the range of the receiver. In 
typical DJ conditions, we found the usable range 
to be in the 75—100-foot range. Outdoors, in 


direct line of sight tests, we consistently ex¬ 
ceeded 100 feet. Indoor use varied according to 
room design. In large wide-open halls with a 
clean sho t, the transmission was clean and clear 
at 100 feet. In halls with room dividers, walls or 
other obstacles the signal range decreased. In 
these conditions the True Diversity design was 
most appreciated. The 201 receiver has an 
unbalanced output stage which facilitates easy 
hook up to your DJ mixer by w r ay of cable with 
1 /4-inch mono phone plugs on each end. Ifyou 
have a preference, systems are available on any 
one of seven different channels. 

Radio head 

The Audio Techina head-worn unidirectional 
condenser microphone supplied with our 
NADY 201 test unit is fitted with a small XLR 
plug to connect to the body pack transmitter. 
Wearing a head-worn takes a little getting used 
but once you find the most comfortable posi¬ 
tion, you almost forget you have iron.The body 
pack transmitter can he worn on your belt or 
slipped into a shirt pocket, Wc had best results 
clipping it on a bell and allowing the short 
antenna to hang loosely. 

The disadvantage to a head-worn mic is it 
can only be used by one person at a time. Ifyou 
need a mic to pass around at weddings and 
birthdays, this is not what you want. On the 
other hand, if you need both hands free for 
operating your equipment, this is the wav to go. 
Hcad-worns also lend a sophisticated hi-rech 
look. 

The sound quality of the AT mic was 
good with noticeable proximity effect. Ic 
sounded bestwhen located one inch away from 
the comer of the mouth. The body pack has 
switches to turn the audio and transmitter on 
and offso if the mic volume is set properly at the 
control point, you can roam anywhere within 
range and turn the mic on and off. You don’t 
want to accidentally turn off the transmitter 
with the mic channel live on your board or 
you’ll get a huge blast of static through your 
system. 

Other considerations 

We tested the NADY 201/AT. combo at a 
Karaoke job where it was a real asset. Not only 
were the KJ’s hands free to pick and load 
CD ids, hut he could sing while doing it. He 
could also roam the room and croon from any 
spot where there was a clear view of the moni¬ 
tor. 

As tested, this system retails for just under 
$650. List prices vary, from a low of $480, 
according to the format. Nady wireless systems 
carry a 90-day parts/one-year labor warranty. 
For more information contact Nady Systems, 
Inc. 6701 Bay Street, Emeryville, Calif. 94608 
510*652-2411. 
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Financing Programs 

Best Selection, Including AH Accessories 

Same Day Shipping 

Laser Disc & CD+G Hardware and Software 
Mobile KJ Packages 
Custom Song Books 
Wireless Microphones 


1 - 800-949 
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PINTO NOVELTY CO. 

Wholesale Distributor Specializing in All Your 

basic Party Good Give-Aways 
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66-piece Promo Package 

Available for only $24.99! 

; Consists of: I dozen Sung kisses 
; 3 dozen Leis 

; 12 Neon Maraeas 

6 Sombreros 

Other packages are available 


It pays to call! 

Any 1 st-time caller 
SAVE an additional 
20% * off your I si order! 


24 hour answering service available! all for Price List 
718-375-6148. Open Mon. - Sat., 9a.m. - 7p.m. 

^excluding glow-in-the-dark items, sombreros and Promo Packages, 


WEDDINGS] 


IM3JMES3EEE 


IBIRTHDAYS! 



Team up 


WITH A 


musical genius 



LX-K750. 

Simply superior. 


► 


Available at The Sing-Along Center, 
your One-Stop Karaoke Shop 
serving DJs and KJs since 1986. 




► 


► 


Wide selection of karaoke hardware, 
software & accessories at low, low 
prices! We will not be undersold! 

Call us to discuss your needs! 

Calll-800-752-SfNG for free 
Product Catalog! 


Entrust your gigs to the highest quality 
multi-laser karaoke with Auto 
Reverse and Cl)+(i capability! Image 
and sound are combined in an 
exceptional system that offers advanced 
features: • 21-Step Digital Stereo Key 
Control • 'Please Try Again 1 
• One-Touch Karaoke • Auto-Kev 

4 

Control • Advice and Target functions, 
plus more! A 3-mode digital signal 
processor lets you create the atmosphere 
sphere you want: Stage, Theater and 
Normal. Now available at: 



N 


R 


• 184 S. Vermont, Los Angeles, CA, <213) 382-8581 ■ 100 E, Eastridge Mall. San Jose, CA, (408) 274- 
0663 • 1420 E. Plaza Blvd.,#D4, National City, CA, (619) 474*6485 ♦ 21636 S. Figueroa St, Carson. CA, 
(310) 212-7645 • Concord Green Shopping Ctr., 119 E. North Ave., Glendale Hgts., IL, (708) 462-5107 


FOR ALL YOUR KARAOKE NEEDS 



'rnmoinmenf 



rMl \ SPtCIAl 

fOR S-pmciNG! 

' * \/ 


DK Karaoke 3300 
GO+G Auto System 

Dual Loaders (120 
Disc Capacity) 

Soundtech 308D 
300 Watt 8 Ch, 
Mix-Amp w/Digital 
Delay 

Custom Road Case 



WE CUSTOM BUILD 
TO YOUR SPECIFICATIONS! 


big Savings 

ON RECONDITIONED SYSTEMS! 



Hitachi AK-G88 
CD+G Multt*Changer 
3 in 1 Karaoke Player 


JVC XLGM 800TN 
CD+G Player 

Soundtech 306D 300 
Watt 6 Ch» Mix-Amp 
w/Digital Delay 

Sony TC-WRS40 Dual 
Ca&selte Deck 

Custom Road Case 

Aul* 

/ vx:- 


3! 




- 


• * 

l ■ * 




Uf ■ * t U *' 

Mutapt* 


JVC XLGM800TN 
CD+G Multi-Changer 


ACCESSORIES 


ULTIMATE SPEAKER SYSTEMS 

CUSTOM DISC & CARTRIDGE CASES 

* 

YOUR FAVORITE CD+G 
& LASER DISCS Inch 

DK *JVC * MUSIC MAESTRO 
NIKKODO * SUNFLY * NUTECH 

AUTHORIZED SERVICE CENTER 
& FREE 24 HOUR HELP-LINE! 


Dealer Programs Available 



1 -800-700-7464 


505 S. lofoyette, Royal Oak, Ml 48067 


Mobile Beat 
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Ve been in the DJ business for ! 5 years, first as an indepen¬ 
dent and now as a multi-system D|K operator. Over the years 
j I have trained at least 20 DJs who have become successful in 
their own right. I have also learned there are no guarantees 
in this business when it comes to choosing the right DJs to 
I work for you. 

One particular trainee {!’! 


call him Joe Bloe) was definitely 
overqualified for the job. He was 
a third year Ivy League student 
and part-time bank teller. I 
worked with him for 15 weeks. 

He passed two auditions and 
was well equipped to solo. 

On his first two jobs, Dl 
"Joe Bloe" received tips, and 
overtime which made me de¬ 
lighted! I figured no headaches- 
right?Wrong...on his third out¬ 
ing I sent an experienced DJ with 
him to do karaoke, and the ter¬ 
ror began. 

It was a surprise birthday 
party. Joe Bloe arrived on time, 

properly dressed and began setting up the equipment. The KJ, 
arrived later, set up his equipment and “lined" into the DJ system. 

I called the hall from my gig and DJ Bloe told me everything was A- 
okay. I learned later that evening that this was the beginning of the 
nightmare. 

Joe Bloe set up, but had failed to do a sound check.When the 
birthday boy walked in, there was dead silence.ApparentlyJoe Bloe 
plugged the mixer leads into the speaker-out jacks and visa-versa. 
Luckily, the more experienced KJ identified the problem and made 
the switch. At this point, DJ Bloe became flustered. During a hot 
dance mix he kicked the AC plug out of the power strip “sounds of 
silence part II." The attitude of the crowd began to turn as some 



shouted “Yo! A... hole, what's your problem?" 

The KJ took over and juiced the party back up again. DJ 
Bloe got worse as the night went on. He was mis-cueing; there 
were long pauses between songs,and he lost the momentum of 
the audience. He began stuttering and getting dry mouth on the 
mic. Finally.the birthday boy got upset and told the DJ to leave- 
what a nightmare! Fortunately, my KJ saved the night, but t lost 
the balance due on the job and the KJ had to pack up all the 
equipment and head home after kil ling himself to turn the party 
around. 

To make matters worse for me, the client was one I 
obtained from a referral. I wrote a letter of apology to the client 
and offered a free night of DJing any time. 

I felt like the death penalty would have been a good 
sentence for DJ Bloe. I have had problems with DJs in the past, 
but never anything like this. 

Sometime later, after I cooled down, I met with him and 
asked what happened and why, after two great nights, he had 
failed so miserably on his third outing. He told me he was 
undergoing therapy and treatment for, of all things, agorapho¬ 
bia. He said he thought being exposed to large 
groups of people as a DJ would help cure him 
of his fear and shyness of people. 

I asked if he had this problem as a bank teller 
and he said no because he had little or no 
conversation with the customers and when 
under pressure he would take short breaks and 
then continue working when he was done 
hyperventilating.At this point my anger turned 
to sympathy. And in the end I even saved the 
client. But the point remains for multi-system 
operators and DJs who sub out work: beware 
of who you send or recommend. Make sure 
your replacement is as good, if not better than 
you! 

Joe Amoroso, is the owner of Elan DJs & Karaoke in 
Philadelphia, Penn, 


Hey! We all make mistakes and we all 
encounter unpredictable situations! 
When a great gig turns bad or 
when a bad gig turns good, let us know 


Write or Fax 


Mobile Beat- 

Nightmares & Historic Affairs 

P.O. Box 309, East Rochester, N.Y. 14445 

Fax: 716-385-3637 Internet: MobileBeatAOL.COM 
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NU-DANCE TRAXX 

The best Selections From everything that's 
NEW and HOT on the Dance Scene!!! Get all 
of the Key 12" Extended Versions on CD in 

ONE ECONOMICAL PACKAGE 


NU-COUHTRY TRAXX 

Kick up your heels, pardner!! We've rustled up 
the best toe-tappin', knee-slappin', hand- 
dappin' tunes anywhere!! All the BEST and 
NEWEST Country TODAY, Comin to ya, on CD!! 


THESE COMPILATION COs are released on a monthly basis and even contain a most-requested 

CLASSIC CUT of either style. 




And don't forget.... NU-MUSIC TRAXX for the Best New Dance, Country and Rock twice monthly!! 

All ONLY $29.50 per CD. 


All trucks fully I tented by AV LA AvmkWe only in Canada. For lease cafy. not hr iokiuggesitd fatal! Pnca Only, - Dwtcr may offer Far less 


TOLL-FREE ORDER PHONE 1-800-465-0779 Fax 1-800-753-3547 

PHONE (905) 270-7474 FAX (905) 615-8160 

Entertainment Resources Group Unit #1,2320 Tedlo St., Mississauga, ON L5A 4A2 



No ’Filler Songs, Just ’Killer" Songs! 

Sound Choice Accompaniment Tapes 
PO Box 472208. Dept KK 
Charlotte. NC 28247 
800-788-4487 




nnounces the latest addition to their C 


DISC #8125 - HITS OF THE EAGLES (15 songs) - AVAILABLE NOW! - CALL 800-78 


HATCHING SOON... 

#8126 - Soulful Ballads - Vol 1 
#8127 - Classic Broadway 
#8128 - Favorite Country Duets - Vol. 1 






introductory price of $29.95 

for all CDGptoSn, titles expires 9/1/94. 

Effective 9/1/94, retail price will be $34.95. 

ORDER NOW TO SAVE! 




Mobile Beat 
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ADVERTISE in The Mobile Beat SHOWCASE! 

GREAT RATES for dealers and DJs: just S25 Per Column Inch {1 3/4 wide by 1" high) Payment 
must accompany order. Deadline for DECEMBER/JANUARY issue #23 is 9/30. For more 
information or to place your ad with Visa or Mastercard call 716-385-9920. 


D J DISTRIBUTORS |1 

P.O. Box 45, Williamstown, NJ 08094 | 

_ 800-835-5506 _ 1 1 

"Make Us Your Last Call- We’ll Beat The Price!” ■ 

I American DJ, Ampco, Clay Pakv, KLS, Knight. Laiupo. Laser Vision, LighlCraft, | 
| MBT, Martin, Meteor, Ness, OniniSistem, Optikinetics, Tas, Visual Effects | 

_ Bi-Amp, Carver, Crest Audio, Denon, Ecler, Furman, Gem Sound, Gemini,Genesis, 5 
J Grundorf, MTX. Nady, Ranc, Rolls, Ross, Samson, Stanton, SoundTeeh, Yorkville J 

| LOWEST PRICESDGUARANTEED I 

| j CALL TO GET ON OUR MAILING LIST!! | \ 



VINYL! 

Why pay mare for the same music? 

r VINYL IS STILi AVAILABLE! 

Over 90% of the Eilboord Top 20 - 
Available on 7" 

197 of Mobile Beat's Tap 200 have been 
available on T vinyl 
WE GET THE HITS FIRST 
& GET THEM TO YOU 
FASTEST * CHEAPEST! 

Domestic 45s- Si .85 each 
Import 45s -S4.39 each 
Send for monthly list (w/weekiy updates) 

Or Fax 24 Hours a Day: 703-556-0439 



Music Management Service, Inc. 

1446 Emmofi Avenue * McLean, VA 22101 





LIGHTHOUSE 

DJ SUPPLY 


1 Stauber Drive Piamuiew New York, 118G3 

In New York (516) 938-9451 

Toll Free (800) DJ-SUPPLY 


metier T >$ o NADY Wireless O ULUMATl Support O OmmSisvim CirtcT* O MTX Q Yorkville O Gemini O Dendn 


DIGITAL AUDIO 


DIGITAL AUDIO 

[ gbaphcs 1 


SUPER SPECIALS ON: 


STANTON 680EL . CALL 

PEAVEYAMPS . CALL 

AGGRESSOR . $309 

| DENON 770R . CALL 

■ GEMINI VH-180 . $169 

NADY DIVERSITY . CALL 


1 - 800 - 357-8775 


Nite-Skyy systems 

USED DJ AUDIO/VIDEO EQUIPMENT 

NI Kite) rsn J * MA R K 5020 * BIAMPS 5500 * BANE * SONIC * SHURE 
PANAsni*5 G * TEAC * SHARP * TECHNICS * STARCASE * 
MC * EIKI * DAUTE * PIONEER * VIDEONICS 


716-386-6958 


V. E l. 


DJs/ RADIO PERSONNEL! 

We boy 45’s, 12" LPs, CDs 

— promos, radio shows— 

CASH PAID! Call or fax (716) 388-0984 
Liquidating Your Collection? CALL US! 


• MARTIN • FtOBOSCAN • CLAY PAKY • LASER VISION • TRI-LITE * SH0WPR0/DJ USA • AMERICAN 0J • LIGHTCRAFT * KNIGHT • JEM 


rarralane Lighting & Audio 


M\4*° 


VISIT OUR HI-TECH SHOWROOM 
300 Rt. #109 * Farmingdale, NY 11735 


igent Lighting • Special Effects • Lasers • Foggers • Cases 
Lamps • Audio Systems • Display Lighting •Theatrical Lighting Fibe 
_ Optic Curtains • Video Systems • Speaker Reconing 

■mi m GN * SALES • INSTALLATION 


CALL FOR FREE CATALOG 800-433-7057 
IN NEW YORK CALL (516) 752-9824 
FAX (516) 752-8781 

"Competitive Pricing" 


CELESTHJN • PAS * Hosa 


SERVICE • RENTALS • EXPORT • REPAIRS • LEASING 


PRO • BEHRINGER • FURMAN • GEMINI •STANTON *D0D ‘SAMSON ‘ROLLS ‘S0NETIC -PRO CO «BI AMP *BGW 























































































BOBBY MORGANSTEIN PRODUCTIONS PRESENTS 

THE COMPLETE CD SERIES 

PRODUCED BY D/SC JOCKEYS FOR DISC JOCKEYS 



1 GDI THE COMPLETE JEWISH PARTY CD 

FOR BAR/BAT MlTZVAH: 

Recessionals 

1, Candle-Lighting Modloy 

10. Simon Tov and Mazol Tov 

2, Long Hora Medley (Instrumental) 

11, Chos'rt Kale Mazol Tov 

3, Long Hora Medloy (Vocal) 

Crowning Ceremony 

4. Hava Nagilah 

12. Moztnka 

5. Dayena 

Horse 

6. David Melech Yisrael 

13, Oseh Shalom 

7. Tz*na*Tzena 

14. Short Hora Medley 

FOR WEDDINGS: 

Israeli Oincti 

Processionals 

15, Mayim Mayim 

6. Qodi Li 

16. Yesh 

9. Erev She! Shoshamm 


CD2 THE COMPLETE LATIN PARTY CD 

merengue 

SALSA 

1. Compadre Pedro Juan 

11. Maria Cervantes 

2, Merengue Del Tran 

12. Souv Aeilo 

MAMBO 

CUMBIA 

3. Mamba Jambo 

13. Tiberon 

samba 

BOSSA NOVA 

4. Samba Pa Tl 

14, Oesafinado 

5. A Felicidade 

LAMBADA 

TANGO 

15. Lambada 

6. La Compasita 

CONGA 

RHUMBA 

16, Conga Line Medley (Hot Hot Hot. 

7, Besomo Mucho 

Everybody Salsa A 

8. Miami Ooach Rhumba 

Percussion Jam) 

C HA CHA 

CALYPSO 

9. Cherry Pink A Apple Blossom 

17. Jamaica Farewell 

10. Oy Como Vs 

18. Dayo 


CD3 THE COMPLETE NOVELTY AND PARTY THEME CO 

1, Rap Beat 

31. Carnival: Gladiators March 

2. Na Na* Hey Hoy, Kiss Him 

32. Circus : Over The Waves 

Goodbye - chorus 

33, Surfing: Hawaii Flve-O 

3. Land of 1,000 Dances * chorus 

34. Money: Dynasty Theme 

4. Rock N* Roll Part It 

35. Broadway: Broadway Medley 

5, Mission Impossible Them* 

(That's Entertainment. Hooray 

6. Jeopardy Clock 

For Hollywood, There's No 

7, Reveille 

Business Like Show Business, 

9. Yakety Sax 

Give My Regards To Broadway, 

NOVELTY SOUND EFFECTS 

Cabaret) 

9. Siren 

3fi, Mardi Gras Medley: (When The 

10. BoN 

Saints, Way Down Yonder, 

11, Buzzer 

Muskrat Ramble) 

12, Qong 

37, Politics: Hail to the Chief 

13. Laugh Irak 

3fi. Military: Stars and 1 2 3 4 5 6 7 * 9 10 * 12 

14, Applause 

Stripes Forever 

15. Applause, with whistle 

39. Candy Cart; Candy Man 

16, Rim Shot 

40. Graduation: Pomp and 

17. Drum Roll (IS seconds) 

Circumstance 

18, Long Drum Roll (60 seconds) 

41. Camp: Hollo Muddn, 

NOVELTY DANCES 

Hello Fadda 

19. Square Dance 

42. Shlp/Cruise: Gllligan's 

20, Teton Mountain Stomp 

Island 

21, Hula - Aloha Do 

43, Beauty: Miss America 

22. Mexican Hat Dance 

MUMMERS 

23. Can-Can 

44. Golden Slippers 

24. Fiesta Party Line (Pizza Theme} 

45, If My Friends Could See 

25. Limbo Medley 

Me Now 

(Limbo Rock, Tequila. Iko-lko) 

46, Alabama Jubilee 

grand entrance themes 

47. Pennsylvania Polka 

26 Spacer 2001 Space Odyssey 

48. Baby Face 

27. TV; 20th Century Fox 

49. Four Leaf Clover 

28. Olympics: Olympics Theme 

50. Mummer’s Medley (Golden 

29. Sports; Wide World Of Sports 

Slippers, Alabama Jubilee. 

30. Baseball: Take Mo Out to 

It My Friends Could See 

the Ballgame 

Me Now) 

CD4 THE COMPLETE TRADITIONAL PARTY CD 

BIRTHDAY 

Foxtrot 

1* Happy Birthday (trad., voc.} 

23. 1*11 Be Seeing You 

2. Happy Birthday (trad., inst,) 

Jitterbug 

3. Happy Birthday (swing, voc.) 

24. Opus One 

4. Happy Birthday (swing, inst,} 

Swing 

5. Happy Birthday (funky style! 

25. American Bandstand 

ANNIVERSARY 

Continental 

6. Anniversary Song 

26, Night Train 

7. Anniversary Waltz 

ETHNIC DANCES 

0. Happy Anniversary 

Irish 

WEDDINGS 

27. Irish Jig Medley: (Irish 

Processionals 

Washerwoman, McNamara's 

9, Pachelbel's Canon In D 

Band, Gary Owen) 

10, Trumpet Voluntary 

Relish 

11. Here Comes The Bride 

26. Beer Barrel Polka 

Recessional 

29. IKochany Mazurka (or Oberek) 

12. MendlosohrVs Wedding March 

30. Dollar Dance Polka 

13, Simon Tov & Maze! Tov (voc.) 

Italian 

Parental Dances 

31. Tarantella 

14, Daddy's Little Girl (vocal) 

Greek 

15, Daddy's Little Girl {instrumental} 

32. Zorba The Greek 

16, Sunrise, Sunset (vocal) 

33. Mrsertou 

17, Sunrise, Sunset (instrumental) 

Jewish 


Cmkm 

IB. Cut the Cake (trad., voc.) 
19* Cut the Cake (trad., Inst.) 

20. Cut the Cake (swing* inst.) 

21. Cut the Cake (funky, Inst.) 

TRADITIONAL DANCES 
Waltz 

22. Edelweiss 


34. To Life - Hors (Instrumental]! 

35. Happy Bar Mitzvah (vocal) 

36. Happy Bat Mltzvah (vocal) 
TRADITIONAL PRESENTATION 
BACKGROUND MUSIC 

37. That’s What Friends Are For 
(instrumental) 

38. Memory (Instrumental) 


CD5 THE COMPLETE SPECIALTY PARTY CD 


SPECIALTY DANCES 

1. Stripper (with drum roll intro) 

2. Chicken Dance 
(speed up version) 

3. Chicken Dance International 
with various ethnic 
promenades; (The Original, 
Rear Barrel Polka. Mexican 
Hat Dance, Irish Jig* Tarantella* 
Hava Nagilah) 

4. Alley Cat (speed up version) 

5. Electric Slide (speed up vera.) 

6. Party Tram Medley: (II My 
Friends Could See Me Now; 
Happy Days Are Hera Again; 
California Here I Come; When 
The Saints Go Marching In; 

Hey Look Me Over; Hall. Hail. 
The Gang’s All Here; When The 
Saints Go Marching In) 

7. Bunny Hop 

S, Hokey Pokey (Funky Version) 

9. Hokey Pokey (Thrash Version) 


10 Bristol Stomp 

11. Charlesion 

12. New York. New York (Insfru. 
Line Dane* Beat) 

13. Chorus Line 

14. Cottoneyed Joe/Scott lech e 
(censored| by 

Isaac Payton Sweats 

15. Cotton eyed Joe/Scottisch* 
(uncensored) by 

Isaac Payton Sweats 
16: Belly Dance 
BALLROOM SPECIALTIES 
Jett Walla 

17. Someday My Prince Will Come 

Classical Walls 
18* Blue Danube 
Chs Che 

19. Tea For Two 
Eds Trol 

20. Bogin The Begulne 

Boise Nova 

21. Girl From Ipanema 


CD6 THE COMPLETE GRAND ENTRANCE PARTY CD 


Cheera 

1. "Charge* Cheer (Organ) 

2. "Charge” Cheer (Trumpet) 

3. Motivator Cheer 

4. "Let's Go* Cheer 
6* "One'' Cheer 

6. "Rock You** Cheer 
Grand Entrance 

7. Stow Motion * Chariots of Fire 
6. Sports * Sirius (Chicago Bulls 

Theme) 

9. Football - Monday Night 
Football 

10* Sports - Notre Dome Fight song 

11. Basketball - Sweet Georgia 
Brown 

12. Champion - Rocky Thame 

13. March - Washington Post 
March 

14. Racing William Tell Overture 

15. Patriotic - Yankee Doodle 
Dandy 

18. Armed Forces - Bridge Over 
The River Kwal 

17. Royalty - Masterpiece Theater 
Theme 

18. Slum S * Blues In The Night 

19. Rockin' - Gravin' With Mr. Bloe 

20. Dessert - Fanfare For the 
Common Man 

21. Cruise - Love Boat Theme 
(reggae style) 

22. Strange Twilight Zone 

23. Scary - Jaws 

24. Sneaky - Pink Panther Theme 

25. Ft tends - Thank You For Being 
A Frlond (Golden Girls Theme) 


26. Friends - As Long Aa 
We’ve Got Each Other 
(Growing Pams theme) 

27. TV - Entertainment 
Tonight Theme 

28. Talent - Star Search Theme 

29. Comedy - Saturday Night Live 
Theme 

30. News - ABC World News 
Tonight Theme 

31. Talk Show * Old Tonight Show 
Them# (Johnny Carson) 

32. Ta/A Show Now Tonight Show 
Theme (Jay Leno) 

33. Talk Show - Arsenic Hall Theme 
Wedding Grand Entrance 

34. Here Gomel The Bride (Swing) 

35. Hare Comet The Bride (Disco) 

36. Puttin' On The Riti (Bridal Party) 

37. Cut The Cake (Disco) 

Solo Grand Entrance 

38. Drum Solo - Roll Off 

39. Drum Solo - March 

40. Drum Solo - Big Band 

41. Drum Soto - Rock 

4 2. Drum Soto - High Energy 

43. Trumpet Fanfare * Horse Race 

44. Trumpet Fanfare - Bull Fight 

4 5, Trumpet Fanfare - Royalty 

46, Sexy Sax Solo 

47, Funky Piano Solo 

48, Funky Guitar Soto 

49, Heavy Metal Guitar Solo 

50, Techno Grand Entrance 
(Anticipation) 

61, Techno Grand Entrance 
(Hip-Hop) 


CD7 THE COMPLETE CLASSIC PARTY CD 


WEDDINQ CLASSICS 
Father and Bride 

1, This Moment In Time 

2, Thank Heaven For Little Girls 

3, One Moment In Time 
Mother and Groom 

4, Boy Of Mine 

5, Mr. Wonderful 

6, A Song For My Son (Long) 

7, A Song For My Son (Short) 

8, A Song For My Son (Instru.} 

9, You Are Tha Lovo Of My Life 
Bride and Groom 

10, I Love You 

11, What 1 Did For Love 

12, More 

13, You Light Up My Life 

14, t Believe In You And Me 

15, As Time Goes By 


ETHNIC CLASSICS 
Italian 

16. Amore 

17, Shaddup Y* Face 
IB. Volar* 

19. Them* From Th« 

Godfather 

Irish 

20. When Insh Eyns Are Smiling 
21 - Danny Boy 

Polish 

22. La Palomo Blanco 

Jewish 

23. Hava Nagilah - Techno 

24. Hora Medley - Disco 
(Hava Nagilah 
David Molach Y Israel 
Simon Tov Male! Toy 
Chos’n Kale Mar el Tov) 


CD8 THE COMPLETE COCKTAIL MUSIC PARTY CD 


JAZZ STANDARDS 

1* The Way You Look Tonight (ina.) 

2, I’ve Got You Under My Skin (Ins.) 

3, Summer Wind (vocal) 

4, Love la Here To Stay (vocal) 

5, It Hud To Be You (vocal) 

KENNY G SET 

6, Songbird (instrumental) 

7, Silhouette (instrumental) 
JAZZ/POP 

0, Sweet Love (vocal) 

9, Time And Tide (vocal) 

10. The Lady In Bed (vocal) 

JAZZ BALLAD 

It. As Time Goes By (instrumental) 

12. When 1 Fall in Love (vocal) 


JAZZ INSTRUMENTAL 

13, Just The Two Of Ua (Ina.) 

14, Qreezin* (instrumental) 

15, What's Going On 
(instrumental) 

16, Morning Dance 
(instrumental) 

BROADWAY BALLAD 

17, On My Own (vocal) 

18, The Music Of The Night (vocal) 
LIGHT JAZZ 

19, Just The Way You Are (Instru.f 

20, Smooth Operator (instrumental) 
SWINGING JAZZ 

21, All Of Me (vocal) 2:43 

22, Killer Joe (instrumental) 3:58 



CD'S 1 &2 - $22 each * CD’S 3 thru 8 - $28 each 


DESIGNATE NUMBER A TITLE CD's SELECTED. ADD S3 - SHIPPING A HANDLING. 

If ordering more than 5 CD'S please add an additional $.25 per CD for Shipping A Handling, 
PA Residents add 6% sale* tax. Philadelphia Residents add 7% salsa tax. 




Credit Card Orders Call (215) 947-6935 

FOR MAIL ORDERS MAKE CHECK PAYABLE TO 
BOBBY MORGANSTEIN PRODUCTIONS 
3736 Wheateheaf Rd.. Huntingdon Valley, PA 19006 



































DN-2700F 


DN-1000F 


DENON 

CfBf«/« 


DN-2000F 


POWERHOUSE PRO OJ 

3704 HARLEM RD.. BUFFALO N.Y. 14215 


THE REMIX SHOP 

716-832-7957 24 HR FAX 716-832-2271 



• MONTHLY 60 MIN CASSETTE SAMPLER • 

FEATURING HOT/NEW: 

U.K., Euro, & U.S. 12” imports, 
also hits from Canada 


m Listen at iiomk, okdkr ky mail - call for free sample ■ 


Lots of Discs - 505 t he Qiitoisw a\ St. E. Miss., Ont. L5A 4B4 
CALL - (9051276-1356 or FAX (905)2724029 


Showcase Ads Work! 

Closing dates for Dec./Jan. 
•Space 9/30 • Materials 10/07 


MOBILE DJ SOFTWARE 


FREE DEMO DISK or 

Download From BBS 

Jo Jo Pineau Entertainment 

5812 Bellamah NE, Dept. 3, Albuquerque, NM 87110 

505-255-5555 (voice) 
_ 505-884-0754 (data) _ 

r Cable TV Equipment ^ 

**BRAND NEW** 


Converters and descramblers 


Own your own — Save Rental $$$ 

JERROLD • SCIENTIFIC ATLANTA • PIONEER 

Oak • Hamlin « Zenith • Eagle,... 

Buyer's Associates 

1- 800 - 889 - 5139 

(Anyone implying theft of cable service will be denied assistance.) 





CD/Tape 


Equipment Cases For Professionals 

Musicians, DJ's and KJ's 

When you take your equipment on the road you need the best 
protection available. Custom built STAGES Equipment cases are 
designed to withstand the demands of the professional entertainer. 
Only the best components and fittings are used in their 
manufacture to provide maximum protection with minimum 
expense. Each solid wood construction case is covered with 

AMPFABtm material for low maintenance and top 
durablity. When you bought your equipment you 
picked the best that you could afford, why settle for 

less in your road cases ? 


Custom Designs and Rush Orders 
Available - Call 508-674-4004 
for information and catalogue 


Custom DJ Coffins 


Tel: 800-334-8625 For Your Nearest Authorized Dealer Fax: 508-676-9090 


70 SHOWCASE 


Mobile Beat 
































































































































Mention this ad and get 10% OFF 


iKb*. 


Order Today! 

( 800 ) 654-0294 


Some Restrictions Apply 



V/SA 


$$Make moke moni v$$ 
LEARN TRADE SECRETS 
FROM TOP PROFESStONALS 
UPGRADE CLIENTELE! 
EXPAND MARKETS! 
FREE INFORMATION! 

SA5E TO: LADJ 

l 1684 VINTURA BLVD., STt 679M 
STUDIO CITY, CA 91604 


I-1 

YOU WANT ‘EM 
WE GOT ‘EM 


ThecreareWjCf 

Dance 


T*! 



THE DJ's #1 SOURCE FOR 
MULTI-DISC 
COMPILATIONS 

•Pop •Donee •Oldies • Country •Dame "And Mho! 

HUGE SELECTION! LOWEST PRICES! 
IMPORTS OUR SPECIALTY! 

Call 716-244-8476 


or Write 

DJ CONNECTION, LAKESHORE RECORDS 
905 MONROE AVE, ROCHESTER, NY 14620 


1 994 TOP 200 ! 


Mobi 

le 

,03: 

Tfc’DjMntji 

ozitie 



SHOWI/II 

VERSION 1,0 


u 
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PC SOFTWARE FOR THE MOBILE 
DISC JOCKEY ENTREPRENEUR 

■ On Sc roon oooking caks odn r 

* Pop up Padcm**! scheduling 

* Set Standard Prices by Event Type 

* Allows forclient discounting 

• Functor i Ha it Ti rack nig modu le 

• Pro/ide clients additions! options (lighK 
etfra equip etc) 

* 10 clipart pictures of optional effects 
Included 

• COTVtf&Ct & Label pnnlirig 

■ +PIus many more productivity & cost saving 
features 

• $50 00 discount when purchased by tin /94 

Fur more Info Callt (216) 473-209A 

Solutions 


THE MUSIC DISTRIBUTOR for the DJ 

fc t r 

& ENTERTAINMENT INDUS'FRY 


A.V.C. Searches the U.S. and the globe for 
the finest in CD compilations for DJs. 

Every Type of Music • Most Formats • k ‘DJ only" titles 
Over 30(H) Compilation CDs and Individual Artists’ titles 

Minimum order is required 

Dealers Welcome 

^ 0 1-73 1 -5290 (Voice or Fax) 

! 0a.m.-6p.m. EST, M-F 


'r-f, r# 


A.V.C. 

68 Llewelyn Ave. 
West Orange, NJ 07052 


The!994 Mobile Beat TOP 200 list of 1993 most- 
played songs by DJs is now available as a high quality 2-color 
reprint! A handy reference for your DJs and a valuable hand¬ 
out to potential customers! Sold insels of 25 for just SIS plus S2 sA 
(MYS residents odd 8% tax). Order Today • Quantities ore limited!! 

Send name, address, & payment to Mobile Beat, 

PO Box 309, E. Rochester, N.Y. 14445 _ 


CUSTOM CD PLAQUES 


A GREAT WAY TO PROMOTE 
BUSINESS, AND GAIN REPEAT 
CUSTOMERS! 


Plaques come in WEDDING 
or APPRE 
DESIGNS. 


iques < 

or APPRECIATION (not shown) 


Custom plaques are 8x10 
in size, and come in different 
color backgrounds, and frame 
styles. DJs all over are receiving 
results with our plaques, and you 
will also! 

CALL NOW FOR A FREE 
BROCHURE (512) 853-6662 
Plaques starting at 
only 11.95ea. +(s/h) 


PLAQUES"R" US 

CUSTOM PLAQUES AT AN AFFORDABLE PRICE 


The DJ’s Guide 

to Running Weddings 

The complete professional guide to 
coordinating weddings and hosting 
wedding reception parties. 

Every aspect of the wedding is covered. 

Every ceremonial event is explained and 
shown with multiple live scenes from 
actual weddings. Order now; 

□ Video, book, forms and s/h only $75 

p The video ’The DJs Guide to Running Weddings," only $49, one 
hour including multiple live scenes of actual events ($2 50 s/h) 

D The book, "The Professional Guide to Coordinating Weddings, 

65 + pages, only $19 ($1 50 s/h) 

□ Custom printed business forms, contracts, protocol sheets, and 
reception questionnaire and much more, only $14 (51 s/h) 

Produced by: Showcase Video. (>2 Garfield Av . Boston. 

Mass 02136 Call 800-63<)-8386 or 617-364-6203 

VISA .mil M 't .kvcjiU’iI 




Mobile Beat 


SHOWCASE 71 








































































Disc Jockey 
Sound & Lighting 
Equipment Wholesale 

Call us witty your be 


t price! 


800 - 336-1185 

local call 508-584-8255 

ELECTRONIC 

BARGAINS 

SUPERSTORE! 

Free Catalog 


AB 

MDt 

DENON 

STATION 

UNEASTECH 

DK<AJtAOK£ 

DFNONET 

UFTLELITE 

We Will 


r; 


OSC 

SAMSON PVMwiQ 
TfCHMlCS SlIlflff’BO 
AMERICAN D. NESS 
STAGES KNIGHT 
PONEER NIKKCOO 
VOCOMOIION HOSA 
SPACETKH SNGNGMACHNE 

Not Be Undersold! 


Visit our DJ SUPERSTORE! 

Electronic Bargains 

970 Moniello St, (Rt. 28) - Brockton, MA 

fax - 508-586-2488 


★ D.J. SONG LIST & * 
PROFESSIONAL FORMS 

Our time-tested list is now av ailable to 
use as your own! 1,000+- musi-have 
titles w/ artist* yr, time & lcni|K>! 
Include company name for custom 
laser-printed forms: contract, cover 
letter, wedding planner & more! 

Send $24.95 to: 

The Sound Connection 
Ft) Box 4050, Peabody, MA 01% I 


All forms & List on IBM 3 or 5" 
Floppy: Only $29.95 


Learn the Basics 
of “Live” OJ 
Digital Sampling 


VHS Sampling Video [!!»■« 
teaches the fumtamentals with 
Dr. II and DJ Bernie Howard 

$10 plus $X5Q shipping 
(Visa/Masiercard accepted) pcrsurtal checks, 

mK soundcraftsmen 

4545 E, Baseline Rd, Phoenix* AZ S5044 
{602) 438-4545 



1 


ILlt&li aBit) 


Limited Supply 
Special introductory price 
Just $ 24.95+ $3 S/H 
Hurry! They’re going fast! 

iJ'fesjljEjn Party CD !i 


The only Italian CD you’ll ever need. 

‘This disc excels in quality, quantity, and 
especially content — and belongs in the 
collections of all serious DJs.”— Mobile Beat 


Call 201-478-1456 to order or, write to: 

Starlite Entertainment 

190 Route 46 East, Saddle Brook, NJ 07662 
I Send_Check cir JVI .J3. i_Visa/_MCjaccepted (_add ^%)J 


SUPER LOW 
LOW PRICES 

on LIGHTING 
EQUIPMENT and 

FOG MACHINES 


THIS MONTH’S SPECIALS: 


18" BLACK LIGHT w/ fixture $ 17.95 
MBT 20-waft MINI-STROBES 18.88 
4515 PAR 36 LAMPS $4.50 
Demo MARTIN ROBOZAPS $525.95 
50' 16-gauge speaker cable $15.95 

Be on the lookout for 
our 1994 catalog! 

CAPITOL SIGHTS & SOUNDS, INC. 
1044 SOUTH HIGH STREET 
COLUMBUS, OHIO 43206 

(800) 473-4037 
(614) 444-7676 


FLASHY LIMBO POLE 


Professional & Inexpensive 

JUST $ 19.95 

Lear Enterprises 

I - 908- 738 - 4152 


YOUR AD COULD 
BE HERE FOR ONLY 
$25. CALL 


716-385-9920 


Custom CDs from $50 

Standard prices include: 
Same Day Sen/ice, Return Shipping, 
& Reliable, Quality Pressing. 

tTransfeirad from OAT, cassulta, vinyl, Hi-Fi, VHS... 

TSD Productions 716-626-0511 


THERE ARE MANY DJ SOFTWARE PACKAGES, 
THERE IS ONLY ONE... 


A Complete Bookkeeping, order entry, mail 
merge, marketing system, equipment 
inventory, and “AudioFile" record filing 
system with custom music lists, and more! 

FREE 30 DAY DEMO 
NEW LOW PRICE! 119.95 
FREE UPGRADE 

CALL TODAY (617) 229-1727 

VISA MC AMEX or CHECK 



M A N A G E R 


NEWI Event Manager JR 

Perfect for individual DJs 
and small companies. 
Upgrades to the full version 
available at any time. 


$49.95 


IBM 386/486 & COMPATIBLES with 4 meg RAM, Mouse & Windows Compatible,also Networkable 
write to: SOFTWARE, The Boston Party Makers, 203 Middlesex Tpk, Burlington MA, 01803 




OWN 


with Lights Up! 

Buy Direcf 
Free Catalog 
800 - 544-4393 


DJ, Club, Stage 
Lighting at 
Wholesale Prices 
Call For Our 
BLOWOUT 

Special Prices 


UJ 


A I Lights Up, Inc. 

7756 NUJ 44 STREET 
SUNRISE. FL 33351 


Pin spots 
Mirror Balls 

Fog Machine w/ Remote Control - $190.00 
Fog Juice Gallon (Scented or Unscented) 
Black Lights 
* Roboscan / Martin 
Light Craft 
NSI 

Technics 1200’s 
VEI / Gemini 

Samson Wireless Systems 
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Starr Karaoke 

Authorized Dealer for DR Karaoke Inc. 
The Leader in Sing-A long Entertainment 


DKKaraoke 


Early Bird Year-End Blow-Outs! 


DKK200P CDG Player by Sony 




This player 


Perfect add-on player to any 
DJ system ♦ rapid cue-up 
time+ multi-junction timer 
♦ one-touch access remote 
control! ♦ much more! 


when you purchase a full set of 75 DKKaraoke CD+G's 



E 


Look! 


6-Disc Magazine Loaded 

♦ two mic inputs ♦ digital 
key control ♦ digital echo 

♦ vocal masking ♦ more! 


.JVC XLGM800 CD+Ci Multi Changer 



Save early! Save big! Hardware/Software^gombos 

DKK200 CDG Player & 20 CD+G Discs 


JVCXLGM800Multi Changer & 20 Cl>+G Disc 





NIKKODC 

AlliSr lot • Seajr 



I 



Sm infflfcch. 


7&T DKKaraoke 

the l ttJrt in atinj I nfnrfuirtfwflf 


OPiONeen 


Call 8 


III 


-990-SONG (Ask for ext. 20) 


Note: These prices good while large (but limited) quantities last. Order early! 
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FIRST DANCE CD PLAQUES 

8X10 FRAME $12.95 -$29.95ea. + (S/H) 

l-or ihc cosi til a CD yi\c your wedding couples a 

memory to cherish - 

A FRAMED CD OF 

THEIR FIRST DANCE SONG! 

A proven way to increase business. 

Give us the couples name, first dance sone. title, 
artist and wedding date. 

WE DO THE REST! 

Save time & Money! 

For more information Call today 703-825-6401 
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PRICING 


is our name 

AUDIO 

is our game 




MIPS / SPEAKERS i PROCESSING 

AB ■ CERWIN VEGA - RANE - SONET1C 
CROWN-Ijy. SONIC LV-JBL-EAW 

DJ MIXERS 

FURMAN R.VNE -UN1ARTECH UR1E 
LIGHTING 

ETA -11GHTCRAI-T - STAGECR AFT 
KARAOKE 
l)K • JVC - NIKKODO 
WIRELESS MICS 
MIKES-CASES-STANDS 
Speaker reconing our specialty 


V 

Free Speaker Testing At All Times 

NEW ENGLAND SPEAKER INC. 

219 MAIN ST.. STONEHAM, MA 02180 
(617) 436-1786 _y 


Showcase Ads Work! 

Closing dates for Dec./Jan. 
•Space 9/30 • Materials 10/07 


FREE 

EQUIPME 

HOT Li 

DJ 

ENT 

NE 

TALK 

LIGHT 

FIND 

HOTS 

jjgjjr N 

TO SOUND & 
ING EXPERTS 

OUT WHAT'S 
WHAT'S NOT 

IATIONAL DJ SUPPLY 

So. VIENNA Oh.45369 

(513) 568-4900 


Be the first to offer this 
exciting promo event to 
your customers! 

Don’t let your 

V VI 1 11 competition get there 
E p) / ,\ | first! 

Cash in on the latest craze! 

Bars... Corporations... Colleges... 
Private Parties are clamoring for 
Sumo Wrestling dates 
with income of $300 - $500 per night! 

Call us for easy leasing/purchase arrangements. 

Just open the package and you’re ready to start 

making money! Don’t delay! 

716*242*0383 


A WORLD OF BPM AT YOUR FINGERTIPS 

Dance Beats™ 

(Formerly Disco Beats Est 1977) 

Write or call for FREE brochure today! 

“The Original Beats-Per-Minute Books”! 

35 Fuller Rd., #204, Albany, NY 12205 

518 - 446-9063 
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TO ORDER1I1 

Sand $iKk or nqnsy en» t Donril tow TJA 
M Bender's Vanity 207 E Winul St 
Sh4renL^iskoM% Parmsyhrvua 17011 


VISA 


OUTSJDC U S J AD S** 

^MlUkOElPHi A AEStOCNTS 
AD 1% USE TM 


a 


TOTAL 

AAdv 4 I WMfcg Tv OfliiMKy 


'THE ALL NEV HIND BENDER’S MIC JOCKEY GUIDEBOOK! 

(EASY TO USE) 

• The only guide book, that will train you to become a successful 
independent specialty or variety Disc Jockey. 

• FcMhe beginner and already profesaionaJ Disc Jockey. 

■ Music store owners that want to serve professional 0 J/s. 

• Nite dub owners - who want to have the best dance music In their dubs 

• Dance music collectors 

• Includes over 3.700 of the moot requited dance songs from 1941 through 
1991 t 50 years of dance music, In all categories. 

• Lisisd AJphabskcaly by Artist * Riled 

• Citegorusd * Ye* 

• Beats Per Mm M * Contracts 

• Wedding Fonr-its * Special Ocmcn Songs 

• Holiday Songs * Apnc* 30 Non Danes Songs 

• Traditional Songs 

• Whai you need to know about variety QJ.'s and specialty D J.’s 

• Getting Started * Good Seihrg Points 

« Show Contracts * Wedding Formats 

* * Pricing of Shoes * StepSy-Siap Procedural lor Cteng 

• Lear lo doal Types of Successful Shows I Mixing Ujsk 

• I EARN EXTRA CASH S 

• Liam me secrets to htvrg a kin B pref table career as i Disc jockey 

• Al irArnttliOfi cxvnpiad btvn my own -nusc esofaetkon 4 pas 0 X Dor Baner 


1 - 800499-1740 « 717 - 730-0713 


The Entertainer: 
Mobile DJ Software 

I his software was designed by 
a full’time DJ company to 
maintain all your 1.) Evenls, 
2.) Prospects, 3.) Expenses, 
4,) Music library* 

S l H9 includes all four modules 
plus free technical support 
i Modules can be sold separately.) 


* Design your own contracts & party planners 

* Un limited comments lor customers and DJs 

* Give quotes with your own prices 

* Track mileage lor events and expenses 

* Scheduled,Unsclitilultid events report 

* Unsem contracts f Prospect information report 

* Past due amounts ' Past due contracts reports 

* Job sheets f 0* rections for an evcntU) 

* Music lists sorted tiy Artist. Song. Category. BPM 
...and Morel 

IBM & Compatibles Only! 
TREE 30 DAY DEMO 
703-803*7372 
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T HE ONLY MIXED 


C.D.'S OF THEIR KIND! 



THE 


DANCE CLASSIC 

SHOWCASE 



INfOMANAGER 

/Jor 


Over ^ Unforgettable Classic Dance Hits 
on 6 Compact Discs Includes Slid) Ha> 
to Find Classics as: 

Bryan Adams “Let Me Take You Dancing " 

FOR FREE INFO WRITE 

Dance, P.O. Box 5163, Beigenfield, N,[, 07621 

or call 800-261-1240 — /W ume and Address 

Checks, Visa and Mastercard accepted 


THt TOPI m IOUAD 


MOBILE DJ SOFTWARE 

* Easy to leant and use 

* Converts DOS files quickly 

* Prospect follow-up reminder 

* Custom design contracts and letters 

* Add your own logo to letters or contracts 

* Free Dento Pak Available! 

Other DOS-Based programs claim to bo 'Windows Compatible", but don't 
offer the features of a true Windows product such as IntoManager. Call or 
wite for a FREE Do mo and see the difference for yourself! 

CufitomWare System* 

2626 JranftforcC, Suite 530/ Vafins, Texas 75287 - (S J 7) 929-2800 


YOUR AD COULD 
BE HERE FOR ONLY 
$25. CALL 
716-385-9920 


BJS S EMTERTAIMERS 
WORK 0M CRUISE SHIPS BOOK11J 
ALL IHE INfORMAWH YOU NEED 
PLUS FREE CONTACT INF0RMA TION 
SEND SS TO THA TS PUBLICA T10NS 6130 W 
FLAMINGO STE 322 DEPT M LAS VEGAS, NV 89103 


IIOHTinC 



Let our professional DJ's help you make an educated 
purchase so each piece of equipment you buy 
makes you money without costing you a fortune. 

caii1(800)TOP HAT-1 

Visa & Mastercard • NYC call 718-370-8566 * Mail Order Welcome 

51 


neer * Genesis • MTX • Yorkville • Ultimate & most manufacturers 


“A Song For My Son 

New!-“One More Time” b/w »‘A Weddi ng Thank You" 

If your specially is wedding* you nrod Ihw* spo,1i B h t donee Slmf , s r - 

library! A Song For My Son’ is the perfect ballad for Mother/Groom dance, 

' 0,,c Morc Time " » the contemporary replacement for "lJ.iddy'-. t ink- c,ir] 

A Wedding 1 hjnk ^ou ib 3 terrific srntinu_*nt.il song inr when nothing vlst* will 
work. Ail three recordings by popular singer/song writer (and mother) \likki 
Vicrcck. Hundreds of DJs have picked up this sentimental ballad on cassette, 

Both CD's available direct through: Steel City Dj Supply (800-786-8997), 

Rotations 10-631*1779), Musically Yours of NY (800-569*2475), 

Electronic Bargains (800-336-1185), Hi-Tech Pro Products (S08-620-0993). 

Connecticut Nightclub and DJ (203-230-1449) and Powerhouse Pro Dj (716-B32-79S7). 



llJ 1 I 

ivo.fllj* 

^ fc MOBILE DJ MUSIC 

PO BOX IOC 

EAST ROCHESTER NY 1 4445 
5«nd 535*53 t/h or 5ASE for 



DJ Associations! Entertainment Companies! 

Consider A Group Subscription To Mobile Beat 

And Take Advantage of 

i ; ed Rates - 6 or More Qualify! 

Call Mobile Beat 
for More Info: 716-385-9920 


KAHWATY JOE 
HAS ALL BRANDS 
OF KARAOKE 
& DJ EQUIPMENT 

Pro Sound Systems, 
Lights & Effects, 

All Formats 
of Karaoke, DJ Mixers, 
Mies, Samplers, 

CD Safety Sleeves 
and Accessories. 

Ask about Professional CD 
Player for DJs w/ Graphics. 
(Designed for beat mixing) 

1 -800-404-7474 
(908) 308-9629 
21 Longview Ave. 
Freehold, NJ 07728 

Call or write for 
FREE Catalog 
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Whether you are a large presence i n your DJ ma rket p lace 
or a solo entertainer, the special events market can 
broaden your visibility, increase your client base, and put 
significant dollars in your pocket. 

Alternative money maker 

Owning and operating alternative forms of enter¬ 
tainment allows you to provide more services for your 
regular clients and stretch into untapped lucrative areas. 
For example, the college market represents a rich lode of 
customers that have money to spend on special days 
during their school year. The decision-makers are stu¬ 
dents who are spending out of a communal “pot." This 
is money collected through activity fees for the purpose 
of activity. The corporate market is equally rich in 
possibilities. 11 you can provide a new or popular event 
that can he packaged with one or more other products, 
including music, you’ll appear more attractive to activity' 
directors (or clients) it will be like one-stop shopping 
for them. 

What it is 



can execute a variety of flips, somersaults, and 
other acrobatics, while enjoying some of the 
thrill of a bungee jump, and all in complete 
safety. 

What it’s good for 

S &S Sports has an excellent history in the 
bungee industry'. I hanks to the built-in saiety 
features on the 30, or so, towers worldwide, there 
has never been a problem for die many partici¬ 
pants who have partook in the event. 

This is great fun and exercise for anyone 
from 50 to 215 pounds. As entertainment, it has 
many ready venues. It’s perfect for children’s 
parties or celebrations, high schools and colleges, 
or even corporate events. F.ven town fairs and 
festivals are a possibility. When hosting such 
events, be sure to wear your company’s logo and 
hand our business cards — you’re sure to book 
future events on the spot! 



I hc “Bungee Bouncer" is a six-month-old product that is a smaller 
version of a very successful amusement ride called the “Trampoline 

Thing. ’ Both products capitalize on the excitement 
associated wit h a bungee jump. I he only difference is 
that the manufacturer, S & S Sports, Inc., has made 
bungee jumping a safe experience for the enure 
family. It is also far more mo- 
bile than lugging a crane 
around with you, and con- 

m 

siderably cheaper— the unit 
going for around $3,000. 1 
recently took on a four-hour corporate 
event and received $2,500 for the special attraction. 

1 almost made my investment back in one gig! 

The Bungee Bouncer is a bungee cord system 
with a trampoline. The participant is attached by a 
waist harness and twin rubber bungee cords to two 
16-foot columns that are on both sides of the tram¬ 
poline. This set-up keeps the jumper centered over 
the trampoline, and can safely amplify' the bouncers 
energy. A special patent-pending lift system assists in 
elevating the jumper and maintaining height above 
the mat. When a safe height is reached, any jumper 


Steve Rubenste/n, owner of Jeroo Entertainment, Inc, and distribu¬ 
tor of Sumo Suits, is a Mobile entertainer and special entertain¬ 
ment products promoter. If you have a product in the special 
events category that you would like to bring to Steve s attention for 
a future review or for further information of the Bungee Bouncer, 
call 716-242-0383. 


MAS.CAR.R.S. at 
Molson Indy 

While Michael Andretti dominated on 
the track, Fast Freddy Becker took charge 
of the action in the infield. Leading up to 
the annual Molson Indy last summer (July 
17), Fast Freddy hooked up with Molson 
to bring his mobile M.A.S.C.A.R.R. set¬ 
up on a week-long tour of Toronto area 
nightclubs and a three-hour corporate 
gig. And while Fast Freddy watched the 
open-wheel Indycars speed by his seat in 
the Molson VIP tent, the brewers' best 
customers were treated to continuous M.A.$.C.A.R.R.freeplay. Freddy says the job was 
not only a good money maker, but also gave him an opportunity to introduce his mobile 
M.A.S C.A.R.R. track and cars to bar owners from the province of Ontario. For more 
information on M.A.S.C.A.R.R.S., contact Keith Namanny at 712*774*2577. 
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1995 TOP 200 


★★★ OFFICIAL BALLOT ★★★ 

YOU CAN'T CHANGE THE WORLD IF YOU DON’T 



Will it be Old Time Rock N Roll for a 4th straight 

YEAR? OR IS IT TIME FOR A NEW #1 ALL-TIME MOST PLAYED 

DJ Hit! * You decide! Your vote counts so complete 

AND RETURN YOUR BALLOT NOW! 


ON A SEPARATE SHEET OF PAPER OR VIA E-MAI L 

For each of the 10 categories below, write in your 
TOP 5 most played song titles and artists 

• Return to: Mobile Beat’s 1995 Top 200, 

PO Box 309, East Rochester, N.Y. 14445. 

Or Fax back to: 716-385-3637. 

Or E-Mail MobileBeat@AOL.COM 

• Ballots must be received by December 1,1994. 



HI. 



Shirt 


★★★ OFFICIAL COUPON 



*7 W 'S* 




Tell us your TOP 5 MOST PLAYED: 

• BALLADS OR SLOW Songs (new & old) 

• BRIDAL DANCE Songs 

• OLDIES (released before 1990) 

• MODERN ROCK/ALTERNATIVE Songs 

• CLASSIC ROCK tracks 

• COUNTRY SONGS (new & old) 

• CLASSIC DISCO Songs 

• DANCE/CLUB Songs (new & old) 

• R&B/RAP Songs (new & old) 

• TOP PLAYED SONGS OVERALL 

Bonus Questions: 

• What is the one song you wish 
you would never have to play again? 

• What song do you think you play 
that no other DJ plays? 

• Who is your favorite background 
dinner music artist? 

• What is your all-time favorite 3 or 4 song mix? 

&&& RESULTS IN FEBRUARY/MARCH ISSUE yv** 


IF YOU REALLY WANT TO 
MAKE A DIFFERENCE... 

Wear a mobile beat T-shirt! 

This bright white shirt with three-color 

(GREEN/RED/YELLOW) MOBILE BEAT LOGO 
WILL MAKE YOU THE HIT OF THE CROWD AT 

your next Hawaiian party or Caribbean 
cruise! Order yours today and save $3 

WITH THE COUPON BELOW AND 
VOUR COMPLETED TOP 200 BALLOT! 



-S' 






l qo saw* 


~l 


\N\ 


JjftVNS 


c0 Y$0fl 




adrtftt Si ? en,s must 
300 8% tax on total 


Send just $7.00 plus $3 s/h 

(Check. M.0. or charge to Visa/MC) 

to: 

Mobile Beat T-Shirt: P.O. Box 309, 
East Rochester. I\IY 14445 


I 


| Size: M. 

1 

I Address 
I City 

I 

^Signature 


XL 


State & Zip 


Visa/MC No. 


Expires 
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Association News 


At a recent meeting of AMMO (Association of Mobile Music 
Operators) the following were elected to the 1994-95 board 
of directors: Ron Jones of Allegro Entertainment was re¬ 
elected as president. Allen Walker of Allen Walker's Mobile 
Music was elected vice president, Steve Casio of Great Ameri¬ 
can Music was reelected as secretary, and Chris Haley of Mu¬ 
sic & More was elected treasurer. 


Chartered in June, 1990; the Association was formed by 
15 San Diego DJ entertainers. “My desire is to see AMMO ex¬ 
pand its membership and extend its communal 
presence,"AMMO President Ron Jones said,"We will maxi¬ 
mize our impact by continuously networking with other pro¬ 
fessional business groups. We must heighten our professional 
profile.We must believe in the rightness of this association. 
These are my goals." 


Grapevine 

Dave Miller, former national sales manager for KLS, has joined 
VE Services as a full-time sales representative for the North 
East Central area of the U.S.. Miller can be contacted at 
810*647*0275. 

KLS Electronics USA has announced the appointment of 
Darcy Bolyard as customer service representative. 

Kenneth J.Vadalabene is the new national sales manager 


at Gemini Sound Products.Vadalabene, who has an extensive 
export background, plans to explore more of the consumer 
market which he feels remains virtually untapped. For further 
information about Gemini or LyteQuest products call 
908*969*9000. 

Laurie Stewart has been promoted to the Marketing Com¬ 
munications department Applied Research and Technology 
(A.R.T.). Laurie's responsibilities include developing and manag¬ 
ing direct mail campaigns and coordinating trade show activi¬ 
ties. 

Also at A.R.T., product specialist Jeffrey Cary has joined 
the Marketing Communications department. Nancy Kimbet has 
been put in charge of Media Placement. 

At Nady Systems, Michael Salogga has been named chief 
operations officer and David Dempsey has been named direc¬ 
tor of marketing. 

DOD Electronics has promoted Wayne Morris to the po¬ 
sition of executive vice president, Larry Banks to vice presi¬ 
dent of operations and Gretchen Anderson to the position of 
vice president of human resources. 

Last but not least 

Stephen K. Peeples and David Dorn have been named co¬ 
directors of Rhino Entertainment's newly christened Media 
Relations department. At the same time, Peeples has been pro¬ 
moted to Senior Director/Media Relations and Editorial and 
Dorn has been elevated to Director/Media Relations. 

A heart/ Mobile Beat congrats to one and all! 


You Asked For It! 



Promo Only CD's with the best of the new Hits on CD each month, 

announces the NEW Promo Only URBAN SERIES. 


To keep you current with ALL the hot new music we now have THREE formats to choose 
from. Promo Only CLUB SERIES featuring the best 12” mixes of the hottest new club songs. 
The RADIO SERIES featuring new releases of Ballads, Alternative, Hip Hop, Dance, & Rock for 
the DJ that needs the Top 40 hits, destined for the national radio charts. And now, our new 
URBAN SERIES with fresh R&B, Slow Jams, Rap & Reggae from national R&B/Rap charts. 

We've featured more than 54 #l s, 97 Top 10's, on the national charts, before they were even close to breaking. In fact, our 
RADIO SERIES CD has become the new standard for Radio Programmers as a source for discovering new music. 

Our subscribers know, if its going to be a hit, its going to be on our CD. 

Subscribing to Promo Only makes you part of the elite group of music professionals that 

get the music before everyone else, and tnen make the nits. 

If you ne ed the hits, You NEE D a Promo Only CD. 

Promo Only CD's • 231 Live Oaks Blvd., Casselberry, FL 32707 • (407) 331-3600 • Fax (407) 331*6400 
SUBSCRIPTIONS AVAILABLE FOR QUALIFIED PROFESSIONAL DJ'S ONLY! 


80 


Mobile Beat 












































CHARTS 


Ddnce/Top 40 


Title (BPM) E-iiPli ■■ m| in i»(n 1 * i f«i ■» ■ ■ ■■ I BP 1 !*P-IPPBPFMPPP MM-lbl afe IbBJaa ARTKT/UfieL 

I.WHATS UP (136) t-i-H+'n ** M » M P"*PbP M PPdP M# BB l UM ^ *^ * " **** II Djr ■tozrx 

1Y0UNG HEARTS RUN FREE (124)....tetter feat Hannah Jones/ Aimghti 

3. SMELLS LIKE TEEN SPIRIT remk (130)_.__ A&cajl/ Klone 

4TOTAL ECLIPSE OFTHE HEART (132)_No French/ Enercse 

.. Culture Beat/ Dance Pool 
...Barbara Doust/ SfVvNfA 
. Qub 69/ Gig 
... East 1 71 London 

.. Kym Mazelle & Jocelyn Brcvyn/ Ansta 
Donna Summer/Hot Tracks 

_Jeani Tracy/ Pulse 8 

_Jaw Grahah/Pulse 8 

_Urban Ccxxe Collective/ Puse 8 

_La Bouche/ MCI/BMG 

„,]eff Johnson/ Interht 

_Gune Don/Epc 

_Fun Fun/ X-Energy 


r • i l -•tI- i-fI Bi i i| i ■■ ■ i| ju..4 i 
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5. WORLD IN YOUR HANDS (138)... 

6. DANCE IN NEON LIGHT (132) 

7. SUGAR PIE GUY B/W FANTASY (130).. 

8. AROUNDTHE WORLD (126)_ 

9. NO MORE TEARS (133)_ 

10. DONT CRY FOR ME ARGENTINA remk (120). 

11. IF THIS IS LOVE (125).. 

IZAINT NOBODY (124)_ 

13. HIGH ON A HAPPY VIBE (135)...... 

14. SWEET DREAMS (136) rri«m*m'"4*h 444 I4ri' M4i I ill tp-p ip^wriMphpmprwrwipi ■ 

15. WHENEVER YOU'RE LONELY (130)_ 

16. MISLED (122)....-_ 

17.1M NEEDING YOU 1134)... 

18. SO GOOD. SO RIGHT (128) 


i ■■ ■ ■■ bh in i<( 141 -i4rl+rl I id Hi I IB 18k I BabblaaliaMaH rpaabalaaI 




PR4 M*M4Pt-ff* I P##P 


fflMPIPHIII 


I IB > SB *-PP bP •*!■ l-f !■ 


■ PI BPi HI 14 H-l Bl hlPhlPFIPIS4fP+"iP4'IPPV4i***P4 BPI ll »R1 "PI I*M r«« PlfP 11PI1P1 M f! 


t IP I PE ■ * B9 1B I P B l IS A ■ I BI 


Sydney Youngblood/ Awola 


19. SEX DRIVE (134) WM PB-I “4 iHIIIIIi *•« iMpHfcH »li ■» ii iliiii m li 1111 1,1 Hb 4 BUI 


a i fla ■ life 14 a a I 1st la hi rlf 


. Glam feat IYte Burns/ DFC 


20. IN THE NAVY '94 REMIX (134)_Village People/ Arista 

21. YESTERDAY (WHEN I WAS MAD) (M2) _PtT Shop Bors/ Media 

22. LIFTED BY LOVE a/w NO MORE TEARS (124)_K.D. Lang/ Sire 

23. FEEL WHAT YOU WANT (128) ..Kristm W / Chacon 

24. WHAT ELSE (130).„.....„. Bad Bog Blue/ Imtefcord 

25. LEAD ME ON b/w I WANT YOUR LOVE (126) _ Mean / Polydor 

. Hyperactive/ Euphoric/ Almghty 

Erasure/ Mute/ Elektra 

_Patricia Stanford/ Ai mighty 

Royal T/ Almighty 
. low Watify/ MCA 
Dare 2B D''rent/ ZYX 


+ 1- HrP I P’tH fM'll SI I BS -SH -PI If'l+r+H'YH+H r B* h 1-bR f Bl i Ifl ■ ill ■ I in I ii ■■ rirlii Sk iigskiit mi 


II I BIIH'IMii II IbiklinB i*aj-a. aiAakk ■■ ■ >■ ■ i>i m ■■ ■ ■ ■ .i iu ■■ ■ 


26. LET ME FEEL IT (134). 

27 AIWAYS/I'm 

litaiT li 111 mj 1 ! J ■ f l'W I'l»hW iAH»MW44W4B> IIM ■ l l| nW P> 

2a IN ALL THE RIGHT PLACES (125).... 

29. COMING BACK FOR MORE (133).. 

30. WHEN A MAN LOVES A MAN REMIX (132) 

31. A WORLD OF LOVE (129)_ 


■ BP l P«*P IPP !*■ | ■■ pa | i-| . 1 *+ a f-. + fr. I-ft IE*- I t-i-EKf 


kh i tiAklil lap liiiliiik iMliBi 441 ■ 1 _ j ■ lij . 4 4 ..ijili.;. u . 14 ■ 


•« ■ Pl‘ 1PI M vmi I II I S4 o + IB + fclriii III 


■ • H4444 i • ■■ I MB|UM 4 iAH»l 


32. STATE OFTHE NATION rmxb/w WITHOUT YOU (130).. Ossesso n/ A. mghtt 


33. ON MY OWN (140),...... 


it Itkiklikfit IBB tiitll kfel all BB i Ba i BB BB i IB • fla i fll BB 


,... ‘ Laraijc/ ZYX 


34. NO NEWS IS NEWS (129) 

35. DONT BE SHY REMIX (134}... 

36. AIN'1 NOBODY (123). 


AM -Blali Bl -B4 lb i II i II -b I IBHbki rRi F l it i at i >• ri iab|*M 


B4iba Ukk nali inn . naiaa iiiliani •■R>HfB> Bfl • M-bPI mitrHri I -i-i I Bi t-i ♦ 


*» • Bfc-i M-i-MPt IVM + M tl + tl*h-i rl i bBi bl bh Ilk I Pi i billI ■■ I «■ I ba iiIeiI f! ■■ 1 n-rlirl 


Vola Was/ IMG^ZYX 
-Jame Dee/ ZYX 

KWS feat G-ven Dickey/ X-ausvt 


37. DANQNG IN THE MOONLIGHT (120)_Baha Men/ Bg Beat 

38. FREE. GAY & HAPPY (129)...... Coming Out Crew f. Saerna Johnston/ PbwctPair 

39. FUTURE LOVE (130)... .............. 4 - 2Thl Floor/ Almghiy 

40. ANYTHING (144) ■ 1 ■" W*bB*bB >i«r i»i 1 ap 1 pi 4 P BPP'IPPIPR BP P PP P PP 1B I B" I !■ IllfH «!W*IPB®ri PP 1 MMHPMH BW ■ W#MIHpPI b Cujure Beat I Eftc 


Donee Top 40 courtesy of Da nee Music Authority- 708-6 / 4-8417 



Cued VSp 


Send information to Cued Up. do 
Mobile Beat, P.O. Box 309, East 
Rochester, NY 1444S-0309. Include 
name of event, date, location and 
phone number for information. 
Information should be received at 
least two months prior to event 

September 25-29 
Pacific American Karaoke 
Business Conference 
Palm Springs, CA 
408*625*3664 

October 1-4 
Fun Expo 
Las Vegas, NV 
914*682*2027 

November 6 
DJ Expo 94 
Southfield, Ml 
810*673*7050 

November 18-20 
Lighting Dimensions 
Reno. NV 
212*229*2981 

January 6-9, 1995 
CES 

Las Vegas, NV 
202*457*8700 

January 16-18, 1995 
Nightclub & Bar 
Las Vegas, NV 
601*236*5510 

January 20-23,1995 
NAMM 
Anaheim, CA 

April 13-15, 1995 
Canadian Dj Show 
and Convention 
Waterloo, Ontario, Canada 


1 



SUNDAY, NOVEMBER 6, 1994 12 NOON - 8PM AT THE HOLIDAY INN OF SOUTHFIELD, Ml 





INCREDIBLE SAVINGS - SOUND & LIGHTING EQUIPMENT - RECORDS - CDS • DJ ATTIRE AND MUCH MORE 
TICKETS ON SALE AT DJ SUPPLY COMPANY CLARKSON/TROY OR FROM THE MICHIGAN DJ NETWORK 

CALL 810*673-7050 (CLARKSTON) 810-689*1654 (TROY) 


Mobile Beat 
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Laser Disc and 

CD+Graphics 

Today’s popular 
new karaoke systems 
not only play the hottest 
new music with¬ 
out lead vocals, 
but also put the 
song lyrics upon 
the TV screen for 
everyone to twist 
and shout. 

Both laser 
discs and com¬ 
pact discs with 
graphics will do this. 

Laser disc systems 
offer full music video 
backgrounds, while the 
new CD+G format is 
more convenient and 
affordable. 

Celebrity carries LD 
and CD+G systems 
from Pioneer, Nikkodo, 
DKKaraoke, Denonet 
and most makers of 
quality commercial 
karaoke hardware. 


We also build cus¬ 
tom karaoke mini-sys¬ 
tems designed with only 
the components nec¬ 
essary to convert your 
existing sound system! 

Or, if you’re 
justlooking 
to add on a 
basic com¬ 
ponent, we 
can show 
you all your 
choices. 


Largest 

Sing-Along 

Software 

Library 

Celebrity offers the 
widest selection of 
karaoke laser discs, 
CD+Gs and audio cas¬ 
settes available. 

After all, this is all 
about music, right! 




The chances are that you've been 
getting more and more requests for karaoke 
gigs. You know...that "sing-along" music? 

it's already big business and the ball is 
just starting to bounce. 

And as much as you might know 
everything there is to know about music to 
listen and dance to...karaoke can be quite 
the different experience. 

celebrity sing-Along systems has been 
a factory-authorized provider of karaoke 
equipment and software for most major 
brands, for years, we know the sing-Along 
business like you know the dance floor. 

From the ground up. 

so why learn sing-Along the hard way 
when Celebrity can show you exactly how to 
turn your existing Dj system into a turn-key 


Components 
or Turn-key 
Systems 

Celebrity special¬ 
izes in building custom 
turn-key systems that 
include everything from 
the amp and disc player 
to the speakers, moni¬ 
tor, key controller and 
mics. All profession¬ 
ally rack and shock - 
mounted in a sturdy 
road case with heavy- 
duty caster wheels. 


LOWEST 
PRICE 
GUARANTEED 



r 




KMS-100 KARAOKE 
MONITOR STAND 

Celebrity's own heavy-duty 
stand accomodates lour 
mics, a drink and ashtray! 

Quality construction 
lor professional use. 

(Speakers optional) 

FREE SPEAKER BRACKET 
($49 VALUE) 

LIMITED OFFER—ENDS 
SEPTEMBER 30. 1994 


karaoke money machine, 
we call it karaoke to go. 



Call us today for 
FREE SONG LIST! 



12850 Foothill Boulevard 
Sylmar, California 91342 
Tel: (818) 361-1180 
Fax: (818) 366-6194 


800 992-9039 


l/eirtotr: 



WIRELESS MICROPHONES BY SHURE 


Kjrrtok » tnwrnitiooal Siog A o<’n} Akloci jt on 























DMX 512 

The CIubLight is 
fully DMX 
compatible, so it 
can be run from 
any control ter that 
outputs this 
industry standard 
protocol. 




Internal Microphone & In-Built Programs 

The CIuhLight has a set of built in programs that is 
randomly accessed. Four groups of data are sent from 
A fas ter 7 he sla \ r un its < an be as v tgned n > a ny g roup . 



m 


Kxtende d Lam p Life 

This switch lets you choose between 
extra brightness or extended lamp life 
H hen set toe \ tended life, the Limp 
will last up to three times longer than 
normal , 


mi 



toft 



Micro f ocusing 

The optical path of the CIuhLight uses 
only the highest quality ground lenses. 
The unique focusing system allows you 
to adjust the fonts in micro increments 
to ensure extra sharp images. 



(Johns & Colors 


77ieir are 7 rich dh hroic colors 
(+ white) and 5 great gobos to 
choose from. 


Diinmin;* \ Sir«il>inj; 

The lamp source t i/rr he dimmed by 
any conventional dimmer pack. 
Strobing is controlled via DMX 


Introducing the all new, all sinking, all dancing 
intelligent fixture for $797.00 from Meteor 


At less than half the cost of nearly every other 
intelligent light on the market, the new CIubLight 
250 from Meteor represents the dawn of a new 
era. No longer do you have to pay thousands of 
dollars for an incredible light show, now you can 
dazzle the crowd without having to mortgage the 
house. 

The (TubLight has all the features you need; 8 
pure dichroic colors, 5 great gobos. strobing, 
dimming, and DMX 512. 

The CIubLight also has an internal microphone 


and built-in programs so it can work without a 
controller. In fact, there arc four groups of 
internal programs, allowing you to set slave units 
to respond to the different commands, resulting in 
a show that looks as i f you've been programming 
it for days! You can even invert the X and/or Y 
axis for each unit in each group. 

So, before you purchase any more high dollar 
intelligent lighting, check out the CIubLight, 
we’re pretty sure you'll be impressed...if not 
amazed! 


jVJS'/^ori 

8000 MADISON PIKE * MADISON • AL 35758 • USA 
TEL: +1 205 772-9626 • FAX +1 205 461-7708 

















Output 


Quality 


With 25* Wired Remote! 


The all new POG HOG 1 * By /tmvuc*K is a revolutionary 
machine for its Low Price and High Volume output! The P09 
W 09 ™ features a removable tank for easy filling, a 25 remote 
and mounting bracket. The unit only weighs 10 LBS. and is 
great for CLUBS, BANDS, STAGE, ROLLER RINKS, AND 
MOBILE USE! MSRP $199 


ONLY 


AT PARTICIPATING DEALERS 
(Dealer Price May Vary) 


Black 


Black Light Party 
Bulb! 75/W, standard 
screw in base. 

MSRP $4.95 £ 


! • 

2’ BLACK LIGHT 

INCLUDES TUBE & FIXTURE! 
Black lights enhance any party or 
club. Comes assembled and 
ready to use. MSRP $39.95 


The S-91 Mini-Strobe is 
perfect for small clubs & 
mobiles. It's ultra bright 
for the price! Features 
variable strobe speed. 
MSRP $44.95 


The S-IOIAHigh Rower Strobe 
features variable speed and you 
may slave up to 4 units togeth¬ 
er. An optional remote is avail¬ 
able. MSRP $149.95 //* 


Prices effective month ol publication & through 30 days alter 

For Your Nearest Authorized 
Dealer, A Free Color Catalog, & 
A FREE Collectors Pin 

Call Todav! 800-322-6337 


PRODUCTS AVAILABLE FROM PARTICIPATING 
AMERICAN pj DEALERS. (DEALER PRICE MAY VARY) 

© 1994 American DJ Supply. Inc. Los Angeles, CA 90040 


























Music Trends 


HOWLING 

HOUND 

PRODUCTIONS 

“ Where Karaoke Is Man's Best 
Friend" 

Call Howling Hound Productions 
for all your Karaoke needs... 

* Custom Configured Systems 
J Hardware & Software Sales 

J Restaurant & Club Promotions 

800-4U2-H0WL 


LONG ISLAND'S 

Largest Dance Music Store 
Worth A Trip From Anywhere 
But If You Can't... 

Mail Order is Available 
Caldor Plaza 
Levittown, NY 11756 
or call 516-796-7755 


l 


For Sale: 

One of the Southeast’s best 
Mobile DJ entertainment 
companies. Located in Florida 
since the ’70s. 

Solid customer base, 
playing in three states. 
Owner has other interests. 
Only serious need reply. 
Write to: 

6707 Tanglewood Bay Dr. #2318 
Orlando, FL. 32859. 


Organize itl 





u 
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The Disc Jockey Master 2.0 - for Windows 

and Macintosh 

Call 1 -300-225-4555 for information. 



nrm 


Showcase Ads Work! 
Closing dates for Dec./Jon. 
Space 9/30 • Materials 10/07 


Be a Mobile Di! 


In-dcpth 75 minute 
program unlocks 
the secrets to 
becoming a 
successful Mobile 
Disc Jockey. 

The Video Guide to 

Earning Money as a 

Mobile Disc Jockey 



’This video covers all the basics 
of ihe business with needle-sharp 
preciseness,..a wealth of information 
and advice .”Mobile Bear Magazine 

“Highly recommended* 1 

- Video Librarian 


° rder N ® W ° r 
‘ for FREE info: 

+S3S&H 1 - 800 - 225-0000 

(NY5 + $3.40 uni Guiposi DJ Video Productions 
AMEXAVSA PO Bos 424, Comm**. NY 11725 
MC/Check No R\sk Money Buck Guarantee! 


LIGHTS 
NEW & USED 


•700 WATT REMOTE 
FOGGER $ 165 
•GALLON FLUID $18 
•MINI STROBE $21 
•SOUND MOONLITE $119 

FREE CATALOG, CALL 
800 880-0885 


PHANTOM ENTERPRISES 
KARA0KE/DJ EQUIPMENT 

SPECI ALS 

KARAOKE LASER DISCS.$65.00 

13' MONITOR/RECEIVER.$235.00 

CARPETED CD CASE (200).....$95.00 

COUNTRY CO+G KARAOKE.$29.95 

GEMINI VH180 WIRELESS.$195.00 

FOUR HEAD HELICOPTER.$125.00 

FOG MACHINE WITH REMOTE. .$215.00 
GEMINI MIXER W/SAMPLER. ..$387.00 

( 717 $ 258-4401 
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Turn Your Party Into AiM 

PJ Gomes “ This book is loaded with over 90 

games for Professional Mobile/Club DJs at all 
occasions. DJ Games is the DJ tool of the '90s! Get 
rebooked - get your hands on DJ Games - Just 
$12.95 + $3 S/H. 


Ultimate Trivia Quiz Book - N 

Jam-packed with over 10,000 trivia 
questions! Including over 1,000 music 
related questions. Easy to use. Stop 
fumbling with cards and get the only trivia 
book you'll ever need. A great ice-breaker 
excellent at clubs! Order today! Just 
$19.95 + $4 S/H. WHILE QUANTITIES LAST! 


Save $$ Order Both Books For Only $29.95 (includes S/H) 
NOW WITH TWO-DAY PRIORITY MAIL SERVICE 

Send Check or M.0. to: Encore Entertainment, P0 box 404, Roosevelt, NJ 08555 


Finally: Traditional Party Music! 
All new contemporary mixes 
10 party standards, All digitally mastered. 


1 . Bride Cuts The Cake* 

2. Daddy's Little Girl 

3. Happy Birthday* 

4. Happy Anniversary* 

5. Hokey Pokey* 




All on CO 
For Only $24.95 





516-352-4314 


.6. Mexican Hat Dance* 
7. Chicken Dance* 
8. Limbo Dance* 
9. Hands Up* 
10. Electric Slide* 

‘Indicates dance mi* 



Send check or money order to Trevi Music Inc. (+$5 S/H) 
To; 277 Claflin Blvd. Franklin Square, N.Y. 11010 


J 


Free Catalog. Woi id's largest 
■ ** selection. All Brands olequipment. 
CD+G. IDs. VociilEliminator s 
:< iHA Players.Speakers. Mies 

CSP PC BOX 1106 
Bndqovicw. IL 60455 
(<931^ i-£KK>4J00-0466 


ISM USED CASES 

FOR DJ EQUIPMENT 
DJ LIGHTING $99 
For more information: 
ISM PO Box 702 York, PA 17405 
717 845 3985 




PRODUCTS & SERVICES FOR THE PRO DJ ! 


THE PRODUCTS WE SELL 


EXCLUSIVE DJ ONLY COMPILATION CDs 
EXCLUSIVE CO SUBSCRIPTION SERVICE 
DOMESTIC/ IMPORT COMPILATIONS 
CDs reviewed in Mobile Beat Magazine 
THE SERVICES WE OFFER : 

BUILD OR EXPAND NEW DJ CD LIBRARY 
MONTHLY NEW MUSIC UPUATES 
YOUR SATISFACTION IS GUARANTEED 
TOLL FREE NUMBER FOR YOUR ORDER 


Special DJ Sales & Service Hours: 

4 p.m. to Midnight (Eastern), Weeknights 


(610) 631-1779 
SALES & SERVICE 


(610) 539-7885 
FAX SERVICE 


vka 1012 NORTHRIDGE DRIVE, NORRISTOWN, PA 19403 


Mobile Beat 


SHOWCASE 73 
























































































































INCREASE YOUR SALES THIS CHRISTMAS) 


THE FIRST CD TRIVIA GAME 

VOLUMES 1 AND 2 NOW AVAILABLE 
EACH GAME INCLUDES A CD WITH OVER 
350 ORIGINAL & AUTHENTIC SOUND CLIPS 
AND OVER 1700 QUESTIONS! 

MUSIC, MOVIES, TV & NEWS CATEGORIES! 


FREE BONUS!!! 

ORDER TODAY AND WE’LL INCLUDE 
INFO ON HOW TO USE THESE GAMES 
TO INCREASE YOUR CHRISTMAS 
SALES A WAYS TO CONDUCT A ROCK 
A ROLL TRIVIA CONTEST! 


1- 


Order toll-free 

800 - 276-3439 




or send ck, or money order for 530 + $3.95 S&H to 
Professional Entertainment 2800 Gerrillos Road #1 

Santa Fe, NM 87505 


SPOTTED KOW 
Digital Ditto, Inc. 

CD Recording Service 
Transfer your music 
to compact disc! 

Great Prices — Fast turnaround 
For more information and pricing, 
CALL (412) 882-7751 TODAY! 
Mention this ad and SAVE 10% 
off your first disc! 


twiMi waits. j;i nn\»s 


icun in your (act tid pan ii bark 
KtLFffnrfvlijjMwrtj’iiL.'.5 high* 19 wrid<, 
7.S'* d«p ud only 13 pvuwi& Model SM-SR- 4 
ArapiiTiff offers 2^5 wans f CM inio * dim speilceis ud 
500 wads t G | 4 ohm sptito. Silt S 595.00 



Tomorrow* DigiuJ Tttfcn iip Tud«^ Cn 2 or 3)ears 
v ou wort feel that wr amp ii obsolete teems? of ils m tod 
wadit. 90* i'pf nuitg cffkrrcy nates it snail uid UgftL 
AFPORTHBLE, REL L\B LE, HIGH QUALITY DIGITAL 
POWER. SATISFACTION GUARANTEED FROM: 

EUCmOPt^CORP Sihi'^iW 

maUBTONHWAY (JMiSjw 
_ ANAHEIM CA MW 







SEND SASE FOR TITLES 


ii 


MOBILE DJ MUSIC 
Jn PO BOX 10B 

f EAST ROCHESTER NY 14445 

Send S3S.S) i/h or SASt lor ffct 


%v, 





Showcase Ads Work! 

Closing dates for Dec./Jan. 
Space 9/30 • Materials 10/07 


Back Issue Information 

WHILE I HEY L AST >j/< ^ agazine are Sold ()u,) exCL 'P'> 


c \ a ssW $ el ' 

.roP' 11 * 

Th e ^ rS, ^ls*" rf * 



Sold only as a scl of 6 

w 

for just $12 plus $3 s/h, 

Send Name, address and payment to: Mobile Beat, 

P-O. Box 309, East Rochester. N.Y. 14445 


LaserVISION DIGITAL 

SE SYSTEM-includes '2)LVA 
5.0 Laser heads, SE-Quad 
control.Joystick. Never 
used. $3,000. 
716-385-9987 



•i» jy 

Paw print Systems, Inc. 



The Rest in D*J* Equipment 

Call us for Groat Pnc#s on 

MTX/Soundcraftsmen, 
Ashly, Crest, Klipsh, PAS, 
Numark, Audio Technics, 
A KG, USA Cases & More. .. 

1-800453-6505 

H IB Mr mortal Avanut, A Sprmgf « d MA 01031 


know 


1. Monster Mash/ Bohtoy Boris" Pickett 

2. H. muted Houst'/ Jumpin' (ienc Simnums 

3. Chuslbuskrs/ Ray Parker Jr. 

4. Out Or Limits/ The Markets 

5. The BloW ITie Five Blobs 

6. Creature From Hie Black lagoon/ Dave Edmunds 

7. Purple People Later Sheh Wonky 
H. Add arm Family/ Vic Mizzy 


Haunted Hits 


Only S 15 plus $3.50 S/H 


The Greatest Rock 'n' Roll 
Horror Songs of All Time 


9. Welcome To My Ni|-hiinare/ Alice Cooper 

10. Twilight Zone/Neil Norman 

11. Dead Man’s Party/ Oingo Boingo 

12. Halloween Spooks/ L. am hen, Hendricks. Koss 

13. | lurror Movie/ Tlie Skyhooks 

14.1 Pul A Spell Otv You/ Screamin' J. Hawkins 

15. I Was A Teenape WerewoMJ Tite Cramps 

16. YihkIoo Voodoo/LsiVent ikikei 

17. Foil Moon/Elvira 


ULTIMIX 52 - Just $25! 

All the latest remix CDs, 
Great compilation CDs! 
NOW WITH ULTRA FAST 
DELIVERY! 

Send or call for tree Catalog 
Order with our Toll Free 

# 1-800-569-2475 

Check /Money Order/C.O.D. 
& Now Discover™! 

All other inquiries: 
914-691-9137 


MUSICALLY YOURS of New York 



64 Sunny Brook Circle, Highland, NY 12528 



VISA 


74 SHOWCASE 
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